= 
: 


seni. 


wat 


Contents — Page 5 





February 2, 1956 


eee. 


aan 


f TELE a 


hip, By 
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The Union Fork & Hoe a. Columbus 15, Ohio 


Crem Thumb lawn and garden tools 
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When you want 
the Best... 


BUY 
MILLERS 


FALLS 
TOOLS 


‘Today Millers Falls offers the broadest and finest line 
in its 88 years of quality tool-making — including many 
interesting new hand tools a wide variety of better- 
than-ever metal cutting saws and blades and the 
exciting Dyno-Mite line of portable electric power tools, 
attachments and accessories 

W rite today tor tree COpties of Hand Tool Catalog 
No. 49 and Electric Tool ¢ atalog No. DM-55 illustrat- 
ing and describing Millers Falls wide line of tools 


for the home .. . for business . . . and for industry. 


MILLERS FALLS COMPANY 
Dept. HA-11, Greenfield, Mass., U.S.A. 
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| om saws are Atkins 


A SPECIAL ASSORTMENT 
OF STANDARD ITEMS 


Friced te Sell! 
3 ATKINS No. 36 NEST-OF-SAWS 
3 ATKINS No. 39 10” KEYHOLE SAWS 
3 ATKINS No. 37 12” COMPASS SAWS 


3 ATKINS No. 38 12” COMPASS SAWS 
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12 saws— with Cauntern Merchanduse 





Silver Steel quality —featuring 
the patented Atkins Pistol Grip 
Handle .. 


positive blade control during 


. a guarantee of 





the cutting action. 


REGULAR 


DEALER COST $921 Now $1 932 


REGULAR 


RETAIL PRICE $3435 Naw $787 
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1—Number 39... 


keyholes, frets and other close inside work. 


10” Keyhole Saw, for cutting 


2— Number 37 .. 


stand the strain of cutting sharp curves and easy 


. 12” Compass Saw, made to 


sawing in small holes 


3—Number 38... 12” Compass Saw, for plumb- 


ers and electricians; made for rough, heavy work. 


4—Number 36... Nest-o 
Keyhole, Compass and Metal Cutting Blades. 


Saws, combination of 





ATKINS SAW DIVISION 


BORG-WARNER CORPORATION 
INDIANAPOLIS 9, INDIANA 
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NO SOONER “SET” THAN “DONE” 


Toastamagic's “one-third faster” speed with any type 











of bread means faster sales for you! 





( ompanion to the famous fast-selling Cofleematic. 
Universal's sensational new automatic toaster has 
become a top seller ov ernight. L sing a radical new 


toasting principle, the Reflector Control, it com- 





pletely outmodes conventional designs in speed. 


toasting excellence and convenience, The Universal 





ie i 


NEW TOASTING SPEED NEW TOASTING ACTION 





Toastamagic is styled for excellence and featured 


to make it sell on sight. Order yours today ! 
New heating element and insulation sensational new principle eliminate 
eliminate warm up period toasts in only old-tuashioned timer. ue reflected heat 
Model 2855-NOW ONLY ‘17.95 W) seconds. Fast heat rewarms tout to give same color to any type of bread 
bd without darkening the color without changing the control 
| a ij ty New High-Rise Racks Finger-Tip Release 


‘ - ’ Silent Action Hinged Crumb Tray Single Slice Toasting 
Everything points to the BIG YEAR! LANDERS, FRARY & CLARK, NEW BRITAIN, CONN 
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DEALERS: 


if you now have an ACCO Chain Sales Maker — 





'VHHIR ACCO’s Chain Sales-Maker 


ASSORTMENT NO. 38 (7 REELS) 


ASSORTMENT NO. 42 (7 REELS) 


ASSORTMENT NO. 43 (7 REELS) 


175 Ft. 
200 Ft. 

75 Ft. 
150 Ft. 
100 Ft. 
200 Ft. 
220 Ft. 


AMERICAN CHAIN & CABLE 


“NEWLY IMPROVED 
MAKE YOUR SELLING JOB 
EASIER THAN EVER? 


e The popular ACCO CHAIN SALES-MAKER—the con- 
} venient display stand that has given a big boost to chain 
sales in hardware stores everywhere 
proved by the addition of a handy, quick-action Chain 
Cutter 
chain your customer wants. 
every sale. 

This sturdy, attractive ACCO CHAIN SALES-MAKER 


-has now been im- 


. This makes it easy to snip off just the amount of 
It saves time and steps on 


s you to display a wide assortment of chains in 


very little floor space. It puts your chain stock out where 
your customers can see it 
Sales-Maker and watch your chain sales rise. 
complete with your choice of chain assortments; chain 


feel it—buy it! Get your 


Shipped 


on reels, as shown at left. 





2/0 Tenso Chain, Bright Zinc Plated 

3/0 Lock Link Chain, Bright Zinc Plated 

3 Tenso Chain, Bright Zinc Plated 

2/0 Twist Machine Chain, Bright Zinc Plated 
35 Sash Chain, Bright Zinc Plated 

1/0 Brass Safety Chain, Bright Finish 

16 Double Steel Jack Chain, Bright Zinc Plated 


— 
bp 
i 
— 


2/0 Tenso Chain, Bright Zinc Plated 

3 Tenso Chain, Bright Zinc Plated 

2/0 Twist Machine Chain, Bright Zinc Plated 

2/0 Straight Link Elwel Coil Chain, Bright Zinc Plated 
35 Sash Chain, Bright Zinc Plated 

1/0 Brass Safety Chain, Bright Finish 

16 Single Steel Jack Chain, Bright Zinc Plated 


ee 


2/0 Tenso Chain, Bright Zinc Plated 

3 Tenso Chain, Bright Zinc Plated 

2/0 Twist Machine Chain, Bright Zinc Plated 
2/0 Passing Link Chain, Bright Zinc Plated 

35 Sash Chain, Bright Zinc Plated 

1/0 Brass Safety Chain, Bright Finish 

16 Single Steel Jack Chain, Bright Zinc Plated 


Order from your Distributor 


American Chain Division 












of the type shown above, order a Chain Cutter 
from your Distributor. Clamps on easily 
—no holes to drill. 

(NOTE: De not use Chain Cutter to cut case-hardened chain) 
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tYork, Pa., *Atlanta, Boston, *Chicago, *Denver, Detroit, 
*Houston, *Los Angeles, New York, Philadelphia, Pittsburgh, 


*Portiand, Ore., *San Francisco, Bridgeport, Conn 
*WAREHOUSE STOCKS fFACTORY 
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Just Among Ourselves 


Informal Editorial Comments 
By W. A. Phair 








: He said that she said... 


A popular song of some years ago had the words, “and he said that she 
aid. etc.” 


hese words could well serve today as a theme song tor some folks in 
the hardware trade. Gossiping seems to have returned as a major recrea- 
tion in the hardware business. 


This would normally not be a serious matter. But gossip these days is 
usually concerned with the practices and policies of business firms and 
can do great harm to the well being of these companies if the rumors are 
permitted to run unchecked. 


The growth of diverse types of distribution programs by wholesalers 
eems to be the chief subject of gossip these days. Lacking facts on the 
details of these programs, some folks are inclined to let their imagination 
roam and to substitute guess work and rumors for their ignorance. This is 
hardly a suitable activity for an adult businessman. It is also a dangerous 


activity, Tor gossip is a two-edged sword that often cuts in two directions 


The basis of most gossip is a lack of information. Sometimes there is 
aiso a desire to detract from the integrity of another firm. Neither of these 
reasons reflect favorably on the character of the gossiper 


| have been concerned with reporting business news for quite a few 
years. I learned long ago that the best way to obtain the true facts about 
any situation is to ask questions of the people who know the answers 


his sounds simple. It is simple and effective and worth trying 


Most businessmen are very anxious to have the fact of the company 
kept straight and will give you honest answers to sincere questions if 


i ask them. That goes for most of your competitors, too 


Salesmen are perhaps the most guilty in this practice of carrying gossip 
about. Perhaps they feel it helps them make friends when they report on 
omething they heard or thought they saw happening in another store or 
in another wholesaler companys It has been my experience in tracking 


down many of these reports that they are almost always completely in- 


itt irate 


‘A piece of inaccurate information, or to yive it it proper name 
yossip, passed on in this manner does harm to the person who gives it 
and to the person who receives it. If the one who receives the gossip at 
tempts to act on it, he is usually acting on incorrect information and may 
well damage his own firm. Sooner or later the true facts will be known 
and they will certainly cast an unfavorable shadow over the man that 


Da Led the BOSSIP 


It would seem to me that there are so many interesting and constructive 
matters to talk about these days that no one would be willing to waste time 


on rumors 


business gossip has been employed on some occasion by thoughtless 
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informal editorial comments 


buyers as a means of breaking prices. A statement by a buyer to a sales- 
man that another company has prices 10 percent below that offered by 
the salesman can start a rash of price cutting that does nobody any good 
Very often a little time spent checking the facts would reveal that there 
were no cut prices in the first place. 

There must be enough things to keep us busy these days to exclude the 
need for gossiping, no matter how well intentioned it may be 


ray 
l‘here’s more than one wav... 


One of the most valuable and especially encouraging qualities of the 
American free enterprise system is that it always finds room for a new 
idea or a new way of doing a job. It encourages the growth, side by side, 
of different techniques for doing the same job. It permits each method 
to establish its own acceptance, or rejection, by the free interplay of 
competitive forces. This is true in manufacturing, in wholesaling and in 
retailing 


You will notice in the feature articles published in Hardware Age a great 
variety of opinions expressed by various dealers on merchandising methods 
You will note that the same problem will be handled successfully by dif- 
ferent dealers in different ways 

The best solution for any given problem depends on many tactors, such 
as the geographic location of a store; the type of market area it covers, and 
specifically what goals are in mind. Thus there can well be more than one 
way to solve a basic problem. 

This is as true in wholesaling as it is in retailing or manufacturing 
Simply because two firms attempt to handle the same problem in different 
ways does not mean that one is right and one is wrong. Both may be right 
Only time and exposure to competitive factors will properly test the two 
methods. 

If you refuse to admit that there may be two ways to handle a problem 
and shut yourself off from everybody who believes differently than you, 
you may well be shutting yourself off from ideas that you could put to 
profitable use. 

A mind open to new ideas is a great mind; it is also insurance against 
being left behind when the parade passes. 

The development of various types of distribution programs by whole- 
salers is a subject of discussion these days whenever hardware people yet 
together. The opinion is frequently expressed in these discussions that if 
the other fellow is doing the job differently than I am, he is all wrong 

Of course that is not the case. The other fellow may be right; or, you 
both may be right. It all depends upon exactly what you are trying to do 
and the exact circumstances of your situation. The best way to prove your 
idea right is to put all your effort behind what you think is right. Time 
spent in knocking the other man’s effort is time completely wasted 

It is especially important that dealers keep an open mind toward all dis- 
tributing techniques new and old. The pros and cons of each method must 
be carefully weighed before any commitments are made. A dealer must be 
certain that he knows all the details of as many proposals as possible, before 
he makes a decision 

This decision must be based on the specific circumstances you face and 
your specific goals. Always bear in mind that what is suitable for the othe: 
fellow may not suit you. There is always more than one way to do a job 
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“MUST” ITEMS FOR SPRING 





] CYLINDER LOCK TUBULAR LATCH RIM LATCH CLOSERS FOR COM. 5 PUSH-PULL LATCH 

SET SET S&T BINATION DOORS SET 

Provides real security for A smooth-working set This latch set reauires no Deluxe Model No 1O0 7, Easily metatiied set with 
combination doors. Locked thats been a best-seller mortising. Latch bolt is op top auality in storm and push-pull action. Door un 
by key in cylinder outside for years. Latch bolt is op erated by knob or lever screen door closers, has latches when imside lever 
or slide-button inside. Eas erated by knob or lever slide stop inside locks both protective phion spring, is pushed or outside lever is 
ily installed; available i slide stop inside locks both knob ond lever, Latch case metalescent gray finish pulled. Slide-button inside 
polished or dull brass or xnob and lever. Wrought is Cast iron, trim is wrought Ihe new No. 3003 it low locks outside lever Fasily 
satin aluminum finish. Back steel, dull brass finish. For steel, dull brass finish. For priced but packs a tot of mstailed by boring through 
set | % se on right or left hand vse on right or left hand power Roth for use on face of stile. Attached by 
Priced for volume selling doors. Backset | % No doors. Backset | ‘4% No right or left hand doors machine screws. Brass lac 

No. 8596 for | doors 5597 4115 Metalescent gray finish quer finish. No. 4170 
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NEWS and Views 


By Washington Bureau of 
HARDWARE AGE 


It's Tough, Getting Government 
Out Of Commercial Business 


Despite a lot of high-flying promises and proposals, 
businessamen’s efforts to get the government out of 
competition with both manufacturing and merchandis- 
ing firms are making little progress. 

Congress is blocking most of the proposals of the 
Defense Department to end commercial type activities. 
Using powers it voted itself last year (which Presi- 
dent Kisenhower contends are illegal) Congress has 
vetoed plans to discontinue a rope manufacturing 
plant, a chain manufacturing plant, and two paint 
mixing plants. 

The Defense Department is refusing to go along 
with demands that operations of post exchanges and 
commissary stores be strictly limited to stop a trend 
toward many of them becoming “small department 
stores.”’ 

Pentagon officials say the operations are conducted 
in accordance with the intent of Congress under reg- 
ulations and at places approved by Congress; and that 
continued operation involves “basic factors of morale 
and military pay scales.” 


OUTLOOK —There ia little hope that either 
Congress or the Pentagon will change their 
attitudes. The Defense Department needs 
congressional good will for continued hefty 
appropriations, and President Eisenhower 
personally is supporting continued operation 
and expansion of post exchanges. 





Booming Home Building Industry 
To Aid Hardware Sales in '56 


t's official——1955 was the second best housebuilding 
year on record, and 1956 will be almost as good. The 
healthy influence of booming home construction on the 
hardware business won't diminish much for at least 
another 12 months. 

According to the U. 8. Labor Department, 1,330,000 
new houses were started last year. This is only 66,000 
less than the peak year of 1950. 

Even pessimistic homebuilders expect new housing 
starts to drop off only by 100,000 units this year. 
Privately, many housing experts predict no falling 





off at all. Government tightening of home loan guar- 
antee programs is blamed for the reduced housing 
activity. But officials have restored the old 30 year 
repayment period, and this is expected to revive some 
of the demand for new houses lost in the last few 
months of 1955. 

The government tightened its home buying pro- 
grams last summer to curb “overextension of credit” 
and ‘inflationary prices.” 


OUTLOOK 
“tight money” policies of the government are 
still fretting homebuilders. But should the 
slackened home building rate of recent months 


Strict down payrie nt? ules al nd 





persist, there is little doubt that these ob- 


atacleea will aleao he removed. 


Farm Co-Ops Continue To Grow 
In Sales and In Memberships 


Farmer cooperatives, tax-supported competitors of 
many struggling small businessmen, are continuing to 
grow in area covered, sales, and membership. 

The U. S. Agricultural Department, in its latest 
survey running through the end of 1954, brags that: 

Total membership in co-ops increased by 100,000 
to reach 7,600,000—3 million individual farmers with 
memberships in more than one co-op out of total 
farm population of less than 5 million. 

Total business of all cooperatives reached $9.5 bil- 
lion, including almost $2 billion from sales of sup- 
plies to members and $188 million in receipts for 
services. Feed sales accounted for $810 million of 
the total sales. 

Although the greatest co-op membership remains 
in the north-central region, the co-op movement is 
picking up real steam in the south, and other areas. 


OUTLOOK 


hilla to remove some, but not all, of the tax 


Congress is again considering 


advantages of co-ops, and to make public their 
detailed financial affairs. Prospects for ap- 


proval of measures are bleak, in view of the 





freme ndous support for CO-OpP8 from the A gri- 


culture Department and farm interests. 


(Continued on page 106) 
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those who depend 
on tools, 


depend on... 





YOUR NEW 


the fact is: This new Job-Tested seal is a sym- 
bol of PET quality. Proved by unbiased reports 
from a leading research institute. Proved by 
on-the-job tests by workmen all around the 
country. Watch for the PET Job-Tested seal. 
It's your guarantee of top-quality tools. 


the fact is: Both distributors and dealers get 
top volume with PET’s new and different volume 
sales plan. It’s a continuing, local area sales 
plan with big, powerful newspaper ads, and 






PORTABLE ELECTRIC TOOLS, INC 
320 West 83rd Street, Chicago 20, IIlinois 
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GUARANTEE 


the most complete, proven merchandising kits 
the industry has ever seen. Plus our sales and 
advertising personnel, detailed to distributors, 
to help make this powerful, local program work 
wonders with your power tool sales! Plus a 
potent national campaign, timed to give the 
local programs the prestige push they need. 


the fact is: Once you find out about this new 
and different PET plan, you'll find a new high 
in power tool sales! 


mail coupon today for full details 


eeeeeceeeeeeeeeeee ee eee eeeeeeeeeeeeeeeeeaeeeeeaeaeeaeeeee @ 
mail to: GEORGE WEATHERBY, Sales Manager 
PORTABLE ELECTRIC TOOLS, INC 
320 West Bird Street, Chicage 20, Illinois 


Please send me full details about your new local area PET sales pion 


NAME 
FIRM NAME 


ADDRESS 


city STATE 


eeeeeeeeoeeeceeaeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeee 





LATEST INFORMATION ON NEW PRODUCTS AND SERVICES 


Garden Tool Set 


Extra light-weight and extra 
strong, these English garden tools 
are hot-formed from high-carbon 
steel and heat-treated for added 


strength. Hardwood handles are fin- 





ished with red metallic-like trans- 


parent lacquer which has wear- 
resistant qualities, metal parts are 
polished bright and lacquered red. 
Set has one trowel and one fork 
packed in colorful counter display 
box, Sugwested retail price: $1.95 
per set. John H,. Graham & Co., Ine 


Vor more data circle No. 1 on posteard, p. 117 


One-Piece Half Hatchet 
Of one-piece electric heat-hard- 

ened forged steel, this half hatchet 

is precision-balanced and designed 





for ruyyved jobs. Head is mirror 
polished and has a nail slot, so that 
hatchet may be used as hammer, 
when necessary. Shock absorbing 
rubber-cushion grip is permanently 
fused to steel shaft and will not 
lip, wet or dry, even when gloves 
are worn. Dimensions: head weight, 
1X oz; over-all length, 64% in.; cut, 
4'4 in. Tool is unconditionally guar- 
anteed, Great Neck Saw Mfrs., Ine. 


For more data circle No. 2 on posteard, p. 117 


Trolling Planer 


An automatic, steel 
trolling device—-the Luxon Magill 


trolling planer-—takes advantage of 


stainless 


ad 





the principles of hydrodynamics, as 
do submarines, to control troller’s 
depth. With this trolling planer, it 
is possible to fish hundreds of feet 
below the surface without use of 
heavy lead weights or drails. Fish- 
erman can set device to seek precise 
underwater level he desires. Planer 
is automatic in operation and has 
a two-way automatic reset which 
causes it to come to the surface 
automatically when fish is hooked, 
and to return to fishing depth if 
fish should itself. When 
planer catches on an obstacle along 


release 
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the bottom, it will automatically 
trip to clear the obstacle, and then 
reset itself automatically to fishing 
position. Art Wire & Stamping Co. 


For more data circle No. 3 on posteard, p. 117 


7 
Portable Electric Fan 
Ready for early Spring delivery, 
a new line known as the Aireryte 





portable electric fan features a full 
9-in. fan diameter capable of mov- 
ing 650 cu ft of air per minute, and 
a woven grille built into both front 
and back for greater safety. Fans 
come in blue, pink and ivory and 
have a wing-nut adjustment that 
rotated to 
Units have 


permits fan to be 
any desired position 
wrought iron bases and rubber feet 
to prevent marring floor or table 
surfaces. Sugyested retail price is 
$12.95. Nesco 


For more data circle Ne. 4 on posteard, p. 117 


Five Housewares Items 


A whistling tea kettle, carrier 
cake cover, two lazy Susans and an 
ice or hot liquid container comprise 


a new line of housewares. Tea kettle 






















































1 


Want more information on these 
products? Then use free post 
card on Page 11]. 


4 





in hardware merchandise... 


FOR THE HARDWARE DEALER 





TO HELP YOU 


illustrated) has spout which opens a depth of 500 ft. Stainless steel SELL 












automatically when lifted from the and nylon, instead of brass, are 
flame. Called the Pour-O-Matic, it used in pump to assure maximum 
ha o'4-qt capacity, is made ofl 


Giant WKarrier Kakover has spring 


yu "eer es 


lock, is 8'e in. high and accommo- 


dates lofty layer cakes; suggested 
retail price, $4.95 The Buffeteria 


Tool-of-Month Display 
: ‘ , 

isan, 19 in. in diameter, has four For featuring a different power 

glia ; sections and a center casserole tool every month. a new Tool-of 

vith chrome cover. Large enough to 

serve a full-course dinner for eight, 


it priced at $14.95. A new Lazy 


TOO, 
MONT), 


Susan, with four cut ylass sections 





if 
io Pomwney e, , 
» 


abrasion resistance, Impelle is 
made of tough nylon, and case is 
of micro - smooth, corrosion - proof 
stainless steel. Pump has a brass 
case and a perforated brass strain- 


er, and it can be quickly installed 





only a reasonably straight well 


casing 1s necessary Capacities 


range up to 1.000 yal per hour, and the-Month display merchandiser 1s 


“ae le . 42 p "7 T . P as , 
pressures up te i) lh) can ne on avaliable l eful all veut} round 


this sales aid is 15 tn. high and 14 





tained. Dolphin pump is available 


In ! 1, 1, 1's and 2 hp mode! in. wide. Display is offered to all 
é é oe rt BCC wit! nr : ' ' , _ Mii (le; lers Mall y ool C4 
ind a center section with chrom Number of stages varies from 7 to fall dealer / 


cover, features “4 canape section For more data circle No. 7 on postcard, p. iti 


? | LDauton Pump Vv Mia ("n 


around its entire rir and retails ' jot i \ ‘ ‘ { 117 
' é ; . or more gata cirectie ‘? > rt postcare vp ; . 
for $9.95. With Fiberglas insula- Floor Polisher Sale 


tion, the deluxe Frigitor holds 3 qt To he advertised in national co! 
Ot liquid or tf tra of ice cubes 


Sprayer Kit SUTniel and trade publications dul 


and maintains heat or cold; sug- 


ing the first ix month of 1956 
TY! . r 
yested retail pric . S| QF Krome r Nine items Are i Tit ided iti the , , 
et | ani this Spring sales promotion pro 
Corp deluxe sprayer kit No VS-700: de ) 
yram will feature a Universal Tur 
For more data circle No. 5 on posteard, p. 117 luxe electri ‘prayer W itn ‘appnire 


bo Jet cleaner, complete with seven 


nozzle, gray hammer finish housing attachment for 299.91; for one 
and quart zed aluminum jar 4 


Submersible Pump ()Z “ ixiliary tour n up container ; 


To be known as the Rapidayton 15-ft Underwriters’ Laboratories regular $49.95 value. Cleaner ha 


cent more. customer receives a Un) 


versal twin brush floor polisher, a 


Le ipnin, a submersible pump is approved extension cord set: acce tnres lave iro iet fan which de 


' liahia ¢ . well ‘ane 
<A <a ime Log j if) vy © hi ranyvinyg Lo i¢ ontinued on page ii4 ( ontinued on page 1474 
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> Retail Store Sales Up 9% In December 


> ‘56 Paint Sales Forecast: 


5% Increase 


* Builders Predict $60 Billion Market 


Contractors Association Sees $60 Billion 
Year in 1956 Repairs and New Construction 


Outlays for new construction 
and repair in 1956 will hit a new 
peak of at least $60 billion, accord- 
ing to a forecast by the Associated 
General Contractors of America 
This would mark the eleventh con 
secutive year in which a new rec 
ord is set for building expendi 
tures. 

The group, which includes 6,500 
firms among its membership, pre- 
dicts that private construction this 
year will total around $31.1 billion 
It expects a 3 percent gain over 
the 1955 figure of $30.1 billion. 

Private residential building, 
meanwhile, is expected to dip to 
the $16 billion level from 1955's 
total of $16.8 billion. 

Some $44.5 billion of the 1956 
Outlays, the contractors say, will 
atem from new construction, while 
the remaining $15.5 billion will 
represent outlays for maintenance 
and repair. 

The group bases its predictions 
for 1956 on such factors as: 

|. Indications of a continued 
high level of economic activity. 

a 


An increasing backlog of con 
atruction requirements. 


14 


3. Continued large numbers of 
bond issue approvals. 

4. Availability of investment 
funds. 


5. Increased production of ma 
terials to ease shortages. 
6. A moderate rise in costs. 


(Continued on page 160) 


Hardware Wholesalers 
Show 10 Percent Gains 

The U. S. 
merce reports gains of 10 percent 
for November, over 


Department of Com- 


November, 
1954, and 10 percent for the first 
1! months of 1955 for wholesalers 
in the hardware, plumbing, and 
heating goods group. 

Sales of all types of wholesalers 
averaged gains of 13 percent for 
November as compared to the same 
month of 1954, and 11 percent for 
the ll-month period 
November. 


ending in 


hardware 
group at the end of November 
were 8 percent higher 


Inventories in the 


at cost than 
the preceding year. Inventories for 
all types of wholesalers were 6 
percent higher than 1954. 









Paint, Varnish ‘55 Sales 
Top $1.5 Billion Mark 


Paint, varnish and lacquer sales 
in 1955 topped the $1.5 
mark for an Il percent gain over 
1954, according to the National 
Paint, Varnish and Lacquer Asso 


billion 


ciation. 
Joseph I, 


1 he «a ssociat ion, 


Battley, 
predicts a 5 per- 


president of 


cent upswing in volume for 1956 

Commenting on the growing do 
it-yourself trend, Mr. Battley esti- 
mated that last year more than 70 
interior 


percent of painting in 


houses was done bv the home- 


OwWnhners, 


December Store Sales 
Exceed $19 Billion 


Sales of all retail stores in De 
$19.4 billion, reports 
the U. S. Dept. of Commerce 
$19.401 bil 
an increase of nearly 9 pel 
cent over $17.872 billion in De- 
cember last year. 

Of this total, the hardware, lum- 
ber, farm equipment, and build- 
group did $1,104 
million. This amount 


cember were 


The total volume of 
ion 18 


ing materials 
represents 
an increase of nearly 2 percent 
above the $1,085 million figure of 
a year ago in December. 
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You car 


Over 70% of all tools sold are impulse 
sales —made on the spur of the moment— 
and PROTO’s Rotomat Toolmart is de- 
signed to capture that market. It is modern 
in design...colorful...takes little space. 
Yet it holds the heart of the PROTO line 
—a balanced display of 173 types and sizes 





For smaller stores where 
inventories must be rock. 
bottom and turnover sky-high, 
the eye-catching PROTO SD/7 
Turnomat Toolmart displays 
the fastest selling PROTO 
tools. Inquire now! 














of outstanding professional-quality tools 
enough to meet almost every buyer's 

needs! If you are looking for low-inven- 

tory and super-fast turnover, order an 

5D4 Rotomat from your PROTO whole- 

saler today! Send for catalog of entire 

line to 

PLOMB TOOL COMPANY 

2227R Santa Fe Ave. ‘ 

Los Angeles 54. Calif. a vee — < A 
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GOOD PROFITS 


Suggested retail price +] 50 per pair 





@ YEAR-ROUND 
DEMAND 





LIGHT WEIGHT for Men and Women 


Gardening, scrubbing, painting, do-it-yourself tiling 
@ PRICED TO SELL— and carpentry, and many other household chores. 


GOOD TURNOVER 


@ DISPLAY BOTH MODELS 
—~ MEET EVERY NEED 





Put ‘em on your counter. 
They sell themselves! 





Suggested retail price $2.25 per pair 





made by 


JUDSEN RUBBER WOR KS, INC. landscapers, cotton pickers, truck farmers, miners 
4107 W. KINZIE STREET © CHICAGO 24, ILLINOIS — anyone who works on his knees. 


HEAVY DUTY for Men especially 


Tile setters, cement finishers, carpenters, roofers, 
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For the new Low Rolling Resistance Year-Round Favorite 
WINGFOOT - Mode: treamlined rs SUPER EAGLE er } and safer, too G-3 ALL-WEATHER ~ (15 boy , All-Weather 
6 ’ ¥ mr e Ay ; ) res stor e +? ® , ie ‘ tre ‘ A b ° ; ’ ‘ ‘ ; ; ‘ ¥ | : elif q te } 
1 easy pedcaiing will mitort and stura r the new ross sector mere j hurt lor straight-line 
5. rifts a standard boa nthire oires, 100 } © 








For Longer Wear — Greater Mileage For Lightweight Bikes For Motor Bikes, for Bicycles 
DELUXE RIB. vv! } zigzag tread and RIB TYPE LIGHTWEIGHT - [specially DOUBLE EAGLE !Hieov er tread and 
led s! i e Delu» res bette jesiqned for easy pr } Straight le ' er rd body xe it ideal for rugged 

; ; He rik 
‘ y ' namne 








Every tire on this page is made to suit a special type of rider, 
or a particular kind of bike. And each delivers the stamina 
the dependability and the extra performance that people expect 
of Goodyear tires. 


’ 


Boost your sales in '56 by featuring this popular lineup. There’s 
something in it for every customer—which means there’s plenty 
in it for you. 





For Motor Bikes, for Bicycles 
STUDDED TREAD {e@p-cut diamond Goodyear, Cycle Tire Dept., Akron 16, Ohio 
«% i« ré re tes ety leper iabie 
the-povement trave! Winget t. G3, All Weather, Super Eagle, Double Kagte i Ma The Goodyear Tire & Rubber Company, Ak 












—— 


GOOD/YEAR 


MORE PEOPLE RIDE ON GOODYEAR TIRES THAN ON ANY OTHER KIND 
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COLORS THAT GO WITH ALL THE NEW 
COLORS INSIDE and OUTSIDE THEIR HOMES! 

















Hundreds of Paint Colors 





You can meet ALL the demand — when you sell 





Cc 





UyL/L PAINTS 


] : 322 COLORS in all Inside & Outside Finishes 


Your customers want new paint colors 

to go with the new colors in appliances 
furniture, fabrics, and exteriors’ You 
can't meet the demand with a “half 
hearted” color system that includes only 
random selections of color. You need 
Colorizer’s complete range of 1,322 


colors consumer-tested, fast-moving 








Manvtactured by COLORIZER ASSOCIATES 


Bennett's, Salt Lake City, Uteh, and Leos Angeles, Calif Blue Ribbon Paint Co., 
Wheeling, W. Va -Wealter N. Boysen Co., Ockland and Los Angeles, Calif 
Brooklyn Paint and Varnish Co., Brooklyn, N.Y. James Bute Co., Houston 
Texas Great Western Paint Mig. Corp’n., Kansas City, Mo Jewel Paint & 
Varnish Co., Chicago, ||| Kehler-Meclister Paint Co., Denver, Colo W. H. 
Sweney 4&4 Co., St Paul Mi Vane-Calvert Paint Co., St Lovis, Mo 
Werren Paint and Color Co., Nashville. Tenn Gee. D. Wetherill & Ce., 
inc., Philadeiphia, Pa 


Canada: The tmperial Flo-glaze Paints Ltd., Toronto, Ontario 


England. Jenson & Nicholson, Led., London 








colors, from pastels to deepest tones’ 
(‘olorizer is the only color system using 
so few tubes to make so many colo! 

Your inventory is low turnover fast’ 
Stock less paint, and sell more paint 
the world’s No. | paint 


color system, with 10 years of amazing 


with Colorizet 


sales success. Proved around the globe’ 


SEND FOR THE FACTS! MAIL THIS COUPON 


Colorizer Associates, 
345 North Western Ave., Chicago, Illinois 


RUSH FULL DETAILS ON COLORIZER 
DEALER PROFIT PLAN. 


NAME 





ee ere ee 


ADDRESS 





CITY STATE 
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Hasver TO CUT 


Mr. Bernard York of York Hardware. 
Wallingford, Conn.. ran several test-cuts 
on four well-known unidentified brands of 
single-strength window gla Mr. York 
was not told which brand was which 
until after he had selected the one which 
was easiest to cut. He picked L’Ovl 
window glass every time. Said Mr. York, 
‘This L.:O-k Window Glass cuts true and 
smooth and breal clean and easy. 
24 out of 1) dealer taking this SalThic 


test made snilal Statements 


Kasver TO SELL 


bhis LOvF label identifies quality glass 
wherever it 18 seen People know this 
label! if appeared 254 million times in 
19 advertising alone! And every time 
it appears it adds to the already strong 
preference for L,Qck Glass. This preter 


ence means faster. easier sales tor vou 


Kasver 
TO MERCHANDISE 


? > bor Do-Tt-Yourself CUSTOINCI md 


there Alf pient of them riere ist 





the folder to pull them into your stor 


[his enclosure offers helpful ““How To 


ede. oe) 


hints on repiacing broken windo rhas 
You ll find it a tne help in building vou 
window @lass sal Order WO, irom 


Vaotil 1 itytye ( Jwens bord 1); PrurpLitooy 


(listed under (lass in your phone 
book (jt VV“ I it¢ eT rt (, rI6 | | rye’ 
(Owens'bord (CGrlass Co 60% Madison 


Avenue. Loledo 3. Ohio 





LIBBEY *OWENS- FORD the easy-to-cult WINDOW GLASS 


Lae i 
ee 
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FOR LAWWN- BOY 


Behind every pace setting sales 
feature of LAWN-BOY power mow- 
ers ha heen ound “know why” 


engineering. This technical talent 


and experience has given you 4a 
LAWN-BOY that beats all other 
power mowers if cutting, nan 


dling, appearance and ale 

To match the great engineering 
of LAWN-BOY, and to speed traffic 
Into for LAWN 
thoroughly planned promotion 


Campaiyn is 


your store BOY. a 


ready | 


{) explode thy) 


Spring The biggest national ad 
vertising program evel devised 
for a power mower starts in 


March LO pring tne sensational 
LAWN-BOY story to your custom 
CTs. llere “are some ort tne teature 

of this program 


1956 
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3 Twice week selling of LAW BOY | ' 
Lev tY April 16 throug! 
Jul 1 t! ' 
fame ry el ! I 
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keeps LAWN-BOY out front 


KEEP OUT FRONT WITH LAWN-BOY! ( 4)! 


‘Tf i? 


LAWN-BOY 


4 j . 


'( Jdahnaeaon Fuvinrude | rd 
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MICHIGAN PEAT 


Long Ialand distributor 

receives 100th carload of MICHIGAN 

Peat for 1955! Mr. Henry Adikes, President 

of J. & L. Adikes, Inc., being congratulated by Michigan 
Peat Vice-President Phil Hamersiough, as the Adikes 
company receives ite 100th carload of ‘‘Bacti-vated"’ 
MICHIGAN PEAT this year 


Leading Distributor Proves 
MICHIGAN PEAT a Great Sales Builder 


MICHIGAN PEAT, nature’s organic soil condi 
tioner, is making sales history for distributors 


and dealers everywhere. Look at the record of 


J. & L. Adikes, Inc., a leading Long Island dis 
tributor. One hundred carloads of MICHIGAN 
PEAT in just nine months! 

Wherever MICHIGAN PEAT is sold, profits hit 
new highs! It’s the ready-to-use peat.. 
always in demand...approved by professional 
growers. In plastic-lined, rot-proof bags— 
never baled. Your customers can choose from 
six sizes—from 1'2 quarts to 100 pounds. 
There's a complete line of fast-moving MICHI- 
GAN PEAT Potting Soils, too! 


MICHIGAN PEAT, INC. 


67 West 44th Street, New York 36, New York 
Peat Bogs—Capac, Michigan 
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And when you sell genuine MICHIGAN PEAT, 
you're backed by dominant, consistent adver 
tising in America’s leading gardening publica 
tions and newspapers—advertising that com 
pletely covers your most profitable market 

Hard-working co-operative ads, mailings, 
bag and package displays, window streamers— 
all are available to make your selling job even 
easier! For full details on business-building 
MICHIGAN PEAT—write, wire or call for name 
of nearest representative 

MICHIGAN PEAT...the biggest name in 
soil builders. If you like profit—you’'ll love 
MICHIGAN PEAT! 


eee See SS SS S- 
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New, Unique 






‘Camp Stove 


Stove ever designed! 


NO GENERATORS e NO WICKS e NO FUSS 


the “Safest” Camp 


NO y Al Jt mt) st | iwi PUMP 


3-IN-1 SELF-CONTAINED FIELD KITCHEN 
(Deluxe Model) 


The complete unit (6” x 5”) consists of compact 3-in-1] self-contained 
field kitchen with stove and two heavy gage aluminum cooking uten- 
sils of one quart and 1|'4% pint capacities with plated spring steel 


contoured handles. Gross weight is 2 Ibs. 


IDEAL FOR CAMPING, FISHING, HIKING, HUNTING, 
BOATING OR HOUSEHOLD EMERGENCY COOKING 


Here is the ideal complete field kitchen with the greatest safety fea- 
tures ever designed. Compact, lightweight and fool-proof, Safety 
Chef cannot explode, presents no fire hazards due to tipping or spill. 


ing and produces boiling water in five minutes. 


Safety-Chef has durable stainless steel inner combustion chamber 


Suggested Retail Price, Deluxe Model 
(as shown) — $7.95 
Standard Mode! —$5.95 


that requires no cleaning, no wicks, no repairs or adjustments of any 


kind. Safety-Chef will last for years. 














‘a 
“Safest” Fuel Ever Produced 
uses  satest Fuel Ever Produced... 

SO SAFE IT CAN BE SHIPPED PARCEL POST! 
Yes it can be shipped parcel post, believe it or not! Originally 
developed for U. S. Navy emergency sea-water distillers and over 
seas aircraft emergency kits, the Safety-Chef fuel is a patented 
solid product that produces blue-white, carbon-free, odorless flame 
with greater heat output than alcohol, kerosene or regular gasoline 
More amazing, Safety-Chef fuel does not melt, run or spill and 
produces 3,461] BTUs per unit. It is supplied in hermeti« ally sealed 
containers holding 2.54 ounces of fuel that will burn approximately 
1 hour and 12 minutes. (Retail price per container of fuel — 25¢.) 

Photo shows Safety-Chef in action. Oval-purpose pots serve as cooking 

viensils and enclosures. Contoured spring steel handles facilitate use 

sé " 
SAFETY-CHEF DIVISION 

The Vulcan Radiator Co | 

| 775 Capitol Ave., Hartford 6, Conn | 

| Gentlemen | am interested in becoming a Safety Chef | 

| Jobber Dealer. Please have your representative call | 

| Name Tithe | 

| Company | 

| Street ' 

( ity ione Stole | 
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DEALERS SOAR TO 
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NEW SALES HEIGHTS 


..- when they promote the aluminum wire screening 


of these leading weavers! 


Avuminum insect wire screening is growing in sales af 
a faster rate than any other as a home replacement ma- 


terial! 


Dealers everywhere are getting a big markup, earning 
good profits, giving greater customer satisfaction with 
aluminum screening. You can do the same by ordering 
now and by telling your customers about these impor- 


tant advantages 


1. Aluminum screening is rust-proof... can’t stain 
siding or window sills. 


za. 't'sfire-proof... never marred by accidental burn- 
ing by matches, cigarettes, or flying sparks. 


3. It’s maintenance-free . . . never needs painting or 
other protective coatings. Keeps its handsome ap- 
pearance indefinitely. 


While we do not make insect wire cloth, we do supply the 
leading weavers listed here with Kaiser Aluminum Wire 


—nationally recognized for outstanding quality 


Made of strong, durable, cladded aluminum, Kaiser 
Aluminum Wire meets or exceeds commercial standards 


and federal Sper incations. 


Kaiser Aluminum & Chemical Sales, Inc., General 
Sales Office, Palmolive Bldg., Chicago 11, Illinois: Exec 
utive Office, Kaiser Bldg., Oakland 12, California 


Promote the aluminum wire screening 


of these leading weavers — 
for big markup, big profits and 
for greater customer satisfaction! 


Alabama Wire Co., Inc. 

American Wire Fabrics Corp. 
(Subsidiary of the Colorado 
Fuel & Iron Corp.) 

Clark Wire & Supply Corp. 

Donald Ropes & Wire Cloth, Ltd. 

Gulf Screen & Wire 

Hanover Wire Cloth Division 
(Continental Copper & Steel 
industries, Inc.) 

Keystone Wire Cloth Co. 

New York Wire Cloth Co. 

Pennwoven, Inc. 

Phifer Aluminum Screen Co. 

Seneca Wire & Mfg. Co. 

Spargo Wire Co. 

Standard Wire Cloth & Screen Co. 

Wire Products, Inc. 





alser Aluminum 


setting the pace—in growth, quality and service 
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G-E DELUXE WHITE BULBS HAVE THESE 5 BIG SALES FEATURES: 
1. STAY WHITE FOR LIFE. Ordinary bulbs begin to show 
black after they're in use for some ume. New G-E DeLuxe 
WHITE Bulbs remain white for life of the bulb. 2. CUTS 
REFLECTED GLARI 


Ordinary bulbs have a hot spot. This 
causes reflected glare, makes seeing difficult, tiring. G-E DeLuxe 


WHITE Bulbs have no glare spot, are evenly bright all ove: 


2% 





4. FLATTERS ROOMS AND FURNISHINGS. Soft, 
diffused light ot G-E DeLuxe WHITE Bulbs creates luxurious 
effects. 4. SOFTENS SHADOWS. G-E DeLuxe WHITE Bulbs 
soften harsh shadows, lessen light shafts thrown 
walls by ordinary bulbs. All seeing seems 
soft, even light. 5. "QO" COAT, a General Electric development, 
spreads the light evenly. Yet a// the 


evenly 
up against 
easier under this 


light comes through 
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e eis what happens out back 
when you tie in with — a “H_ 


G-E DeLuxe WHITE bulb GLAIT 


MPTY cartons—bigger sales volume. That's 

the payoff of a G-E “Blitz”. And we expect it to 
be bigger than ever this year, when General Electric 
puts the concentrated power of television and mag- 
azine advertising behind G-E DeLuxe WHITE Bulbs 
during March. 


There'll be commercials on MEDIC, award-win- 
ning ITV dramatic show. Look for them Feb. 20, 
27 and March 12. And forcetul ads will appear in 
the March issues of THE SATURDAY EVENING 
POST, WOMAN'S DAY, FAMILY CIRCLE, EVERY- 
WOMAN'S and BETTER LIVING. All of this will 
remind consumers that G-E DeLuxe WHITE Bulbs 




















peep eee 
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STARTS 


FEB. 20 


flatter rooms and furnishings, reduce glare and 





make all seeing seem easier. That these bulbs are 
a new kind, with a special inside “"Q”" coating that 


lets all the light come through evenly bright. 


Remember the G-E DeLuxe WHITE Bulb gives 
you a bigger unit sale, bigger profits 


To take full advantage of the Big ‘Blitz’, see that 
your stocks are adequate. There'll be display mate- 
rial, too. Get set to do a big business in General 
Electric DeLuxe WHITE Bulbs during this February- 
March “Blitz”. Large Lamp Department, General 
Electric Company, Nela Park, Cleveland 12, Ohio. 
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ARE | AMERICA’S FASTEST-SELLING FF 
STOVE and UTILITY MATS! 





























the exclusive 
Rigid-edge” 
with the “lie-flat’’ feature 


Continual improvement has made 
Aristo-mats the top seller in the stove 
and utility mat field. First came the 
asbestos-cushion backing, then the 
safety-ringed Kant-Kut-Korners 


and Now the exclusive Rigid edge”* 


Now. bys using an exclusive patented 
process Aristo-mat has solved the 
problem of making a better quality more 


durable stove and utility mat. Your 











customers will know about this scientific 
pioneering through Aristo-mats 
powerful national advertising and 


publicity program Make sure vou are 





Formed under able to prone on their demand 


*Patent No. 2,707,510 ( heck vour stock and order your 


Aristo-mats today! 
Actual laboratory tests prove the exclusive 


Rigid-edge increases strength approximately 100 
per cent, stiffness 400 per cent, and definitels 


snproves the appearance ot the mat 









This sturdy floor display 
rack takes little floor 
space, yet substantially 
increases the frequency of 


“Impulse sales. Holds up 








1 6 dozen assorted mats 


A division of PHOENIX TABLE MAT CO. 
1718 E. 75th Street + Chicago 49, Ill. 


LT Away 
a 


© Guerenteed by 
Lood Housekeeping 
<. » £0 att 


~~) eewe 


ee 





Distributed in Canada by 
STERLING INDUSTRIES . 8 Scarlett Road. Toronto 9, Caneda 





Only Aristo-mats have the exclusive Triple-feature! 








HARDWARE AGE, FEBRUARY 2, 1956 





YOUR GREATEST 


OPPORTUNITY FOR 





The Jacobsen Franchise offers qualified 
dealers a quality line to meet the demands 
of every power mower prospect in their 
trading area... a complete line of mowers 
for every size of lawn or turf. Reel type 
from 18 inch to 66 inch cutting widths, 
rotary type from 18 inch to 24 inch cutting 
widths, power lawn edgers, and power lawn 
trimmer. Plus the most distinctive and 


powerful advertising and promotion pro- 
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month after 


gram in the industry 


month, all year ‘round. Put yourself into 
the substantial, profit-making group of 


power mower dealers that prosper with the 


Jacobsen Franchise. Send for your copy of 


the Jacobsen Opportunity Portfolio today 
and find out how you can be assured of 


unqualified sales leadership and _ profits. 


JACOBSEN 
MANUFACTURING COMPANY 


Department HA 2-2 
Racine 
Wisconsin 








‘ALERT’ 


ba 
= 
: ones 


Here's a profit-making line 
that moves fast because 
everybody wants, needs and 
buys “ALERT” Water Savers. 


Mn mmm mm mmm mm mmm nnn mn Mmmm mmm nn nnn nnn 


‘ALERT’ WATER-MISER® 
BALL BEARING FAUCET WASHER 


Stops Leaky Faucets for Good! 


New, unique-—the washer for 

all types of faucets. As easy to 
install as a regular washer. Ends 
washer replacement for good 
Fasy turning—Stainless Steel ball 
bearings climinate the grinding 
that wears out ordinary washers 
Individually packaged. Available 
in 4", %” and “2” sizes, Fits 00 
to “2” large. Colorful display 
carton contains 2 doz. assorted 
sizes. Complete with Stainless 
Steel screw. 39¢ ea. list price 


“ALERT” friction-free 
TANK BALL & GUIDE 


Stops Toilet Handle Jiggling, 
ends water waste 


New, better-than-ever way to stop 
running toilets. Round rubber 
ball, “kink-proof” chain and 
polystyrene cylinder assure 
perfect flush every time 

( orrosion-proof Monel metal 
parts. Fasily installed by anyone 
in 10 mins. Replacement balls 
now available. Over 5 million 
satisfied users. 3 year money back 
guarantee, Self-selling counter 
display box. $2.29 ea. list price 
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‘ALERT’ Adjustable GUIDE ARM 


No more skinned knuckles! Screws from the fop 


lop setting screw 
permits screw driver 
adjustment from the 
top. Made with 
adapter to ft 1” of 
l'a” pipes. Centers 
firmly over valve 
seat. Made from 
corrosion resistant 
wrought brass 
Individually packaged 
in} display box 

49¢ ea. list price 
C;suaranteed 
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“ALERT” FAUCET 
REPAIR KIT 


Amazing New Faucet Reseater ... 
Stops Faucet Dripping 


Fasy to use, fool proof cant damage 
faucets. One tool fits all sizes 
(j;uarantees true alignment 
finish on Waterprooft 
cloth prevents cutter marks 
Owner can use it. On 
display cards. S9¢ ea 


smooth 
at rasive 
Any Home 
individual 

list price 


scul 
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‘ALERT’ Float-Rite 
TOILET FLOAT ADJUSTER 
Stops Toilet Hissing 


Easily adjusts tank float to 
prevent overflushing and 
overflowing. Saves up to 15,000 
gallons of water a year' Made of 
corrosion-resistant brass. Fasily 
installed in all toilets. 3 year 
guarantee Packaged individually 
in colorful display box. 49¢ ea 
list price 


HUOUVOULEUDAT OAD AAEAD ARAL OAT AATAD AAA EA AAA ADEE ATED 


NEW PROMOTIONS AVAILABLE—FREE! 


Powerful sales helps include 
displays, streamers catalog pages, 
newspaper ad mats and envelope 
stuffers. Get in touch with your 
jobber or write us! 


UVUOUOOVOROOOROOOUPUOUUUOAUUNUOOUAAALANONANONONONNENOOLETOREOUUOUUUUONUOUOUOLALGONSONOONNN0N8ALAUbUEOOOUUOUOUUqOUOAONAANASONANANONNANNUEOUOOOUUUOUACHONONNNAN4G4O4NETATQdNenNnEnEOGQOUUUGdOUNNLELLONONG4S4GONNUNNOLOOOOOROUUUNLLU4N4G44Q44440490800000000000000004044044444444908808000000000000DUOOUUGOGONASEONEOEOROOEREUUQQOQOOHAN 


Order From Your Jobber Now, or Write Direct! 


ARDMORE PRODUCTS CO. 


CONSHOHOCKEN 2, PENNSYLVANIA 


In Canada: Fox Agencies Lid., Port Credit, Ont. + All prices slightly higher in 1! western states 
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You Profit... 











Your Business Profits... 





mind and freedom 


and entanglements w hen 





hina Life Nepre entative can help work 


out the right plan lor 
acct pled by law 


SEND FOR THIS FREE BOOKLET 
hooklet “H ill his 


points the whole story of business insurance 
as il affe (s you. O¢ nd jor il today. No obliga 
lion, oO] course. 


AETNA LIFE 


INSURANCE COMPANY 
Hartford 15, Connecticut 





eS ae 


FEBRLARY 2, 





WHEN YOU PLAN TODAY FOR THE FUTURE 








the future of your br 


through bya iness 


afeguarded against 


Your business profits because it is 


for ed liquidation and cuati he continued if} the manner 


you and your a 





You can plan today lor the buture 


anee 


protecting the interest: 


elf, and your busine 


AETNA LIFE INSURANCE COMPANY 
Hartford 15, Connecticut 


fLentliemen 


Will I hy 
He Dove 


Nome 
Company 


Address 





end mer a copy of your new booklet, 








THERMOSTAT 
CONTROL 





Automatic! 


Medel 7730 


59° 











Thermostat-controlied! Electrically reversible! 


Arvin 20° Windew Fan complete with panels—When room heats up, fan starts 
When room cools, fan stops. Changes from intake to exhaust at the flick of a 
switch. Easily installed expandable panels fit double-hung frame sash 27” to 37° 
wide. ‘Three electronically balanced aluminum blades with quiet-running rubber- 
mounted steel hubs; 4-point croas-braced support for 3-speed, 6-pole weatherproof 
motor. Nickel-and-chrome grille, coppertone finish, 8-foot cord 

Arvin “Super Twenty” window fan with Power Plus motor—Absolute tops in a 
complete 20° window fan package. Three speed, 6 pole, weatherproof Power Plus 
motor is premium quality, permanent split capacitor type. It is more powerful, 
more efficient, runs cooler, uses leas current and reverses instantly without strain. 
‘The “Super Twenty” is tops in appearance, too, finished in charcoal gray enamel 


with brass plated grille. Model 7731, $69.95. 











5-YEAR GUARANTEED FANS 


RIGHT SIZES—RIGHT PRICES—RIGHT PROFITS! Here’s the Arvin 1956 line, with two new 20” 
electricaily reversible, thermostat-controlled beauties which will rock the whole fan market. And 
with a solid 5-year guarantee back of every fan in the line! Your customers know Arvin’s reputation 
for quality. Get your order in now so you won’t be caught short when the first heat wave comes! 
You'll find solid selling help in Arvin displays, banners, mailers, ad mats. () 


Ly S, 
hs 











Arvin 20” Deluxe 
Portable Fan 


Air circulator, window 
intake or exhaust 


Model 7620 $ a. Gg 95 


Anywhere inside the house it kicks up 
a young hurricane; in a window it does 
a whale of a job blowing in fresh air 
or blowing out stale air. Chrome-and 
nickel grille front and back; pearl gray 
enamel finish; handy carrying handle 


Model 7520 complete with panels — A|! 
engineering and mechanical features of 
Model 7620, plus mat hing expandable 
panels for a complete window instal 
lation. Can be installed from inside the 
house by any one who can use a screw- 


driver. $49.95 


Arvin 14” 
Portable Fan 


with swivel stand 


Model 7014 D 295 


Model 7414 


without stand, $29.95 


T'wo-speed, 4-pole weather- proof indus 

tion motor, nickel-and-chrome grilles 
front and back. Pearl gray finish; & 
foot cord; non-slip rubber feet. With 
Swivel Stand, air may be directed up, 
down, in or out, at any angle. ‘This fan 
is the size and price that moves fastest 
when the temperature suddenly goes 
up. Make it the foundation of your 
profitable fan business in ‘56! 





‘ 





Arvin Portable 
“Hi-Lo" Pedestal 


For all 20” fans. Light weight, vel 
tically adjustable, rolls easily on 
rubber wheels Maximum hye ig tat 
Ho to Lop of fan: minimum, 6! to 
center of fan. Finished in pearl pray 
and chrome. Fan rotates through 
360°, held firmly in any position by 


plastic knobs Model 602 $19.95 





Window panels 
for portable fans 


Finished in pearl gray to match fans 
hi xpandable to fit any double hung 
frame sash 30" to 40” wide. Easily 


installed from inside without $500 


ladder, with se rewdrivers, 


Model 601 Panels —for 7620 Fan 
Model 614 Panels —for 7414 Fan 


THESE ARVIN FEATURES HELP SELL FANS FAST! 





Quiet weather- 8-foot rubber- 
proof motors covered cord 





Electronics and Appliances Division, Arvin INDUSTRIES, Inc. Columbus, Indiana 
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STEPS UP SALES 
OF SOLDERING ITEMS 


the amazing new 50/50 tin-lead solder in paste form 
with flux combined 


symm CLEANS... TINS... SOLDERS IN ONE OPERATION 


oy ae Sales of soldering items have sales of torches, iron ind related items 
ges 











climbed, in stores that have put this naturally go up too 








revolutionary solder on display in the 





i a soldering items department. hed gamaks by eeeskion SUT teaten 






























































volume ales to old customers And your in LYo6 


bile i ' 1 do 
os llere « whiy SWii Solder make cu Dont wail for a ilesmal Corie around 
Ls eee : 
aoe tomers out of people who never belore tried and tell you about SWII Hercules SWI 
a soldering—because they get periect re sults Solder is nationally advertised Dont turn 
- right off the bat Also for the regulat lise] Customel away because you dont tock if 
~ _ ~ . ~. rida _ 7 ’ 
“ae of olde WW I] “ave Line “uve iene y In) hort 1) ‘he \\ \l] | i] out the 
‘ ) , ’ 
2 (Professional plumbers have been using coupon and mail it today. One minute of 
~ : 
he . . 
o~ Wii for yYeocaft } yout time will % } | té ley i] 
° sO you get new customers and bigger even «dé ible ale ot oldering items 
wy 
= 
 ] 
wv) 








with FLUX in PASTE FORM 


SOLDER 


Real 








Send the coupon today for full information and 
FREE Full Size Tube, so you can see how it works! 


Centle men 


Rush me a free regular full-size tube of SWiF Solder and all the information about | y to use if 
why it is better than ary other solder now on the market he it ve Lire and Mmeney for my 
customers mize prices dij counts and advertising hel pe 


Name (Please print clearly or type 
Firm 


Address 


City Zone State 






Name of wholesaler 


Quality Chemicals for Home and Industry since 1915. 


“HERCULES CHEMICAL CO., Inc. 


332 CANAL ST. NEW YORK 13, 
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WHEN CUSTOMERS ASK- fas 
CLEAR 


“Got an easy way to _ ffs» 2a 


Root-Blocked 
‘393 SEWERS 


clean out my sewer?” | 


Tis 


| a ud 


SELL THEM ALL- 


RO 


ROOT DESTROYER 


with these exclusive advantages: 














® Safe to handle — contains no lye or caustics 

A 2 |b. average dose does the job 

Harmiess to trees and shrubs, gardens and lawns 

Safe to use in septic tank systems 

Factory-to-user money-back guarantee 

Harmless to plumbing and all types of sewer lines 

40%, Dealer Discount. List price $3.95 per box. 
YOU MAKE $1.55 ON EVERY BOX SOLD! 





Advertised in 





@ Proven repeat sale program AMERICAN HOME 
® Nationally advertised 

SATURDAY EVENING POST 
Ihe chief cause of sluggish sewers, storm drains, and lines SETTER HOMES end GARDENS 
fading to septic tanks is stoppage by tree and shrub roots. 
You've NEVER before had a proven method that enables 
your customer to clear out those roots Aimself for an detailed terature, prices and discount ale aid and 
investment of ontiy $495 NO 3 atics NO danger to hands informatior uM ttre cesstul KR D repeat al pla -— 
or clothing. No digging, no mixing which Hercules does the work for 

And, since we want to show you at the earliest possible FACTORY-TO-USER MONEY-BACK GUARANTEE 

moment how RK ) can make money tor you mail the — ippears on every box of KD. ¥ can sell KR-D assured 
coupon today tor your complete R-D SALES KIT. including that your custome?! will fe itished 100 





= 















“t 
| FREE MAIL THIS COUPON NOW 
£ | Gentlemen é 

| Kindly send me at once the R-D Sales Kit which will give me full informatior 
Z about this outstanding product y 
4 Lf Name é 
Firm 
i SALES KIT Address i 
| , City lone State g 
$ Ta , My wholesalers name is 


HERCULES , , , 
— Quality Chemicals for Home and Industry since 1915 


HERCULES CHEMICAL co., Inc. 


332 CANAL ST. NEW YORK 13, 
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WIN a new 1956 





Read how you can 


be a double winner in the 
FIBERGLAS* Screening 
WAI DW AKI G@o | DISPLAY CONTEST 


j 


' AIR-LITE a 





T-1\ -FIBERGI AS “SCREEN 


i « 1; & ’ | } 
WA 
—] at 























Entering the Owens-Corning Fibergias Corp. display contest? 
Contact your wholesaler for complete rules 


Once the 20 winners have been announced, a separate 
judging will be held for the benefit of AIR-LITE Fiberglas 
dealers only. 


ay If you are one of the 20 winners, and 


Your winning entry shows AIR-LITE Fiberglas 
Screening on the AIR-LITE Display Rack illus- 
trated, then: 


In addition to the prize you receive from Owens-Corning 
Fiber glas, you are eligible to win another prize. The AIR-LITI 
Dealer whose winning entry best uses the AIR-LITE Display, in 
the opinion of the judges, becomes the proud owner of a spacious, 
fully equipped 1956 Ford Ranch Wagon. Other AIR-LITI 
Dealers among the 20 winners will win prizes of handsome 
matched luggage. 





No extra effort. Nothing more to fill out. Just enter the This sturdy merchandising unit stores, dis- 
Owens-Corning Fiberglas Display Contest. We hope you win plays, dispenses. Yours for only $9.95-— 


Plastic lloven Products Ine. 


for 6 rolls of AIR-LITE Fiberglies Screening. 
Shipment is prepeid. See your whole 
51 CAMDEN STREET @ PATERSON !7,N. J. 
weovers of AIR-LITE 


saler or write manufecturer. 








*T.m. OCF 
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ATIONING ENDS: 


on the adhesive that does the “impossible!” 





Now You Can Fill the Huge 
Demand for Weldwood Contact 
Cement in these 3 Great New 
Markets! 














1 For applying plastic 
laminates like Micarta 
without « lamps or presses! 

2 For installing plywood 
paneling without nails! - Wiryoy NAT 

| ’ CLAMPS 
“a Sing PRESSES 
. T Ney ’UW000 CORPORATION 


'Oe 
a 


ENT 


bp 
Wine n ‘TWOOD wirnoyr nai 
PECORATIVE Lawinatts 


‘ip 
iN 
) m 8) Lin 


3 1001 other uses around home, 
garage, shop! Industrial uses, too! 


Another 
Weldwood Wizard 

















_s Backed by 
‘ __ Biggest Ad Drive 







Sun A Qydde 















seateT OA Ls rincman ag in Glue History! Bonds Instantly on 

ae: ear — Contact ...without Clamps 
COD. it HCA HOME ll or Presses or Nails! 
‘post oa MCHA 





\ pes 


le ee 


7 FAST-SELLING SIZES! Order Now! 


knoe! WELDWOOD* FIRZITE* BOTTLES 


. 6g CANS ' TUBES 
PRESTO-SET* GLUE! White—for woodsy blond fem JA, %4 unc erage 
First white glue worthy OF Picnics imsnes on any souake’ ws ‘ Satta : ya 
of the Weldwood name 1, or aS an undercoat “Juarl = with brush tube 
Ke ts fast 





i W Ot 

adgy-to-use Helps prevent grain frais | ga A ti? , ounce 

bonds like mag Wit y and checking S gall A bottle 

bt = 4 ( lear to tame unsightly v with Dru 
wild Mrain on ali soft woods 


YOUR JOBBER CAN SUPPLY YOU PROMPTLY! 





WELDWOOD UNITED STATES PLYWOOD CORPORATION 
PLASTIC RESIN GLUE SATINLAC" Wese 44th Se. New York 346. N. ¥ 
Al i fastest selling J Hring out and preserve (Check hien Desired} HAs? 
A ] Highly ine natural beauty Of any ent 
tant. Mab A wood. Ready for second 


a , coat in 3 or 4 hours 
UNITED STATES PLYWOOD CORPORATION 


World's Largest Plywood Organization ¢ 55 West 4 ‘th St., New York 36. N. Y. 


“ . . 
~ » 
. 
——— 
_ 
_ 
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SUPERKLEEN 


NEW SUPERKLEEN TREASURE ISLAND —<« Superkieen ‘first, introduced 


in 1955 and now 


offered in a new, improved, completely adjustable mode! that gives you much more room tor merchan 


dite but takes no more floor space. Usable individvally, in mulitipies, in combination with the new 


Supertieen Space Mater, and in any part of your store. Plenty of display and 
quality construction assures super-durability, PERMANENT profitability. Over-all 


57%", length 47%", width 19%" 


DONT MIES O17 ON THE 


storage space. Top 


Gimensions height 


LIMITED-TIME 
OFFER! 


WRITE FOR 
COMPLETE DETAILS 
NOW! 















PRESENTS 3 NEW, EXCLUSIVE 


cS MERCHANDIS 


TO MULTIPLY YOUR PROFITS...EXTRA-FAST! 







HERE'S real all-out dealer support three of the 
most usable, durable, PERMANENTLY PROFII- 


ABLE merchandisers ever offered to the trade! [They're 






















ready right now to go to work for you, ready to pay 
for themselves in record time . . . and then pay you 


a continuous profit for a long, long lifetime! 


Get that! . You can get any one or more of these a big Start toward ‘renewing’ older stores. Each 1s 
PERMANENT profit-winners and get back its modest smartly designed to do credit to even the most up-to 
cost in a hurry. More than super-merchandisers, the-minute new store! Check the facts and fgures 
they re store-modernizers completely self-contained, listed below, then choose the Superkleen Mult-ltem 
fully adjustable each outstanding for the brute Merchandiser that best fits your needs. Watch it mult 


strength beneath its sleekly modern styling. Each 1s ply your profits, pronto PERMANENTILY' 


NEW SUPERKLEEN SPACEMAKER 


makes the most of every selling inch, because it s designed to provide 
a manzimum of display area pilus ample storage for reserve stocks 
Lifetime construction with completely adjustable shelves MPAeasures 
over-ali 54” high }/ fy iOong 3 2// wide 


NEW SUPERKLEEN PROFITERIA 


gives you a full fledged fully fiexible brus) department in a tew 
square feet of space (on be jsed in strategi saqies areas usuaily 
wasted. Cant be beat for permanent saletpower! Over all dimer 


sions 36” high iJ "/y iong 16 wide 
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TYPICAL SPACE-MAKER SETUPS 
] * 
7 : ; 
“ r 4 / *% , j 
‘ } j —— | 4 ; a 
} s, —= { ‘ (a J Fad é > A 4 
<— - a . ~~ ». ‘ J| = 
’ : a | f ont q* ’ . | < , - 
~~ | i - * 
| ~~) 
End to-end At end of aisle Recessed “T’’ formation Recessed Back to back Anywhere 
or takes amidst with in center on island on 
back to back little room shelves Treasure isiand of shetves table counter 


SUPERBLEEN BRUSHES == 
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most 
dairy farmers 
won't buy 

unless 
they get 



















It’s a fact — more dairy farmers buy the Perfection line 
of milk filter discs A'T ‘THE S'TORE where YOU 
make the profit. They have done it for almost half a century 





now (1) because more dealers stock the Perfection line 
and (2) because Perfection is the COMPLETE line of milk 
filter discs designed to meet their needs — pricewise 






and otherwise... 

Three great brands... all best sellers 
LLGRADE Priced low fdr the economy minded 
PERFECTION — Oldest and best known 
DUBL CHEM — For the man who wants the best 


Backed in 1956 by a powerful advertising 
campaign in the leading farm publications in 
YOUR area. More dealers make more profit with 
the COMPLETE Perfection line. Doesn't 1 
make good sense to stock the milk filter dises 


that SELL THROUGH YOU. 


Single Sdpidide rrigdirin Veli cad?ti combine Pooh Pea ieviisvriiirii 


shipment Hilal (¢dint’s aovaiianhi phe r prejerred 


4 rite je ; sami ple ‘ and prris ‘'s 


SCHWARTZ MFG. CO. * TWO RIVERS, WISCONSIN 
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/ It’s the top value in the field at the regular 

f price of $2.98 ... but what a buy it is for 

mt your Hardware Week customers at $2.48! 

ng Order the No. 506 Deal now. Includes 6 C/ 
if No. 507W-White enamel can openers in — 
q a self-selling counter display. Total retail 

Mi value $14.88, less your regular discount. 

. 


na HARDWARE WEEK 


April 12-21 


*) FIRST IN SALES BECAUSE IT’S FIRST IN VALUE! 


SWING.A-WAY PAANUFACTURING COMPANY . SAINT Lours 1é, MIiSSOoOvuRt 4 


BELA EL RESETS IMT ASEAN IN ETRE A al SOY A INE OR ZAR 03 LAL PK 4 
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Stenman No. 56-3 





USE AS 
ATTRACTIVE 
WINDOW 
DISPLAY 


Sone Fechage 
A Complete Hose Fittings 


———séWEEPARRTMENT 











TRAFFIC STOPPING | COLORFUL 

Surss COUNTER DISPLAY | PLASTIC 
PEG BOARD 

DISPLAYS 


ACTUAL ITEMS 


CONTENTS: 
MENDERS —'WASHERS - 





NOZZLES—COUPLINGS REO) 
NL “/5 
THE EVERYDAY FAST-SELLING ITEMS 2) bhoy 
7 
% doz. No. 155 Gold Label Nozzle 1.80 ea } NAS 
% doz. No. 161 Diamond Nozzle 1.35 ea | 
“a doz. No. 226 7/16" Re-Usable Coupling .84 ea 
“4 doz. No. 226 2" Re-Usable Coupling 84 eco 
4 doz. No. 234 7/16" Re-Usable Mender  .66 ec aa. . NEAR 
Ve doz. No. 234 %" Re-Usable Mender 66 ea ASH REGISTER 
1 doz. No. 85CL %” Clincher Coupling 47 ea 
1 doz. No. B85CL %” Clincher Coupling 47 ea 
1 doz. No. B5CLF %” Female End Only 30 ea 
" _ ma om apy a “- ee These fast selling items give you IMMEDIATE 
7 a ah Seen eet dene Gyan PROFIT. It’s a sure-fire assortment that meets 
2 doz. No. 78-A Hose Washers, Clips 05 ea all customer's demands — not a single item that 
doesn’t mean business. Put this readily adapt- 
SUGGESTED RETAIL PRICE 52.46 


DEALER COST (At Current List) 34.98 able display in your store now. Watch it work 
DEALER PROFIT 17 48 for you — building profits at once. 


H. B. SHERMAN MANUFACTURING CO., Battle Creek, Mich. 
The only complete line of Lawn Hose Fittings - Write for Catalog H-56 
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Everything but the paint 


iE SOQ. eT. 


Reduce roller inventory by 43%...buy 4 different items... 





in 





sell 7 different combinations from this self-serve merchandiser 


ek eatures famous MAGILIKOTER* line 


eHolds covers, frames and trays in separate 
compartments 


*FABRIC “X’’* covers for smooth surfaces . 
WOOSTRON® covers for rough surfaces 


«Covers easily push on, pop off new EJIECTOMATIC 
roller frame 


ePre-priced items encourage customer self-service 
* Display only 19’ wide by 25” high 
*$25-$30 dealer price bracket 


eOrder Wooster Selecta-Rolla Merchandiser, 
Cat. No. R-805 from your jobber today 






Choose correct cover for job.. 
add roller frame and tray... 
buy one or all three! 


Woosran ESECTOMATIC || 
PAINT ROLLER FRAME 









THE WOOSTER BRUSH COMPANY 
WOOSTER, OHIO 







Woosree BRIGHT METAL | 
PAINT ROLLER TRAY 
- Rust restetant owtal . 
Locks on te kedier (}¢ ) 
> Extra deep patat well 


‘ 


a \ 5 | : \ , ] 
rs nee a ian | | 
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...made only by Woosrer 





“o! ,e' “ Sivas o> 


< Guarenteed ws >) 
Good Housekeeping 
“ . 
Las 4evcarms me 





cta-Rolla’ 
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All-purpose 
ALUMINUM 
LADDERS 


Hottest specialty for '56! 
‘The all purpose ladder that 
hanges instantly from a 
step ladder to a stairway 
ladder— to an extension 
ladder or to two single 
ladders. Sells itself to 
professionals and home 
owners alike 





















Theres big money for you in 
‘4 ALUMINUM LADDERS 
FOR 1956! 











We predict best ladder sales ever in need. ‘hese ladders are designed for 
'b6! Now, after inventory, is the time safety ... built for lasting usefulness. 
to make sure you've got the stock ‘They combine light weight with great 
you'll need to earmark plenty of profit strength and rigidity. Workmanship 
dollars for you. In the complete, bal- is superb. Include the world’s finest 
anced, super-quality Rid-dJid line, aluminum ladder line in your mixed 
there’s an aluminum ladder to fit every carloads of Rid-Jid products. 


Ridjid | \y« 


ALUMINUM ea a ALUMINUM \\\ 





ALUMINUM 
EXTENSION 
LADDERS 


All parts are high 
strength aluminum 
side rails. Extra big alloy. Deep serrated 
steps with serrated rungs. Heavy-duty 
surface. Top has recess automatic hooks 





STEP STOOL = * C STEP ee 
The step stool ~~ ~~ LADDERS \ \ 


oor Wide elepe i | Outstanding gay 
.. « deepl Ks ' 2 in a step ladder. 3 
sesbabedl Ovevelaed a! ih 

stiles. Non-skid 4 
rubber feet. Folds “ ie 





eo utility tray and holders y Pivoting safety 
Tndividusily ; =—™ : ! for brushes or tools. 3’, 4’, NS shoes with deep 
packed in striking / iu 5’, 6’, 7’, 8 and 10° lengths. rubber treads. 
- he Lengths 16’ to 40’. 
display carton. J 1] Rt o 
) 


ORDER MIXED CARS IN ’56! 
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See what's happened to Rid-Jid Knee 


aes | ‘eeRER SPREE 
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tiidii iM esver renter cidb bibs: rabbse 
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yee sek _* weeee Tes 
i? : 





better than ever! 


ktoom! A brand new leg design gives ltoom 


extra strength, rigidity, 
sales appeal to America’s most popu- 


and brand new 


lar ironing table. Notice how the gleam- matic 


ing chrome legs leave room for knees. 
How the sturdy, rubber 
bar feet perfectly 





Made to the same quality standards 

Fables Featuring 
the ‘‘matched combination for match- 
less ironing’ brings an automatic 


as Kid-Jid lroning * 


extra sale with every table! 
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The Je R. CLARK COMPANY, Spring Park, Minnesota 


1956 


-tipped, cross- 


balance the big 


Tp 
aay 


anes 
ow cond PNY 
WOODEN . Hh AY 
LADDERS / | 
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See the complete line of Rid- 
did wooden household and 
industrial ladders including 
stools ... step and extension 
ladders. Every step reinforced 
with patented rod construc- 
tion 


te 


— 
‘/3s—— 








ironing surface 
‘atures 


_—- 


ad 





‘The new Rid-Jid Knee 
“is always, 
ventilated open mesh top . 
fort-level height adjustments 
opening and closing. 
leg design is a wonderful *‘ 
Knee Room better 
bigger than ever sales! 





CLOTHES 





RACKS 


The Rid-Jid line also includes every 
of efficient clothes 
drying rack. Packed K. LD). for ware- 
house economy 


atyle, every size 


us” 
than ever 











Outsell All Others! 








LANTERN 


The Preferred Light in the Big Outdoor Trend 


It's easy to sell quality...performance...reputation. And that’s 
why it’s easy to sell Coleman Floodlight Lanterns! In world- 
wide use, on outings of all kinds, they've proved their brilliant 
performance... their rugged dependability under all sorts of 
conditions... their safe, low-cost operation. Seven modern 
models. You'll make many a sale when you point out these 


superior features: 








DEPENDABLE PERFORMANCE 


INSTANT LIGHTING 


just the touch of a match, a turn of a valve 


BRILLIANT LIGHT . Rive approximately as much 
light as a 400 watt electric light bulb 
a big 100-ft. area 


STORM-PROOF 


A 105-mile gale can't put it out 


LOW-COST OPERATION 


clean, unleaded gasoline, 
{ p to Si 


(all gasoline models) with 


Floodlight 
defies wind. rain and hurricanes 


burns Coleman Fuel or 
readily obtainable every- 
lighting service from a 


where hours 


gallon ot fuse | 


Lowest canst pet candlepower hour 


SAFE... can't be filled while lighted; won't spill fuel 
when knocked over 


RUGGEDLY BUILT... fo: years Of knock-about serv- 


ice. Compact, strong, sturdy construction 


GENUINE PYREX GLOBE 


mantles 


DOUBLE-LIFE GENERATOR. | has larger heating 


surface; delivers longer brilliant lighting service. 


resists heat, protects 


in 60° below zero or 120° heat. Used 


throughout the world for outings, vacations, all kinds of night work 


Unbeatable in emergencies and disasters 


powel failures, floods, fires, 


tornadoes. Vital equipment for civil defense 


7 MODELS co meet every demand and every customer's choice 


Display ALL Coleman Outing Pals 


Put ‘em "Up Front” in Your Store... Then Watch Your Sales Soar! 


A complete line. 


ORDER FROM YOUR WHOLESALER ee 
Get The Facts...Get The Goods... Get Profits! 


THE COLEMAN COMPANY, INC., WICHITA 1, KANSAS 





. Lanterns, Camp Stoves, Coolers, Carrying 
Case~Camp Table and a superior new Fuel 
nationally advertised. Sell them ali... profit 5 ways! 


They're all 
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FLOODLIGHT 
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MODEL 220E A big, powerful, 2-m 
ular the world over for work and play 
tion for all-purpose use 
lator top. Holds 2 pints of fuel 
hours of brilliant lighting service 
Show it lighted ' 









antie lantern pop- 


Rugged construc 


65%" porcelain enamel venti 
enougn for 


A re 


10 to 12 


ady, steady seller. 


Only Complete Lantern Line 
A Model for every outdoor need 









t ; 
MODEL 202—'the MODEL 2278E€ 


Professiona De identical to Model 
luxe single mantie 2706, except for its 
lantern. Lights in bie. B% in. diam 
stantly. Rust-proo!t eter reflector top 
throughout. Finest directs light down 
Coleman ever made. ward 
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as burning 4 " Sites 
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MODEL 200A 


Poo 


ular all-purpose 
singie-mantie tan 
tern. Lightsin 
Stantiy Looper 
brazed steel fount 


red baked enamel 
fini hy 


i 
| 


’ 
MODEL 249 -— Effi. MODEL 237 - Big.) MODEL 5101—New 
cient singlie-mantie sturdy single man Coleman Air-Q-Lite 
mherosene tantern. tle kerosene | with snap-in 8500 
Nickel-plated fount. tern. Nickel-plated| canned fuel cart 
5% in. green vitreous brassfount. /*%in.| ridge ihe best of 
enameled ventilator green vitreous en its kind in L-P gas 
Aicoho!l generating ameied ventilator type lantern 
iconol generating 
ff. —_H LA. ii: 
id iti, 
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NEW DESIGN 
NEW MODELS 
NEW FEATURES 
INCREASED POWER 


SALES-BOOSTING 
shown here 3 SELLING AIDS 
ROTOR MASTER” Twenty PLUS hard-hitting, strategically tim ed 


Model 310R, 20” cut. advertising and merchandising support. * PLUS 
Also made in a advantageous selling terms. * PLUS instant 


self-propelled, preset bag of the Worcester name, famous for 
Model 320R lity and service with a minimum of 
maintenance 





a 
Worcester 21° SHEAR MASTER” Worcester 18’ ROTOR MASTER® Eighteen 

Model 900R Modei 300R 

Fully enclosed chain drive. Grass guards - Porous-bronze permanently lubricated wheel 

Sta-lemp” hardened blades. Sealed bearings. “Sta-Temp” hardened blade. Ad 

limken bearings. Adjustable han justable handle. Side ejection of clippings 

die. Easy cutting-height adjust Mulcher included, no extra cost. 5 cut 

ments. Reel blades double tng heights. Lightweight 4-cycle 


Briggs & Stratton engine, 1.6 hp 
Qiher mowers im this series in 
clude Model 380 low-priced 


riveted to cutter heads for 
extra strength. Fingertip 
clut ry ind peed control 


Powe red wilh 4 . le riggs A ix rotary with Z . Fs le ¢ in 
Str itton engine 4) mo ay iilable ion engine 1% np mad Model 
BOK, 18” electric, Vs hp, 





mn 1k” Model SOR 





3450 rpm motor, UL listed 





YOU CAN PLEASE EVERY CUSTOMER WITH A WORCESTER! 


FIVE ROTARIES: Model 320R (20 2% hp self- TWO REEL TYPES: Model 900R (21" SEVEN HAND MOWERS: Model 600 
propelled); Model 310R (20 2% hp); Model 380 1.6 hp); and Model 750R 18” (16” & 18); Model 550 (16” & 
(18 2-cycle 1°4 hp); Model 300R (18” 1.6 hp); and (Rope starters optional at slight saving 18’); Model 450 (16"); and Model 
Model 830E (18” electric, 3450 rpm, UL listed) on Models 310, 300, 900, 750) 350 (14" & 16") 


TWO LAWN SWEEPERS: Mode! 250 ‘Sweep Master’ (24 & 30° widths 
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Lamson Merchandi: 





4il profic 


Blass Partitions 
lucent COlored display sj "8. Sliding doo 






and lighted. (fans. 
Storage beneath: 





Dealers FePort 4 «& 7 
Ona “Self-Service” basis. 
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brite Plated Selection of 
“al riage bolts. Machine boles. "Ove boirs and 
Machine few, 12€$ and (ypes 


“sPecially Packed and Pri 












4ftmeny, self .< Ontained in ~eWers and ac 
#" Aall-stee| enam 12"% 19 x 28 and Weigh. a enely “€Parated 
ng 144 lbs. w Save YOur time 
Cone , : ually pack. ‘ventory The 1 © hese can do alf 
imo nine handy these things beside aking YOu an xtra Profit on 
each s1Ock [UrN-Over 


JOBBER 
DER THESE YOUR LAMSON 

ne HANDISERS FROM 

MERC 


y gq. 








Clevelan CAGO 
Sth St. « GHAM e CHICAG 
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New eye-catching, sales-appealing packages in four brilliant color created by designer Donald Desks Wil 


make Black Leal ine standout yarden products Or tne lear! | rey “tl ne advertised ’ ine greatest Hiack leat 


' 7 ' ° et bP gs ‘ 
ad Calhipaipgnh evel Read about the new products, promotions and promt opportu! 


EXTRA! BLACK LEAF REVEALS 
FIVE-STAR PROGRAM FOR ‘56! 


e New products! e New sales promotions! 
© New field men! including coast-to-coast TV! 








N ’ 
e New packages! © New advertising 





FULL STORY ON NEXT TWO PAGES 
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SPRINGTIME MESSAGES 
ON NBC “HOME” 
SELL YOUR CUSTOMERS 


Starting in April, Arlene Franc 






puts her personality and selling 
punch behind Black Leaf’s exciting 
new house and garden products, Stal 
of the daily “HOME” Show (11- 
12A.M.on your NBC-TY station 
she personally describes and demon 
‘trates Black Leaf best sellers. l:.very 
day Arlene Francis influences the 
buying decisions of 3,250,000 people 

many of them your customers 
Now she will be selling for Black 
lwaf and for you! 


NEW FIELD STAFF 
OFFERS YOU MATERIAL 
TO HELP MAKE SALES! 


More Black Leaf salesmen and de- 
tail men—experienced in retail sell- 
ing-——will be working for you in ‘56 

A Black Leaf man will visit you 
soon, He brings sales promotion 
material that will help you sell your 
customers, inform your clerks, in- 
crease your profits. 

Iixamples: How-to-use charts 
packed with insecticide information 

to vive to customers Window 
streamers. Product folders. Point-of- 
male displays of all sizes for shelves 
and counters 

Black Leaf backs up this on-the- 
spot assistance with direct mail, 
garden club promotions, product 
literature, and postcards giving you 
the date, time and featured product 
in each Black Leaf ad and TV 


commercial. 


1 
t~ 





ARLENE FRANCIS SELLS BLACK 
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\ 


a& 


HARDWARE AGE, FEBRLARY 



































LEAF ON 90 TV STATIONS! 


BIG MAGAZINE CAMPAIGN, ADS IN 63 
NEWSPAPERS COVER [is====y-scmm 
YOUR SELLING AREA (20024 


PHTE, KANSAS CIPY sral - 


= The MOreqgowan 
4 0 y —_ 
th. ies - HOUSTON CHRONICL € g7yP a . 


ia Hal 
ny 








four top home and garden magazines will sell Black Leaf 
to gardeners in ‘56. BETTER HOMES AND GARDENS, 
the nation’s No. 1 home magazine; SUNSET, the leading 
West Coast home publication; plus the gardeners favorites, 
A POPULAR GARDENING and FLOWER GROWER 

Black Leaf ads will run in March, April, May, June and 
July—when your customers search for insecticides and 
weed killers to protect their gardens and lawns. 










Pe 


P wy % 
v wae en 


‘ rams 4 
Caowe ‘p4 é 
As always, Black Leaf ads will run in newspapers across AL. 3F 
the country. Your Black Leaf distributor representative 


will tell you about the deal that ties in your store with q : Me a i 


Black Leaf local ad a”. eG . | oe 4 es ag 


tf NEW PRODUCTS IN NEW PACKAGES 
ar tee.) | ee 


kill. White dust. Leaves no unsightly residue 
More powertul and ensier to use, these Black | eaf pesti- Handy du ter-can saves time and ne 


cides appeal to new gardeners and old-timers. Here’s the PFFT! (say “FIT’’) 


new line-up: 









Brand-new, double-duty aerosol for household 


IMPROVED BLACK LEAF 40’ pests and garden insects. Here's your year-round 
. , bomb for more aerosol sales! 

Now activated by a new welling agent that makes famous 

Black Leaf 40 spread more effectively, stick more securely, NEW LAWN WEED KILLER 


kill insects more rapidly. No need to add soap. Just mix New green weed killer keeps lawns green. Now with 
with water and spray. Z,4- 1) and 2,4,5 T, 


OLD FAVORITES IN NEW PACKAGES 


DIELDRIN INSECT CONTROL 


Kasy to spread, granular insecticide for loveler 
lawns. Kills bugs, grubs, lawn-destroying pest 
te sure you stock Black Leaf, the largest selling 


Dieldrin product on the market 


PYRENONE AEROSOL 

Rids rooms of insects in seconds. Powerful pyrenon 
in handy aerosol can. Fast knockdown and kill 
Spray—then watch those flies and ants keel over! 








Diamond 
Black Leaf 


co mM RPA NHN VY 


CLEVELAND 14, OHIO 
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Thipled our calles !” 





The four self-selling displays shown here have 
proved their worth to dealers everywhere who fea- 


ture Wiss garden tools. 


4-Way WISS Advantage 


J The most complete line of fine tools for both the 
professional and home gardener. 





Z The only line with the “best sellers” in all three 
categories — hedge, grass and pruning shears. 


3 “Pre-sold” by national advertising. 
¥ Standard of quality in garden tools. 


CASH IN! Get your share of these fast profits to be 
made by featuring Wiss Garden Tools and their 
self-selling displays. Ask your jobber for complete 
information — NOW! 
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FREE HP-3 DISPLAY 
with following assortment 
3 pairs of famous Wiss #908 Hy- 
Power Pruning Shears. Compact, 
only 834" x 142” x 10”. 


Retail Value $8.85 
Dealer's Cost $5.91 
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FREE GT-12 DISPLAY 
with 24 pair assortment 
Really sells grass shears. Shows 3 each 
of the 4 most popular Wiss Grass Shears. 
Retail Value $52.74 
Dealer's Cost $35.22 





FREE GT-55 DISPLAY 
with following assortment 
1 pair each of 15 best-sellers. Grass, 


Pruning, Flower and Hedge Shears 


Retail Value $49.59 
Dealer’s Cost $33.07 





garden tool displays are profit-makers! 





a wa 


GT-250 MERCHANDISER 


Complete department in 4 square feet. Grass, 















Pruning, Hedge and Lopping Shears. Shows 


all of the best-sellers in one location. 


Retail Value $212.78 (with free goods) 
Dealer's Cost $147.40 


Prices slightly higher in Denver and West 


PRuMINMG tHE ARS 
of 
wrowes? Quastity 
roe 


faces 


Morr Erricrenmt 
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J. WISS & SONS CO. 
Newark 7, N. J. 


Quality for over a Century 


poms? we curitey 
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BRUSH MAKER 


GIVES YOU MORE TO SELL 


Every kind of brush—every one the best of its kind! 





Only Empire can give you this assurance—for only the 
largest brush manufacturer can afford to give you 


top quality and superior service at consistent value-prices. 


GIVES YOU MORE TO HELP SELL 


Empire is the only complete line of household and personal brushes 





to carry the Good Housekeeping Consumer Guaranty—more commonly 





known, and with good reason, as ‘The Seal that Sells’’! 
Statistics prove that two out of three women use this famous seal as a 


purchasing guide—and buy the brand that bears it. 


cquenl . a UND 0 ry 
* Guaranteed by " 
Good Housekeeping 
EMPIRE BRUSHES, INC. 40r 4s apyearist WE 
Port Chester, New York 
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AGAIN, THIS YEAR 


the promotion that 


sold thousands 


of Koleys in ’55 


FREE 14-DAY 
HOME TRIAL 


Last year’s 14-day free trial offer was 
a hit, a real hit! ‘Thousands of home- 
owners tried out Foleys on their own 
lawn, and bought them! 

This year’s home trial offer will be 
bigger and better than ever. With 
more ads. With even more promotion 


aids to help you sell. Right in your 










If you tied-in with Foley’s big pro- 


motion last year, you already know 
how a two-week’s free trial turns 
shoppers into buyers. If 1956 is your 
first year, take the word of last year’s 
sellers: With a Foley in a customer’s 
yard, you’re well on your way to a 


closed sale! ‘This offer pertains to 18” 


and 20” deluxe. 


Ist TIME ON THE MARKET. . Xo€eg 
< ROTARY MOWER GRASS CATCHER 


Nie Easy to install, low in cost. 
Another Foley first to help 


neighborhocd, homeowners will prove 













| to themselves how close a Foley trims 


to trees, shrubs and fences. How easily 


, 
nN 


it mows even through tallest grass. 






How safe the blade is and easy to h 


sharpen. z=] you clinch more sales. 





COMPLETE LINE IS A HOT SELLER! 


® 


THE "SCOTSMAN’S” 
THE LEAD-OFF— 
this 18-incher is 
just the thing for 
“price” shoppers. 








& ' 17” ELECTRIC MODEL 

Quiet-operating motor 
\ starte with push of a 
button! 


18°-26" GAS AND SELF- 
PROPELLED MODELS 
Leaf mulcher and rewind 


starter standard equip- 
ment on most models. 


¢ \ 


\ 
















Thanks to all of you who did such a bang-up job of selling Foleys last year! 
Foley Manufacturing Co., Minneapolis 18, Minn. 





7 
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Beautiful Best Sellers! 


LITTLE BROWN JUGS.E CHESTS 


ee 
ee 


N, wonder this is America s big we st selling line of 
jugs and chests, Each model is a work of art, with smart 
two tone color styling and beautifully sculptured design 
T yp al of the produc t refinements and deve lope rits 
that make Little Brown Jugs and Chests the best sellers 
in the field are the new easy-action latch on the Chests 
and the rugged two piece construction features of both 


the lugs and the Chests 


Lt NCAN HINES Crills have tuke cy thee outdoor living 


market by storm! Their distinctive construction features 








and exce ptional quality make them easy to sell. There 
ure sizes and models to suit every prospect each one Order From Your Jobber 


fully approved by Duncan Hines. America’s foremost Manutactured by 


HEMP AND COMPANY, INCORPORATED 
Other ble mips products tric lude thre Vavabond Linas vt 


Jugs and Chests compl fé ly rede sip re d for volume \ 5601 MURRAY STREET, MACOMS, ILLINOIS 


mere handising oo Metal Products for 93 Years 
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All year 


1 protits from 


Toys 





10° of store’s volume comes from second floor 


storage area converted to permanent toy department 
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wheel goods are profitable 52-week traffic 

nost hardware dealers know 

a daily necessity for all pre teen and many 

lildren. They are needed as a part oi a 
mental and physical development 

iware firm which promotes toys as daily 


promi from traffic attracted by that dé 


in all seasons of the year. Advertising and 
splay featuring easonal iveniie tine 
tore trathe every Dusine (ih ot the en 
Wight hip and store di} Dia (Atl TMiaAnKe Mati 


remind tneir parents of your store 
purcnase it nara re Lor ire planned 
‘nips created Db a we rranyed to (ie 
in resuit in le-lonyg patronaye ol i) 
2-week t department, operated aiong the 
pec iif nop i prot able trathe puiiel 
by the Dan ‘ Va liardware Co. Th 
n excess of 10 percent of its annual volume 
lanent t nd wheel goods department 
floor of if tore 
» percent e department ré i 











Twelve month .. . 





window adovertises roy 


oepartment on se ond floor 


and contains toy merchan 


oise display with wheel 
sta ked on sidewalk 


“Tore entran 2 


} along wal 
wrer, part 


main store at 114 N. Union St., in Danville. Space 
previously used for storage and for seasonal dis- 
plays, including the firm’s Christmas-season toy sec 
tion, was turned into the 52-week department. Stor- 
age facilities previously located on the second floor 
were shifted to the basement. The toy department 
storage room is on the same floor as its displays 

At Christmas-time the firm also conduct 
sonal toy department at its farm branch store 
Lynn St 

George A. Carter, a partner and the general man- 
ager of the firm, says, “Operation of a 52-week toy 
and wheel goods department builds greater store 
trafhe throughout the year 

“If you handle toys on a 12-month Dasis you can 
expect and get a better discount from your suppliers 
because of your larger quantity purchases 

“We wanted to build greater store traffic 

“A man coming in to buy hardware will often visit 
the toy department, and see things he will buy imme- 
diately or which he will purchase on another occa- 
s10n 

“Toy customers come in with their children to look 
at toys. Later the adults will return to buy items in 


: 


which their youngsters showed particular interest 
It is almost al! self-service buying for there is more 
self-selection in this department than in any other 
section of the store 

“Our toy department attracts trade from points 25 
to 35 miles distant because of our wide selection of 
quality items. We carry only domestic merchandise in 
this department 
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loy department 
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Wy = Mtror Iwore r¢ promote toy de 


f aortment lines 


To attract traffic to the tov department, Danville 


Hardware advertises that section about every three 
weeks using classified advertising, and some display 
ads in the two local dails 


newspapers. Display ad 


space size varies with the season and type of juvenile 


items being featured 


The averaye display ad size is two columns by 10 


in. In the winter months toy ads promote indoor 
games for small children. When the weather starts 
to get warmer, outdoor gym equipment and juvenile 


With the 
snorkels, masks, goggles and 


sporting goods are featured approach of 


summer, portable pools, 

swimming fins are among the items promoted 
Christmas newspaper advertising is supplemented 

with distribution of 20,000 


catalogs bearing the 


store's imprint and delivered by mail to each hous 
and apartment in the city. Five highway billboard 


in strategic locations reproduce part of the depart 


ment’s special red and white gift-wrap paper with an 
invitation to visit the toy section as part of Christ 
mas-time promotion. 

Although the firm does its heaviest volume in lay- 
between the first 


away sales of toys and wheel goods 


week in September and mid-December, business of 
this type is done in all months of the year. Lay-away 
purchases are kept in a special section with num 
bered tags giving complete information on each pet 
son's orders of this type. In December the lay-away 
room has as many as 1000 customers’ 
ts racks 

Office 


pure nases in 


records of lay-away transactions are alpha 


(‘Continued on page 102) 
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BICYCLES| 


WAGONS & TRICYCLES 


ROADMASTER TANK aie 


BICYCLE 


Complete with light, luggage car | 











rier, chain guard ‘and trust red 26 


or ne In girls or boys model 
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FLASHING NEW “JACK & JILL” 


SIDEWALK BIKE 


They lnve@ a real “hee 
hehe leven « 


thie smooth ~ & beauty 
even betier-—it « quickly com S$ 95 
tertittle from ~« hoy s te a 
girls model’ Streamline’ 
ml tag gy tank hee 


«rench cleded. Ball beer 


mg * 4. 








A SMALL, DEPOSIT WILL LAY-AWAY 
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New front, new lines 


Bring new customers 


Enclosed patio provides better all-weather display for eastern dealer. 
/ / , 


Alterations give 550 sq ft of additional display 


Outside display is a useful sales 
tool, but there are times when en 
closing such an area for 24-hour, 
round-the-calendat showing of 
merchandise is bette 

The idea has distinct merit when 
enclosure of a former outdoor di 
play area can double your interior 
display room. 

Such a change can make the dif 
ference between constant shifting 
of merchandise to offset the vaga 
ries of the weather, and full use of 
display facilities under shelte: 

With such change you can also 
brightly light your entire display 
apace on evenings to attract pass 
ersby. 

To obtain these advantages, Rov 
Goodman remodeled his Lake Car- 
mel (N.Y 
to increase the display area from 
540 sq ft to 2600 sq ft of display 
space with glass front and glass 
on two ends. 


Hardware Co. quarters 


The display area is supplemented 
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by the firm’s stockrooms and office 

Small front windows and the out 
side display area have been suc 
ceeded by large enclosed sections 
for showing seasonal and staple 
lines. 

Rain wa responsible for con 
struction of the new addition in the 
fall of 1954 It was the nulsance 
of lugging mowers, fencing, chairs 
and other bulky stock indoors be 
hind the 


whenevel 


plain clapboard front 


tnere Wa a summel 


shower 


Joins old section 

The new display section is 55 ft 
wide and 10 ft deep. It is sh 
with the edge of the original build 
ing on one end and projects 10 ft 
beyond at the other end 

Loy Goodman was a contractor 
and builder prior to entering the 
retail hardware business. He found 
his contacts of many years as a 


builder valuable when he opened 


a contractor in 


for roadside store 


the store in 1946 

Lake Carmel] has a total popula- 
tion of about 10.000 in the sum- 
mer months, and a 12-month popu- 
lation of 2,000 

Mr. Goodman serves the all-vear 
residents Through hi ACLIVILY as 
building several 


hundred homes 


including both 
ummer and full-vear homes, he 
has the advantage of knowing many 
of the newer residents of the com- 
munity as well as the long-time 
citizens of the village 

Enjoying a first-name acquaint- 
ance with dozens of 12-month and 
ummer-time residents enables Mr 
(,oodman to sell do-it-yourself ma- 
terials, sporting goods and house- 
wares lines to 


summer Visitors 


using this equipment in. their 
warm month homes or taking their 
purchases to thei yea! ‘round 
homes 

The glass front and sides are 


used to feature both seasonal and 
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52-week demand and impulse items. 

Displays are changed seasonally, 
but not according to any set pat- 
tern for any particular season. 
Displays may be changed, for in- 
stance, if Mr decides 
that they have occupied a section 
long enough, or if sales have de- 
pleted a particular portion of the 
display. 


(,oodman 


(Changes are sometimes made to 
provide better display for a newly 
arrived item or line. 

Although the enclosed front and 
side are only connected to the main 


{ 


- f 
Qs / 
ie 


' 





Sporting goods ore displayed behind 
this glass case section ot clos ks and 
related lines. 


display room by a single door, pil- 
ferage is limited. 

During peak sales periods in the 
summer and on holiday week-ends, 
clerk is posted at the 
next to the 


a sales 
counter doot at all 
times. 


it a rule to pass frequently through 


Other store personne! make 


the glass-enclosed area to see what 
note evi 
A bank of 


windows in the center of the wall 


customers need and to 


dences of shop lifting. 
between the old and new portion 
of the building permit quick view 
of about half of the extension area 

As a general rule, only bulkier 
items plumbing 


such as fixtures, 


mowers, gardening equipment and 
merchandise not easily pilfered are 
featured in the 
tion. 

Lighting equipment 
ing of the addition is provided by 
12 fluorescent 


new display sec 
in the ceil 
lamps extending 
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New fronts. new lines 





bring new customers 





end of the unit to the 
reflector floodlights 
mounted beneath the eaves at the 
front brightly light the entire front 
display area 

In the fall some of 
the front given 
over to seasonal! themes, including 


fi om one 


other Nine 


and winter 


display space is 


hunting and Hallowe’en scenes 
and large Christmas trees with 
frosted window panes to frame 


them. 


Attracts newcomers 


A i] dj splay 


fountain 


lights as well as the 
pump, are timed to turn 


off automatically at 1 a.m 


In addition to his wide-spread 
acquaintance among long-time sum- 
mer and full-year residents of the 
area, Mr. Goodman makes an effort 
to attract 
Shortly 


of a summer or 


newcomers into his 


store. after a new owne) 
12-month home has 
his property deed recorded, he re 
ceives a letter of welcome from M1 
Goodman on a Lake Carmel Hard 
ware letterhead 

The 


dress are added to the firm’s mai! 


newcomers name and ad 


ing list to (‘hristmas and 


receive 





Part of the outdo ; display tat 
garden and lawn equipment. 
new glassed in fron? of the store 





ron of the side r the sfore 
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well as 
informal anniversary greetings. 


holiday greeting cards, as 


The semi-annual mailing pieces, 


sent out before Christmas and in 
mid-spring, usually feature, in six 
folded pages, three “Special this 


veek”’ offers plus a listing selected 


from regular stock at regular 
prices 

Lake Carmel Hardware’s efforts 
to attract people with an attractive 
stocks, 


service, are 


tore, well-rounded adver- 


Lising 
mented by special services and sev- 


and supple- 


eral novel eye-catcher ideas 


Particular attention is given to 


the firm’s want book records. A 
record is made of items requested, 
but not stocked, and effort are 


made while the customer is at the 


tore to locate that item at another 


When 


(,o0dman 


tore in the area 
located. Mr 


ugyest that the Vi itor vo tc) the 


nardadware 


the item 1s 


atter store to pick up the merchan 
dise Instead of losing the cus- 
tomer, because he did not have the 
item in stock, he impresses the 

itor with the fact that he is 
anxious to be of service. If several 


req lest are received fo} agi item 


(Continued on page \04) 





ise j ror featur ng 


Door or let? ; one + three entr mces fo the 
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Personal service helps 


meet competition 


More, not less, pel onal selliny 
service and the eCXPansion of Spe 
cialty merchandise lines may be the 
alvation of hardware stores in the 
face of increasing competition with 
ipermarket and variety store 
[hat is the opinion of Robert Zie 


barth. owner of the four Seattle 
Pa ntand Hardware Co store in the 


Pacifi kaced 


with a choice of either adjustment 


Northwe | metropolis 


or imitation, this tore operato! 


strongly believes that hardware 


dealers either have to adjust or else 


irnish weak competition to supe) 
markets and other chain operatio 


Tl 


Increases its services 


“There’s no 
Ziebarth, 


tive situation 


point,” says M1 
“in bewailing a competi- 
where the super- 
markets are, so to speak, ‘skimming 
the cream’ by stocking up with fast 
moving lines of hardware that re 
quire no personal selling service 
And there’s no point in trying to 
turn your Nardware store into a 
hard goods supermarket in which 
the customer waits on himself and 
all you do is ring up sales of low 
profit merchandise.’ 

Since the supermarkets have di 
covered that some hardware lines 
are profitable, continues the Seattle 
hardware merchant, and will proh 
ably continue to handle them, ‘the 
adjustment that | have made in my 
stores has gone in the direction of 
more, not less, personal selling se) 


‘* 
\ if a 


Mr. Ziebarth pointed, as an ex- 


ample of his judgment, to the case 
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Seattle dealer says adjustment, 


rather than imitation, is the answer 


to boosting volume in spite of 


competition 


Circular ht tube re P f the 
ey; @.-Ty é ‘ é 
re ( ned nardware tore 
that - Ked it vide Pa ortment of} 
fast-moving items. The local supe 
market it! nen el tralh na 
man more times the selling spac 
OK most of the new dealiel D 
tential custome! and aa LOCK 
varmed the shelve 
“The hardware deale! aivation 


lies, | believe, in expanding his line 
of speciality item 
that he must show the custome! 
how to use,” declares Mr. Ziebart! 
‘The best 


advertising my) tore 


Can ever yet is to nave peopie ct ( 


merchandise 


GEA w 


ti 





fy ; “ft ; by ; rerwes 
; st ’ ris erry 7 1 rye qr’ fil ’ 
; siti : sits Iti biti} ; ’ siti ; 
rel ‘ ewWwrhoere Vou CaAti depend ipo ti 
it that the ll come back again, and 
That tr] . | trie if i? ’ a ] about 
‘ 


Promotes specialties 


ihis doe not mean that Seattlh 
Paint and Hardware is abandoning 
iri Ol mercnandine Carried wy 
ipermar ke 1 DecAaAUsS tne e are 
needed to make the stock complete 
.O more tnan | Darely necessary 


(Continued on pare 104) 
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Selling the do-it-yourself decorators 


New quarters for paint with addition of wallpaper yields 50% more volume 


service and specialization have helped many 
hardware dealers to greatly increase their sales 
and profits. 

Have what customers want, when they want 
it, and you have the tools for more profitable 
sales, 

That formula can be successfully used re- 
yardiess of the type of trade and size of trad- 
ing area you serve. 

It can be particularly valuable in the mer- 
chandising of paint and related lines. In some 
sections wallpaper is an excellent traffic and 
profit builder as a part of a paint department. 

Walton Supply Co., Inc., of 2205 Del Paso 
Bivd., in North Sacramento, Calif., set up its 


paint departm«e nt in Sper lalty shop manner by 
moving the section to a store adjoining its main 
unit. 

Since that move was made the departments 
profits have increased, and volume for that 
section has increased by 50 percent. Wallpape: 
was put in stock for the first time, and now i« 
counts for a large portion of the department 
sales. 

Located just across the river from Sacra 
mento, North Sacramento serves as the shop 
ping place for a combined urban and suburban 
population of 180,000 

Until the annex was acquired, paint and re 
lated lines were crowded. The paint specialty 


Paint department manager, Joe Luther, shows wallpaper patterns fo a customer in the spe iaity Qnnex 
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shop acquisition enabled the firm to give 
yreater and better display to its other lines in 
the main store. 

The two units are connected by a wide open 
ing at the rear of the two stores to encourage 
a free flow of traffic between the two rooms. 

I. W. Walton says, “I wanted to set this de 
partment up like a spe ialty paint store I be 
lieved customers would be more likely to come 
to us if they got the impression that we have 
This de 


partme nt has worké ( out as we had planned 


iarye paint and related lines stocks 


“Prior to moving the department, we had a 
large stock of paint with lines of four manu 
facturers Hlowever, we have added fully one 
quarter to the amount of paint stock we for 
merly offered 

“Wallpaper was not carried before the move 

ilies of it have been very good, and have 
helped to increase our paint sales The most 
important single factor in building wallpaper 

iles, | believe, has been the unusually large 
ortment of papers and with adequate stocks 


f each. We have a large enough number of 


rolis of each pattern to enable a customer to 
immediately get the quantity needed.” 

The firm carries 250 patterns of wallpape 
and normally has $4000 inventor of that 
ine. Several stock turns are made on this pape 
eacn ear©r In addition to the stock patte rns tne 
firm is able to place orders with it ippliers 


for 4000 other patterns 
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Most customers prefer 


cpap 
"be WALTON 9 


pry vl 
PALIN 
2OWA 


ae ~ 
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‘ ee) se 
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lern store tron? tf main unit and paint department annex on lett invite passersby to visit both sect 


Lo select Trom the tore s inventory rather than 
wait for orders of non-stock numbers 
Wallpaper carries a good mark-up, and so 


, 


this dealer can reduce the price drastically and 

4till get his original cost in disposing of out 

moded patterns 
When patterns 


ample, Walton Supply had about $800 worth 


changed last winter, for « 


, ’ 


yf out moded patterns in store i inste id OT ] 


ing to close this merchandise out quickly at a 
loss, the department manager, Joe Luther, ha 


been gradually 


disposing of it at reduced 
prices, but Atl a level nigh enough lo YeUlize 
small profit in most case 


The firm ha found that out-dated pattern 


especially the better quality numbers, are ea 
dis po ed of When a custome! iIntorms trie 
salesperson that he want only lower-priced 
papel it | often easier to ell hin out-dated 
quality paper at a reduced price than to 


' 
iower-pri ed current patte rm hum bel 


mated papel Ke m pachKaye 
eric iV Ti) ) ryerl 7 f ‘ ive j ry 7 
{ ing > Pigs? ’ s*4 1i’¢ ‘ | ] 
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Building store traffic 





How do you attract 


Neweomers? 


Do you wait for them to 
visit your store? Or do 
you invite them to come 


and see you? 


ai 
C FRA gginbotham proot-reads a 
letter oft welcome 1o Yq New fe’ 


dent in his trading area Kven the largest retail outlets 


in your community must con- 
stantliy attract new trade to their 

. sine stores. Store traffic is the life’s 
Here’s how a Tennessee hardwareman blood of any hardware store 

When you do attract new resi 
invites new residents in his trading dents of your community to your 
store through the Welcome Wagon 
area to visit his store, and then hostess, do you follow up that con- 
tact by a more direct invitation to 

: sii , Visit you? 

CX Presses his appreciation ma If you are not aware of the visit 
of a newcomer to your store after 
follow-up letter after they come the Welcome Wagon hostess has 
delivered your invitation to do so, 
do you make any further effort to 
attract that resident? 

C. FE. Higginbotham, owner and 
manager of the General Hardware 
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& Supply Co. at 4447 Summer Ave. 
in Memphis, Tenn., estimates that 
of 
in his trading area visit the store 


75 percent the new residents 


following Welcome Wagon con- 
tact. And it is not unusual for 
these first-time visitors to make 
purchases of $10 or even higher 

The Welcome Wagon hostess 
leaves a gift card from Genera! 
Hardware at the residences of all 
newcomers. 

The hardware firm sends a let 


ter of welcome to newcomers, who 


are not known to have visited the 


store Signed by Mr. Higgin- 
hotham. the letter welcomes the 
person to the neighborhood and 
suggests a visit be n ade 
Expresses appreciation 

After a newcomer’s first-time 
visit to the store Mr Higyin 
botham uses another form letter 
expressing appreciation for the 
visit. It invites iggestions as to 
improvement of service or in 
crease in merchandise selection 

lhe store was established in 


1945 with an investment of $1,900 
Sales now gross over $200,000 per 
with a staff of 
General 


vear x employees 


Hardware devotes 2380 


sq ft of its 40x140-ft building to 
display space. 
lhe firm’s building has parking 
lots, 363x225 ft and 90x225 ft ad- 
joining it for customer use 
Particular effort is made te 


create a friendly relationship wit! 
local The stocks 
model planes, model CATS, ‘uvenile 


children firm 


sporting goods, wheel goods and 


parts as well as lower priced fish 


ing items to attract the juveniie 
trade 

Mr. Higginbotham says, “Give 
these youngsters as much atten 
tion as you do the adults, for they 


will in a few years be customers 


seeking merchandise for tinkering 


around their parents’ homes. Later 


they will want do-it-vourself 


OT) 


items for use in their own homes.’ 
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rhe firm 


New 
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the store. 
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Photographi: 

era mounted 
handise 

Da kgri 


ready ,, ry 


A camera is... 


a sales tool 


A camera can The retail hardware firm using 

actual photos extensively in its ad 

, . vertising, will find that a good 

improve your ads while camera can be an excellent sales 
tool 

cutting overall advertising Use of a camera with the prope: 

lighting equipment w ill assure you 

costs, Camera also can be used of the kind of illustrations you 

need for all types of printed ad 

op ye . ; vertising. It will also enable you to 

for building photo file of window ieenieiniadabeniiah diln ail wteaiens aad 

in-store displays. And you can cul 

and in-store displays for your photo bills from $3 or more 

per picture to about 28%¢ each, in 


" , 


guidance in building displays in the future cluding film, developing, prin 
flash or photoflood expense 
Another advantage of havi 
your own camera equipment 
yreatl savings in time, even 1! 
photo-finishing work is not han 
died in your own store 


One of the largest hardwar 
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o 
Lores uses its own camera for Cnanaise in its newspaper anda this is another means ol saving 
ine advertising and sales promo direct-mail advertising, the staff ime on rush jobs 
tion departments. In fact the firm itiiizes the camera tor photo rior to purchase of its own 
nakes sucn extensive use of! its yrapninyg new merchandise LO! photographic equipment, the firm 
camera that the sa4VINYS pyained makiny pnoto-engravings for ads hired a commercial photographer 
more than paid for th init and An advantage is the time-saving photograph new merchandise 
accessorie tnin x nt? rAcC tO! ince new merchandise and Lal ist ihn newspaper and direct 
Phe firn camera 1 4x 5 mats for use in making photo mail advertising 
( rown (rap! in 7 be i ana engravings ao not HiIWAVS AUTrive io take photos of merchandise 
‘ nutter speed up t | 500 of a at the same time Mr. Kilingele set tne camera on A 
second, Tamera equipment inciud With use of the camera, the ad Lripod Aithough photo lash equip 
ing flash gun, case piate noidel vertising and ies promotion ade nt 1 ometimes used, most of 
photoflood inits, @xXp ine mete} partments may take a picture, get the work is done with floodlight 
and other accessort COSt Bodo an engravilhiy made (JUICKIY an Lhe tirm hi: two No. 2 and one No 
The camera owned b Wolff pia up new mercnandise as fast phototlood (,00d prints are ob 
Kubly & Hirsig Co. of Madison as any other retail outlet in it tained with a camera setting at 
\\ ised by Cy Klingele, di rading area if 52 with a huttel peed of om 
play manager, and Duke Hansel! Many of the engraving made half-of-one econd., Roval Pan film 
advertising manager, and one for the firm for use in its advert used 
otner memober ort the st iff inv can be made dire tty from the Mi rt nand} eto be photographed 
Since the firm uses a large num 1x 5 contact print eldom dao the is plea ed on a table. with a back 
ber of illustrations of actual mer picture need to be enlarye d, and ground of white seamles display 


papel ihis paper comes ih a roll 

lOY in. wide and 20 ft long he 

e cost of thi paper | B15 per roil 
Duke Hansen savas, “We find that 


can doa better advertising job 





by taking several pictures with out 
own camera. We can « xplore pho 
lographi possibilith , of the met 
chandise from numerous angles 
and at a low coat.” 

The camera provides it photo 
yraphie file of window cd} plAayvs 
for the firm. By studying the photo 
file Mr. Klingele can note flawa 
and good points of previous ar 
rangements as a yuide ith prepatl 
LriVe future dj pla’ 
ih) file is particularly useful in 


if ontinued on page VW) 
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Sales jump 30 percent with 





big came trophy display promotion 


Boosts traffic with special promotions and tourist information 


Increased floor traffic often re- 


Ray Watson check suits in impulse buying, and mul- 
hunter's order re tiple sales are made in many cases 
sulting from trophy where the customer wanted only 
display publicity one item. 


Such are the benefits—plus some 
sizable orders for complete hunt- 
ing outfits—that have resulted 
from a life-size display of hunting 
trophies mounted in the hardware 
and sporting goods store of Wat- 
son & Abell in Levelland, Tex 

[wo polar bears it “Floor traffic has increased 50 
f S a/ ol Ois erie, ° ’ 
¢ oa “ ’ percent because of the trophy dis- 
(se }e/ ed iif ler es ; 
F play,” declares co-owner Ray Wat- 
ry ncredqse r 4 f @ 
) son, who adds that “sales have 
trattic and sale: 
been up 50 percent, at the same 
time, on account of this promo- 


tion.” 


Sells big game items 


Considering the display “a 
sound form of advertising for us,” 
Mr. Watson combines business 
with pleasure since he ‘as hunted 
big game for about 40 years. He is 
said to be the onls private collec 
tor to have every trophy of big 
yame on the North American con 
tinent. All of his trophies are 
mounted life-size, highlighted by a 
near-record &-ft, 6-in. Kodiak bear. 

Many orders for complete hunt- 
ers’ outfittings are received by 
Watson & Abell because of Mr 
Watson's renown as a hunter, in 
addition to the publicity received 
from the trophy display More 
than 100 individuals have written 
tay Watson asking information 


about Polar trips AS a result of his 


General view of trophies displayed i) Texas hardware and sporting goods recent successful Voy “aye near the 


sfore. 


(Continued on page 105) 








HARDWARE AGE, FEBRUARY 2, 1956 


Daily advertising 





Classified ads 


How an Illinois dealer uses items in daily paper 


to sell merchandise and store services 


Wo you believe in daily adver nandise as much as possible Hlow July and insect wire screening in 
tising for a hardware store? ever we have no closed season or! December.’ 

For the past five years Stein any type of merchandise we car} The Stein organization has found 
Hardware & Supply Co. at 229 8 Any of our merchandise is avall that classified ads attract five times 
Washington St. in Peoria, Ill, has able every business da of the Aas much busine per dollar spent, 
used from one to three classified eal We have sold snow novels it displa ic 
ads seven days a week t ell sea 


sonal and staple items 




















, :; P ee , ‘ , > ‘ ‘ P ; } iw 4 4 
he ads ised py the firn Prarie , 
in size from three to five lines, and 
like most classified ads freely use three neared the 
abbreviations VW nen more than one ‘ f r The newspaper: 
ad appears in an issue, they feature 
( erent eT°c inane 40 wie e 
lifferent merchandi As a rul ee b 
" s* IN MSO RE ' 
the ad are changed each krida\ HNSON-h RE of 
o4 ain Open 9 ‘th 9 Ph. 41613 he 
bul r one Nas proven espe Lalli ‘Ks GARBAGE & ANS fe 
“hs m Cane wit? nharnet rime 
’ : ) . “ rund Carbagce Receivers 
ett ex rive, if repeated VW ner |’ Jin tow vr, . Waa) 444 
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windows enable pedestrians to see 


How tO keep customers in your store 


Here is how a shopping center store does it. You can put these 


ideas to work in your store to keep customers browsing and buying 


i,verys nardware deale} Kee DS 
working on these two problem 
First, how to get more customers 
into his store. Second, how to keep 
them in the store to lengthen thei: 
exposure to merchandise on display 
o they will buy more 

A lot of things can be done to 
keep customers in stores. Displays 
can be placed at eye level so cu 
tomers can handle the merchandise. 
Merchandise can be packaged so it 


will attract the attention of « 


il 


tomers Aisles can be arranged 
; " 4 4 Ay ] j ; or 

; ; 4 ‘, i 4 ; ly he jf ; 
P ; yf bevy 
ry Kee ‘ the sf re 
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perpena jar ratner tnan paralile! 
ary? majo. va ~ Tt rite l Vi 
na? rey ( ’ + ‘ i? | rie v; re 
The af are cryrie | Tre rr ing 
being done at a sell ‘ ce hard 
vare rere ’ a Dig nop iy cel 
ter out l¢ f New York Cit I} 


Lie , rware Lore merchan 
: ny flort nave to be narp t 
compete TQ} ( sTomel yitn trie 
big-name merchandise} mn the 


f entel yVnicn ine | ide a VV anamake! 
and a Crimbel ore 
fell hardware ore ha 


he 


good trathe location lf 


deep, With some 4400 sq ft of sell 
Ing space kintrances are on two 
" r foot trath irteri in the 
f ente) 

Painted iT) trie ndaov neal 
both entrances in 10-in. high green 
lette) Tne oyun tome In And 
Browse” greets customers at eye 
evel 

"Whe V4 K pe pric to come in 
and 1 ve aren't ist talking 
to the folk who ntend to buy 


timate tnat Oorily 20 per 


cent of the people who come in 
have previo Intentions of Db ng 
nvtninyg but at least 75 percent 
of ou} tors do mat A purchase 
Most of the hoppel nere are 
women During the week § they 
bring the kids along, and on week 
end the rn band You know how 
accustomed women are to supel 
market tvle elling,” Mi Tell 


point (ytit 


“Well. | 


hig ired tne Hhbest wav to 


yet them into a elf ervice hard 
Vare tore would be to borrow a 
many of the supermarket merchan 
dising techniques as I could. and to 
display a lot of houseware item 


biggest concern was the 
packaging 
important 


indertook th} 
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quick service operatth ar Mr lell 


admits. 


‘Particularly with the idies 
Your sheives m t pe I i ot eye 
appealing cartons to attract thet 
attention.” 

The Tell store puts strong em 

' e 


phasis on packaged merchane 


if the package 


to let the customer see the item 
Mr. Tell says, “I put a sample out 
Tot display without the package 
and make sure there is pienty 
packaged stock nearby for custon 
ers to pick up and bring to the 


, 


check-out COUTILET 


ar) ft Const if "ti 


I'm even Motiv I do sOme prea a 


, 
mvself. and | would advise 


Ayitniy 
’ 


‘ tne) Se’ il “« rvice dealers Ti ado the 


‘ame thing where manufacture! 
are lagging behind the times,” Mr 
fell say 

‘At first. | was 
tomers would boveott 


higne priced item And | rig 


ured | would be slicing my margin 
too thin if | absorbed the add 
tional packaging costs myself. But 
| found [| was wrong bot} 
counts. An attractive, sturd cle 
scriptive paper carton wt tre 


( eorliniive af orm mex pre 


iC ack VS | 


1 


> 
| 
: 


1956 


| & 
.— 


’ 


‘ag 


co 


as 
a 2am Be 








quently sell 10 times as many of forced customers to weave in and shoppers cars 
the same unpackaged items. And out more, and it broke up the smootniy through 
the customers seem willing to straight path that led them right counters. Mr. Tell al has seven 


spend an extra penny or two To! tne exit doors We even tried clerks etationed af? kKe\ points a 


a 


nicely packaged stuff.” making one aisle a dead-end, but give personal service on Dbigyge) 


The customer traffic in the sel! we found that was more of a hin and more complicated item 

service store is 80 great on patul drance than a help when we had “With all those people coming 
days and evenings that Mi lel! Mul big aturday and evening into the store and browsing 
put his customer-service items rushes. through m\ me ise | 


powel tools, kitchen cabinets ana “Items like picture frames are thought | would have a YT 


Ul ’ remeti 
garden supplies—in the basement displayed along the walis, but ! dous loss in damaged goods,” M1 
lle stations two clerks down ther noticed no one ever looked up high Tell Says. “But I don’t. That’ 


ut peak hours, and keeps the up enough to admire them W where good packaging comes in 
fairs free for self service selling ered them about 18 in. I also has again. It not only selis the mer 
“When we first opened,” he e fo remove the top shelves from chandise for me, but a good sturd: 


plains, “the store reminded me ome of my gondolas and wall fix carton cuts down on my browse 


more ol an arcade connecting the tures to make it easier for Cu heating losse about 50 percent 


front street with the back street tomers to see and reach the mer “You can't elf service hard 


: 


(‘ustomers flew through here b chandise ware unless it’s packaged prope! 
the hundreds and didn’t take much Kiven with several hundred peo ly,” Mr. Tell explains 


of « look around. There were five ple in the store, Mr. Tell has no “Tl always look for manufactu) 


limes as many people leaving trouble handling them with self " who package their merchan- 
through the exit doors as through service. With two check-out coun se for self service selling. | 


; J. m 


my check-out counters ters to take care of all the vnricing ure I’ve got about 40,000 different 


; 


“We turned the display counte: and bagging—-and a boy at each items in this store, and I'd Iike 


so they were perpendicular to th counter to carry heavy packages to see about 40,000 self service 


tisles instead of parallel. This of seed, fertilizer, or big tools te packages with them.” 





how to gel Training retail salesmen 


Better salesmanship in your store 





Here is a simple methed fer improving the selling skills of yout 
Just put the poster shown on the facing page on a bulletin board 
store, in a stock area, or wherever store people will see it frequently 

This constant reminder of the qualities of good salesmanship will help 
ous member of your store staff improve his selling. The po r on the facing p: 
the tenth in a series of sales training posters that will appe: n HARDWARI 
These posters were prepared by a hardwareman with ey» 
training of retail hardware salespeople. Each poster in the serie 
ent selling subject. The technique of presentation will be the sam 
effectively by the armed services during the war to train milital 
wide variety of subjects. Each poster in this series is full page in 

Previously published posters in this series are: “How to go place 
retailing,” issue of Sept. 1, p. 70; “How do you look this morning,’ Sept 
“When you wait on a customer ””’ Sept. 29, p. 157; “Did that last check | 
Oct. 13, p. 112; “The eyes of the shoplifter are the tip off,” Nov. 10, p. 104 
over backwards to please your boss, the customer,’ Nov 24 ) 56; “Sell toy 
grown ups for the small fry,” Dec. 8, p. 51; “Don't sell paint, sell color,” De 
p. 35; “How to avoid mistakes when making change,’ Jan. 19, p. 97 

Reprints of six of the most popular Capsule Counsels, suitable for posting, 
available at 25¢ per set 
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Hardware Age 
Capsule Counsel 


~ “Good morning, 


- 


> - 
4 


| Smith Hardware... 
Jones speaking” 


5a ~ _~ | ‘ 
"tO Sle ‘ _ 
S@ 
one 
‘ The telephone is a valuable selling tool. Use it properly 


_— with a pleasant, natural, “Good morning.” Identify the store 


4 
—_ and yourself; this saves time and makes the conversation more 
— 7 eZ 


~ 
~~ friendly. Speak directly into the mouthpiece, not to one side 


and it will help you make many extra sales. Answer the phone 


As SOOn AS You learn the customer's name, Use it. It flatters 


him and costs you nothing 


In writing up a phone order, 


vet all the information and get it 

‘ When you are busy, try to make 
correctly. Get the correct spelling of : , 
your voice pleasant. You can never 


first and last name. Be sure to get 


the correct and complete address, 
plus the phone number in case you 
have Lo call back (et a complete 
description of the merchandise; how 
many, what size or color. Specify 
whether the order is cash, charge, 
(‘OW or will call. Before you hang 
up, check to be sure you can fill 


the order 


Before you hang up, 


tell when the caller may have a big 
order. If you are very busy and a 
phone call requires you to look up 
information, ask the caller if you can 
call him back. Don’t keep him wait- 
ing on the line. Don’t forget to call 


hack. if You SAY Vou will. 


read the order back slowly. Build up a file of phone 


numbers of good customers. Phone them, when you 


have spare time, and tell them of new items or specials. 


You'll be surprised at the extra sales 


get 


a Hardware Age Editorial Feature 


copyright iV 54 horde ite Age 





TV is a hardware salesman 


Morley-Murphy provides a continuous promotion on regular and special merchandise and 


Television is selling hardware merchandise for 
dealers through a promotion arranged by their hard 
ware wholesaler 

This television promotion, in a broad sense, is a part 
of the current development of distributor-dealer me 
Distributors 


chandising aids arrange promotion 


with a wide coverage over a marketing area. Dealer 


arrange tie-in promotions at the store level using 


methods best suited to their neighborhoods 


The Morley-Murphy Co., distributor at Green Bay 
Wis., has been pioneeriny a television type promotion 
for about a yeat advertising elected hardware 
housewares, and sporting good item in spot an 
nouncements Dealers participating in tne promotth 
tie in with store displays, window rims and advert 
ing of these “television special 

The Morley-Murphy organization was casting about 


for a suitable tvpe of wholesaier aler aid promotio! 
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DIAL 5-7546 


420 MAIN ST. 
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5 ox. triple lined white hand 
tipped grain S$ 


GREEN. BA KERS” 


NEW “Spiral-Sure-Grip” 
FOOTBALL 


a This boll is built to 


WE FEATURE 


rmer tinger 


control 





MERCHANDISE 


AS ADVERTISED DAILY ON 
WBAY-TY 





98 








Metal Cabinets 


On All Cabinets mn 
Stock 





10% OFF 25% OFF 


WALLPAPER 





























BASKETBALL SET 





COMPLETE - READY TO INSTALL 
OFFICIAL SIZE ORANGE COLORED seal 
WITH NET ANDO A REGULATION SIZE RU 
INFLATIN 


BER BASKETBALL WITH 


VAL VE. EXCELLENT FOR AFTER-SCHO 


VERY SPECIAL $495 


REGULAR $46.95 VALUE 


PRACTICE. 














-in with it at 


dealers tie 


when thinking Vi ecnanneled into 
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SPECIAL 
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Save 2le 
CRYSTAL PARK 


2 Lb. Bag 


SPECIAL 
LAWN SEED 38 


NII 


™ Reg. 
NS SS) 98< 











* Hos Gellt-le “Wishbone” 
Groovy Well 

° “Drip - Tes” 
oute reas 
Ow 


chaewne!s mointure 
preveatiag Drying 


Lerge bueadine ‘er cusses beadieqg ond 
os bareed feyers Piambed te bigh gies 
bieck pervcetele eteae! ot white 
.pectien th. 1eet eet greet tact. 





TV 


SPECIALS 


‘DAINTY MAID” 


ENAMELED 
ROASTER 


Item-of-the-Month 


SPECIAL 
$1.39 


Req. $2.19 Votue 


=~ - 
¢ 








eel 


Piecvee 


DRILL KIT 


ivilt Sender. Patter 
Pailieher | trill fet in 
nvlied Metal carryme 


$14.25 





ELECTRIC 


LANTERN 


‘i slominem rust prea 


Swivel Handie 
1 ees Battery 


$2.99 








a is 











nasha Hardware 


©* Pree Detiwery — Ital 24334 

















TV is a hardware salesman 
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promotion. The overall promotion actually is a three- 
way prouping. Dealers can participate in any or all 
groupings, depending on what lines they want to pro- 
mote and which merchandise is stocked in their stores 

Morley-Murphy refers to the merchandise selections 
as Type X, Type Y and Type Z. When the idea of 
three groupings was accepted management said, in 
substance, that this was the end of the road of the 
lection problem. Hence, the final three letters of the 
alphabet were adopted to identify the groupings 

Type X grouping includes specials in hardware and 
housewares lines. This includes the Liberty Item of 
the Month. 

Type Y grouping includes regular hardware and 
housewares lines, manufacturers’ brands sold at reg- 
ular prices, 

Type Z grouping includes special promotions 

Dealers participating in Type X and Y group pro- 
motions are in a years program. Dealers in Type Z 
vroupings are on limited time promotions 

The Type Z, promotion just before Christmas, for 
instance, Was a five-week program on Evans Colson 
bicycles. Dealers handling the line could sign up for 
this promotion only Kach week two bicycles were 
given away from among letters sent in by viewers 
Anyone could enter, by writing their name and the 
name of their children in a letter. There were ove) 
14,000 entries in this promotion, The promotion closed 
with all 10 winners appearing on a program. The 
promotion had a two pronged effect: first, thousands 


KO 





of viewers wrote the name “Evans Colson” on thei 
letters; second, participating dealers now have a live 
list of bicycle prospects 

The promotions are spot announcements on a regu 
lar program of the television station with the names 
and addresses of several dealers flashed on the screen 
at the end of each commercial! 

The program is handled by two local personaiities 
who have a following from radio and later television 
programs in Green Bay. These programs are 50 min 
utes, and come at various times during the day to 
reach different type audiences. The personalities talk 
about local events, answer some of their mail while 
on the air, then break into the commercials 

This is only one of the programs used by Morley 
Murphy. It also uses the jadge (14 program and 
many other one minute spots 

On Monday, for instance, there is a television pro 
gram beginning at 9:30 a. m. with Type Z merchan 
dise promotions. The next program is at noon, with 
Type Y merchandise promotions. And at 6:05 p. ™m 
there is another program with Type X merchandiss 
promotions. On Thursday there are six of these pr 
grams, three Type Z promotions, two on Type Y and 
one on Type X 
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vision stations writing staff in preparing the com 
mercials, and in work iv up thie ist of deatlel whose 
names and addresses are to be shown 

Dealers are notified four weeks before each group 


of items is cheduled to be featured through contact 


DY the Morley Murphy niesmen An 
is a printed 4 hedule of items 


the day different types will be featured 


Announcement 
the price the time of 
and matied to 
the dealer before each new two week program 

This four weeks’ le: 
pare their own merchandise plans 

A kif for mer handising and 
furnished each dealer 
Seal of Approval,” 
ners, 100 envelopes 


ic] time enables deaters te pre 


store advertising is 
The materials include “Libert' 
window 
stuffers 
cards and a display stand 
Fach dealer is 


siVvti (Wo window pan 


nNewaspapel mats price 
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make 
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cluded in Type \ applie 
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Dealers have a store identification sign 
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which read 
merchandise with a 
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Dealers also use 
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and newspapel 
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About 
and Y groupings 
As the promotion nears the 
Morley-Murphy official 
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end of it first vear 
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term promotion ver 
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How to display 12 toilet seats in limited space 


Among the demand items whic! 


can be turned into impul e mel 
chand) ‘ ty good (i} Dia’ are Te) 
Cats. 


Here i «i LTTipoie mut effective 


Way of creating a) eyve-catcne) 
fy 1 and sturdy. fi display which may be built to or 
ly be sfafnt | cupy but 14 x 2% in. of floor space 
| f rerig and at v Thi unit Vill di play IZ seat 
r, O€S$S¢ er IPPed! everal of the ame color or 12 
r/ wve a r\ 4 J . 
yy different shades as desired. [ft may 
be made at low cost from four 59 
Ja PiywoQops | itl length O] i} wood hand 
= . 
ae 2 rail for upright vith base built 
hy : } . 
f g PRICE y| | of lengths of 2 x 4 lumber natled 
j 4 | “ a ; - : 4 
“ LO “Pe. tovether to form the bas 
, ~~ < ‘ ryt , 
ti , 4 ga ihe accompanying ketch list 
rl LA | j i ) 
14 all the necessil measurement 
4 if hut the rivi' at aried TQ aACCOTT 
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; y cy] sCALS, and LO Oc Lips yreatel vt 
° off + i & hr 
“| A ( al 7 pace 
The 7 x 1ll-in. card holder to top 
atid a, ' the fixture may be made of a piece 
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: P : " “~ — : c4 | | 
eS, | | a ( A Small metal price ciips can wt 
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tacked of} over each ent Oo that 
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FLORENTINE BRASS oUveEeEN SIZE TRAY TABLES 


FOR TODAY'S 


\ r a ' ! SriacCAS ! lie’ a ricicn itdo 
; ? 7 (y Tf iz =] 4 5. Ve dings ar? ‘ Sa rie 
: Dal ’ OW! aryetl, f inct ' i ‘ t 1 Lie 


<clusive tray patterns by the famous designer, Freda Diamond 


ced for VOor.utTtie Sales 





2% 


MCOH 4 TRAY TABLE SET 


L/i Jtes peadeia Fi | {i bile ln 


Pattern No $270 (,oldei j ei ’ 


Pattern No. 310 farriacoe 


/ a , 

AL DAK . (Mattie “/ COMMA M 
iH’, aij3's (Lueen Size tray holds 
meal or snack 
4 high tobles fit over knees 


Aicoho! and stain resiutant tray finish 





Plostic coated spring steal tr ty ips 


hold tirm. won't scratch 


er 
{ > “ “ ; electrically welded fubular steel 
| - j — frames Ronderized for rust proof ng 
, ; 4 
/ 





j , 4 . Hrae plated ce a it ihed witht €3 ystal 
f ~~ : ys | 
| , ‘ff i ' clear Hhnaked enamel eos lesatis q 
; is ' 
Ky ia Le, i | ccaoaalied 
¢ “i 41 ’ Vly 
{ ; Plastic tipped iegs wont sip, stand 
= . A firmly on tloor 


All terms fold fey romoaodct forage 


CARD PARTIES LIGHT-TO-HANDILE 





Pottern No 320 (rolde yi Leave 


— - EA 
y — ; Pid r¢ a y | if ail 
a } “<p / ,? 
: oo oa we | 
/ 4 
> /a r 


ele heat. a, OTeger are 


PROMOTION AIDS 


EASY ENTERTAINING BARBECUES Newspaper Mats, 5 iQGgetied Layouts 





Pattern No. 310 (arriagde 





BLACK MODERN oveceEN SIZE TRAY TABLES 


CAL-DAK g OA J L ntentoauuMne 


A Work-8ave! for Snacks oO! meais, indoors Oo} 
Charming gift for showers, weddings, anniv 


Cal Dak’s own larger, functional t 


. ay Snayp 
Upon: (70. Exclusive tray patterns by the famo is designe f kre da Diamond 


V } iced for volume sales. 


ITEM NO. 440 
"sheet Sie TRAY TABLE 
Vacked two to a earton (one 


tray pattern). Shipping wt 
{, iba 745 
ITEM NO. 44 


J Ueeh Stje TRAY TABLE SET 


Ih ive pieces j Quer m-oize tray 
tables and storage rack 
Vacked one set to a carton 


hipping wt. 14's lbs 


gy 


i// Lte rin Shou vi Lvdailahle ln 


Pattern No. 120 “Country Auction” 
Pattern Mo. 110 Nassau” 


CAL-DAK Zuak ly Sealures 


18's" « 13%" Queen Size tray holds 
meal or snack 

24” high tray tables fit over knees 
Aicohol and stain resistant tray finish 
Plastic coated spring steel tray clips 


hold firm, won't scratch 


“y"' electrically welded tubular stee! 


frames with black baked enamel fin 


ish over Bonderized rust proofing 


Plastic tipped legs won't slip, stand 
firmly on floor 


All items fold for compact storage 

Different, exclusive, Queen 
ize tray shape with graceful 
BARBECUES EASY ENTERTAINING 
curved rim and shallow lip 


holds more, is easy to clean 


5 
i, Ly ) 
| \ Zz (/ | 4 
PROMOTION AIDS | ied | 
My 


Newspaper Mats, Suggested Layouts Y y q ly 
Glossy Photographs - ‘ot j 


Repro. Proofs, Electros 


Pattern No 120 { ountry Auction 


CARD PARTIES LIGHT -TO-HANDLE 


CAL: DAK Roya , Fanti u of Tray Tab pA eee 


THREE FACTORIES TO SERVE YOU BETTER « Neading, Pa. + La Porte, Ind, « Colton, Calif 









REE! 


TO ALL HARDWARE 
DEALERS 


O-CEDAR ‘"88”’ 
i |) turi 1 lar 


onder , i? itis ‘ rie 


Your FREE gift of an O-Cedar “"88’’ 
Sponge Mop will boost your profits 
way above normal. And we re offering 
FREE giftsto your customers too! Yes, 
we Il send a beautiful $1.39 value Terry 
Cloth Apron to every customer who 
buys any O-Cedar Sponge Mop from 
you and sends a dime to cover mail- 
ing...a $1.79 value blue NYLON 
Dust Mit to buyers of any O-Cedar 
Dust Mop. Big ads in This Week 
Magazine—full color ads in leading 
national magazines — will tell the won- 
derful news to your customers, again 
and again! Order big order now! 


0O-CEDAR 
Chic ago. tthnos —Orvinson of 
AMERICAN-MARIETTA COMPANY 


O Cede of Canede, ld., Wretford, Ortarie 


O 


cedar 
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with each dozen sponge mops 
a colorful all new 


O-CEDAR “88” 





SPONGE MOP 





Retails for $5.95 P 


*% Order 12 76's’, 12 88's” or assort 
ment totaling 12 on coupon below 
and send to your suppher who will 
certify and forward to O-Cedar 
A free ©-Cedar "88" Sponge : 
Mop that retails for $5.95 will 
be sent to you for each dozen 
sponge mops you buy! 





O-CEDAR ''76”’ 


Retails for $4.50 


I Lest in ri tian ponge mop in 
t} vyorid bd } reuaait part ri 
pletely chrome p stead iil mteed for ft 
full yers (Order now tor big spring profit 
SEND THIS ORDER COUPON TO YOUR SUPPLIER NOW! 
1b’ le~va ue ‘ | eye ‘ ts . ‘p€ « 
; _ ae 
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Vacation planning for 
wholesalers’ warehouses 


Trend is towards spreading the summer off-time burden by encouraging 


more employees to take their vacations during the winter season. 






by John Gruenberg, 2nd, associate editor 



















Scores of hardware wholesalers tion of it, for vacations. Of the ganized or regular vacation han- 
still consider the handling of va- remainder, 6 percent use the shut dling plan. 
cations for warehouse employees a down method, closing completely to These are the methods of han- 
major problem yet all vacations over with at one diing vacations in years passed, and 
More than 79 percent of tne time. About 7 percent operate on a the same methods are to be used 
wholesalers throughout the country 90 percent staff basis for fou for this year. 
use the stagyver plan, or a modifica vee} {nd & percent report no or These are some of the facts de 


TEMPORARY VACATION HE 


| 
HELP 


WANTED 














Ctudont Unions Misc. None 
x mh «SX 
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Libbey announces 


a brand-new shape 
































Heres a preview look at Libbey s exciting 
new glass shape .. . advance news about 


pre-tested Tempo Glassware Sets. 


In asurvey by The Home Makers Guild 


of America. housewives showed a preter- 


ence fol Tempo on appearance alone. that 
was 93! higher than tor either of Libbey s 
popular Flair’ or “Classic Shapes 


.an exciting new 





advertising theme 





My 


"ehiyy 


QT 


“every-day crystal” “py 


Libbey advertising is aimed at a huge new 
potential, lt tells Mrs. Housewife how she 


C.ill dress ip her table CVery day with 











Shy 













“ayy 






— 
ae A 


< 


Te 


with more advertising than forall other fine glassware combined! 


Libbes Sricw eve4ry day CTY stal olassware 


— 
j | 
\ 
j pad ph Mh tract 
ius ory *t 

cy rriter - 
tariit i i stale 
to all dea 


14 o7 ‘ | | 
leed \ A, 1?-o7 \ A 6-07 
Buverage \ ) Beverage Juice 
a oa 











4 
; 4 i 
le j (,jia \ Ate part i . ting nev ij | + iad Vili ‘j 4, if 
, if the rim of a Libbey ‘Safedge’ glass ever chips!” Attractively gift boxed 
Available ink SI Ze illustrated here Sets of 5. Priced to retail tor about $2.00 


See vour Libbey Glass distributor now 
Libbev Glass. Division of Owens-Illinois. Toledo 1. Ohio 





LIBBEY SAFEDGE GLASSWARE () WENS LLU NOTIS 


AN (1) PRODUCT GENERAL OFFICES + TOLEDO LL, OHIO 
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90% CREWS 
2 WEEKS 


HARDWARE AGE in a re 
Study. Hard 
ked GQ 


they use in 


veloped by 
cent Reade: 
whole 


service 


ware talera were 4a 


present the method 


handling warehouse employee va 


cations, and their opinions and com 
ments on this problem. Here 
the highlights of this study on 
Warehouse Vac: Policies 
Almost half of the 
salers replying to the questionnaire 
temporary 


P 
are 


il iat) 


IXS whole 


use help during vaca- 


tion periods, slightly more than 


which additional! 
Most of these use col 
at ident : 12 


j percent use 


those take on no 
personnel 
lege or high school 
percent). About 
cellaneous personnel, 3 
help 
maining 51 
rary help 


mis 
percent use 
supplied by unions; the re 


percent use no tempo 
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LLARDWARI arned 


iiatiy whole prefer to 


down 100 percent for two wee} 


take care ol all Vacations atl 
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time Competitive consideratio! 


however, prevent wide use of 


procedure 


Service is primary 


A . One 


are primarily a 


wholesaler 


put it, Wi 
'SeTVICe@ OTyaniZza 
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to be able to fill 


‘round "Ul 
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the only 
golidbiatt 


salesman 

























you’ll ever see! 





This /O-page catalog is our only salesman. We 
have no jJODt ers, no men On the road if calls on sOU, 
takes your oraers i? gets you fools no one eise nas 
We also pre-seli contractors, bri klayers, plasterers, cement 


finishers, and the other trowel craftsmen on Goldblatt 


tools with th italog. We mail hundreds of thousands of 
copies describing over 1100 tools to the men who earn 
their livis gs wilh thre 

So when a trowel craftsman comes to you to see a Gold 


blatt tool. the se 


. ‘ ng nas heen done He's ready IO DD sy, 
1 buy again an j again Goldblatt quality 


and he selis tor 
keeps 
It’s very good busine ou'll agree. And all from this 


>, y 
an. Would you like to see it? Like to 


tools can add to your volume? 


cataiog--our sa 
tT 


see if Goldb! 





1940 WALNUT ST 


tool company 


ees KANGAS CITY 8. MO 
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catalog oO 


rPIiInM NAME 


ADORESS 


ec:irvy 


STATE 





Please ser 







Mail the cevpon No 
salesman will eat 
except the cataleg 





Goldblatt Tool Company 


P.2 
Walnut Street 


Dept 


1940 


Kansas City 8. Missouri 


inf 


37? tool 


ypmathon 











‘ America's most popular Car and 
- Each washer sale will give you a 


\ 4% - ] 
~ 3 
+ 


™~, 4 


a ‘ 


- ‘ 
‘ 
- a“ / 
o 


Quix-sup y 


Better than ever! With new “floating action” swivel coupling 
the added improvement that makes the Quik-Suds Whirl-A-Way 
completely action free! No more hose knots and kinks! Now 
Quik-Suds Whirl-A-Way moves independently of hose! Coupling 
is leak-proof, will not loosen. 


Quik-Suds Whirl-A-Way, with 100% horsehair brush that rotates 
at 1500 R.P.M. plus Hydraulic Sudser which you just PUSH for 
suds, PULL for clear rinse. No wiping necessary! Has interchange- 
able 2 and 4 foot handles, molded rubber bumper to prevent 


scratches and marring. Free 2 oz. sample of “Sparkle” with every 
Quik-Suds Whirl-A-Way. 


Packed in display cartons, or mail order shipping cartons. 


Trade-up with the Quik-Suds Wir r-way 
Retails for 9.95 
@ New interchangeable 3 and 6 foot handles 3 Ht. handle 


is perfect for car washing...6 ft. handle gives average 
person a 12 ff. reach in home washing 


© New heavyweight rubber covered handle provides a firm, 
sure grip gives your washer lifetime protection 


New built-in precision engineered shut-off valve gives you 
on-off water control where you want it in the handle, 
not at the faucet. Leakproof coupling has all-important 
rotary action 


OSROW PRODUCTS CoO., INC. 
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Home Washers now have a repeat sale partner! 
customer for this sales-proved Liquid Detergent! 








...Double Sales For You! 





Amazing new liquid detergent is now 
dressed up for bold new selling! Comes in 
an eye-catching modern-design can for easier 
shipping, stocking, selling! “Sparkle” is made 
only by Osrow, for use in all car and home 
washers! 


Contains fabulousA.N.O.—the miracle additive 
that makes “Sparkle” the only detergent that 
shines as it washes...cleans and gleams in one 
operation...leaves everything it washes 
“brighter than bright!” 





Osrow Gives You Biggest Me aay a DOLLAR SALE 
Ad Program in its History! (1) 12 oz. can of “Sparkle” 


which retails for *1.29 
Nationally Advertised in (WQS 


Another 12 oz. can for only 29 


Total *1.58 
and The Saturday Evening Your customers save *!1 on every two cans! 
But order now! Offer expires March 31, 1956 


TV COVERAGE in major areas Get full information on the SAVE-A- 
everywhere from coast to coast. DOLLAR SALE from your distributor! 


"= Wait! Call You, 
HAZEL STREET, GLEN COVE, L.I., N.Y. stributor Today! 
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Continued 


pnasis is gviven to the importance 
of employee vacations as a facto) 


in tne maintenance of yood morale 


tion on vacatl 

lowing reflect 

procedure and opinion among hard 
ware whole alers 


Hou niaaey if arehouse and ofhice racation 


employees have You 4 Varies from annual sale ; in 
one employee to 1,242. Average fo: marl ve} st factor 
the 1380 firm Jo kixactly 50 of 


the 18x 


reported, 
the expense | vacations | negi) 
wholesalers, or 27.5 per- yible ear or moderate fractions 
cent, have LOO or more employees oft } percent (comments incl ided 
“small, “vers small,” “little,” 
Geographic Locations? Indiecat- “none.” One wholesaler exclaimed, 
ing the broad coveraye of this re “nlenty!” Nearly half of those re 
port, HARDWARE AGE tabulated re turning the HARDWARE AGE que 
plies from the following regions tionnaire either gave no informa 
From New Kenyland, 9: Middle At fion oO} stated that the didn’ 
lantic States, 38; Southeast, 34: know 
Midwest, 50: Southwest, 29: Rocky 
Mountain, 12; and Pacific Coast. 
16 vacation periods’ Oniyv 10 whole 
eoveeriece 10 


Complain from aed i} auring 


salers just ove | of | percent 


I mployees given a choice of va aid that the, ave “quite a few 


cation time? In cases of 188 other 
No 


complaints during vacation period 
201-N.E. than plant wide shutdowns, the an 


Some 8) percent hey had no 
wer was overwhelmingly “yes.” 


There never was a bet- Of those giving workers vacation 
ter time to sell Klein period choices, more than half qual 





pliers—to the protes- ify their answers by adding, “If 


instances, se HARDWARE HUMOR 


rules Nearls as many 


sional workmano...to possible.” In these 
do-it-yourself shoppers. niorit. 


; ; é lj |. . , 
They both want qua place no limitations on preference, 


within reason and where workload LOCK > & KEY? 


ity tools that fit the job. 
All Klein pliers are 
requirements ermit 

made of finest tool steel 


A §& fas 
—precision fitced— | fl ' ‘ [Jol 
individually tested, How do you locate « rira he ip , ~_ ee U 
Tops in quality “since Many employers use several em ') o~. 
1857." Keep a repre- ployment sources, the most com 





sentative stock always 


’ 
,'> \ 
— . mon of which are: word-of-mouth. F p 
on hand. You ii sell em. *) , \" 
aL percent; college and schoo! } 
ie ae placement burea is, 27 percent ; and 
vd rite for cpt i (oT) application yAS 





; io td 


free ty “4 of the by individuals 
Ne. 203 Alem rocket 3 percent 
Tool Guide =~ ayencie ind unions ace: t f j —_— ° 
Today! . eh) ci ‘ bicoth aAccOUN O) ) : 
and 3 percent, respectively. Only 
DISTRIBUTED 10 percent take 
THROUGH JOBBERS 


ed d ployees’ children and friends fre 
nternationa andar ' 
Electric Cerp., New York oa quently supply temporary atafTt 


Commercial employment 


_ 


advantage of U.S 
Employment Service facilities. Em- 


needs 


Mathias he & Sons Kartent to which atudent help in 
KEL oo 
wv s BOAD « a AG ,* s 


used? About 2°? percent Use both 
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all year ’round... 
more and more dealers 
are saying: 


Wrought Steel Butts 
Cat. 2240 





“Let’s handle 


( [RIFF 


— -_ wen “A good line of hinges to handle”... that’s 
the trade’s way of saying, “We like to sell 
Griffin products”... “Griffin gives good 


. service... thev back their product 
a full line—WROUGHT they never ie iad pair will cut thei 


ality... - wholesaler- lier likes 
y =a STEEL BUTTS and pone Hed P aatly men firm’ pea bg 0 
p 0) our customers like the produ ar? 
L | Ca SHELF HARDWARE Display them and you'll sell them—Gniffin 























Builder's Special 


{ at rao 

















Hinges... order by the carton... in any 





You'll find your fellow | 
selections your customers want. 





dealers saying, ““We like to 

handle the Griffin line.” 
NEW VISIPAKS — Order by 

Buy in any selections you Yj the carton of indwidual VisiPak 


wantin anv item in shelf carded items 


hardware...mending plates, 





flat corners, corner braces. 


strap hinges and ‘T hinges ® 
light or heavy), safety . 
hasps, shelf brackets, or 


what have you. 
“since 1899 


MANUFACTURING CO. ERIE, PA. 





N “a RAYA 


hh iy A Mh ttt bbs Ahh, At HAS , LLP LIM tt sttte 
ltl, he ltl i, iti: thle 
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S| 


1 Your Solder 
3) | Sales Via 
the Do-It- 
fey | Yourself 
| Boom! 


KESTER 


Soldering The Fine Complete Solder Line 
SALTS 


om 
my 


——— = ll 





Fe 


{ wesvee ) 


—_ SS ———eoO~ 





SOLDER IS A SALES “NATURAL FOR THE 
DO-IT-YOURSELF MARKET especially if 
you have the complete profit-maker 
Kester Solder line in stock. Kester 
helps you sell with the handy 16-page 
“Soldering Simplified” manual... 
free to your customers. Write 

Kester today for a supply of 


this instructive literature. 


KESTER SOLDER COMPANY 


4207 Wrightweed Avenwe 
Chicage 39, I llineis 
Newark 5, New Jersey 
Brantford, Canada 


UII § 
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complaints or few complaints, with 
few complaints reported a little 
more frequently than “none.” 


Ideal way to handle warehouse 
vacations’ Of the 188 wholesalers 
answering this survey, 36 percent 
strongly——-but in some cases cau- 
tiously—advocate a complete shut- 
down. Most firms, either having or 
preferring shutdown, fear the com- 
petition and consequent potential 
loss of business. A number of or- 
yanizations use or recommend a 
standby skeleton crew for emer- 
yency service to dealers and to re- 
ceive merchandise. Although most 
wholesalers use the stagger system 

some use or would prefer a 12 
month vacation perlod there is, 
nevertheless, a strong leaning 
toward either shutdowns or two 
brief consecutive periods of 50 
percent shutdown Some said 
“there isn’t any ideal way’ to han 
dle vacations. At the same time, 
there was a frequently expressed 
recognition of the need for and 
importance of vacations in spite of 
the difficulties which are usually 
presented. Nearly all firms go to 
considerable trouble in their efforts 
to ensure good employee relations. 


Warehouse pacation pian Por 
1956 °F Just OVE!) BD percent re- 
plied: “Same as last year. Of 
those answering the question (all 
but half a dozen did), 5 percent 
have no plans for this year or are 
indefinite at this time. The three 
firms planning change 
procedure ar | 
hutdown to staygwer 
dropping the 50 percent 
for two-week periods 
l-2 days weekl\ 
and. o> iro 
through the ye: 
gyering. Many firms 

iderable thought to improving 
ation practices A numbe1 
like to change heir methods, 

conditions 
competition—make 


system impossible 


(Continued on page 9% 
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SERVICE 


Before you give it, 
you must get it! 


You can count on GOOD SERVICE FAST from Southern: 
1. Miles of stock insure you one-source supply. 


2. Order for stock items filled as fast as received—teletyped, 


phoned, wired or written. 


3. Southern Packaging designed after extensive survey to 


make handling fast, easy, and secure. 


4. Attractive, water and soil resistant cartons for eye-catch-. 


ing display. 
5. Silhouette labels for quick and sure identification. 


No matter what your requirement, pass it on to Southern. 


It is our job to meet your customer needs FAST. 


W ood screws in all sizes and finishes 


Phillips and Slotted 


Stove Bolts * Machine Screws «+ Roll Thread Carriage Bolts 
A & B Tapping Screws * Wood Drive Screws * Dowel Screws 
Hanger Bolts 


Write for free Color Label Chart, Package Stock Guide 
Bulk Stock List. Box 1360-G. 


ee 







——— 


sap 7, 


SCREW COMPANY 


STATESVILLE e NORTH CAROLINA 





Warehouses: NEW YORK * CHICAGO «+ DALLAS «+ LOS ANGELES 
Sold Through Leading Wholesale Distributors 
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' 7 tailer w nee b 7 P ° es On ,everal fronts ‘General Elec ope 
G.E. Reduces 2°." GE Cuts Retail Pric re “aN - 
pm | SE. INE S pe monufi iy ee © Up To 30 P. C. Fences to Cut Price va 
8 s will Ra ° r] 
weed Retail Prices» es @ OF Fs Xn 5 me es “ 
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‘ (ap)—General Electric Co. has Onduatsy sources summed me BRIDG Flectrie Co. ye - 
sieahed retail price 166s the GE price action se 8 Sl ieshed retail price ie? “i 
iis emailer applianer? io discount houses On , an : 
, 


SHOUTING ABOUT? 


It is simply the public reaction to the latest step in 





our long-term policy aimed at producing and 


selling more and better housewares at lower cos! 


()ver the past several vea;rs, (;eneral electric 





‘ 
‘OGEPOR?T - ight ¢ . e 
Ceneraj ro won, Dee. 24 fo," The Ps Housewares have been steadily improved in fea 
cir; ? 
8thed ret eis © ©0 hasBie p., 880 , "ice 
of wy PHIC® tags on man, Bakes 1."* Com tures and quality, and sharply reduced in price 
. "Maller a: 4 ~ the Mixn 
“A ye tar | . ai Othe, | . . 
“45 announced ig? Jen ry through every engineering and manufacturing 
. « da : is . 
i i 9 ; o pre : 
NUrer Of elec ie ee tn os *¥¥t Cons economy we could effect 
fuls « = GG « Maid the -- Vd ng the 
‘ "UUM clean, ae ’ 4 : yj 
369.49 ,; + * reduced r me than the Now we have made the major step ol adopting a 
Pons ~ 9 Sivan, iM, at ots herame ef . : } ; le 
Offee ot miners, » tion op et the new dynamic price structure at factory, wholesa 
*% ake : grii . M ’ 
ie his . *s "peed fre = ie | . ; > . 
De aor . a a heaters “nd cous ff A and retail levels. We will continue to support these 
ann ' “OWS the re The ry 
Minn ‘ ‘ by I gid wntge , an ‘mat | Pare r no " 2 @ orce nent ot the au lrade 
Of cute froment al Motors Conn Mit come 43 panstmag prices with vigorous enforce! 

iv ir ; ~~ eile © ore tha ry’ . , ‘ ‘ ’ ‘Ty 
eat . Of 27 ney retr, orn ent Bia Manstivig mater Laws This move can and will mean a greate! 
. — ‘2eTaAtor @ VM *"'2. Onin 
“7 » ’ a 4 ’ . "Hing no, ’ . "ss 

ama fd,” & praction ve When Mration ,thottee Rig volume of sales than ever before 
’ ifs aT ° by Whiri ry had Plianee rt 
Lore “Ff sete » *n = * 

Prices } Minupn Like ong , ' . , ‘te ’ 
on several fron: Deen Weakened YO ee WOR We think it is time that we all started counting 
om “6 band » lan Nas Deer c _ motors { Rye - - — - } - } irgin and 
tne atn™* 994 Michigan, (Teting gna! “ever cont & our profits in dollars rather than margins ; 

OR adver. "i Nigan foliow out ' \o gerators : 

‘wo : @cising “al ww et “Ss 
"€ Manus? "A; andl new |... whee ree a Ven 

Nou ae Plectrie ; ‘urers, Westing. ie ** * ~~ by wee perce nlage -_ 

for p% » DP. ana « ac tier pmiens 

‘ . “ 4 Shear a pr aes = ue > } ? , J M aT, ' li ill 

MT di Ade program, PPM their ure yeen wee We are convinced (his new pricing policy wt 
"try Se74 Be icee vw 

‘ ary , rt iT. 4 re ) 

. an red “pe gqurces i result in greatly increased sales volume, and cor 


’ 
respondingly more profit dollars for all of us 


(;eneral I lene trie house WiHires and ( id ‘) 


hee e’ive;r Divi 1)T) 


(lompany 


Hridgeport , ( oOnnectictutl 


Progress /s Our Most /mportant Product 


GENERAL @@ ELECTRIC 
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Ct k } | Th I | f Hardware Age 
0C ees Sp dy p ne 0 Reader Service Study 
Continued 
* 
Least Resistance ses Conclusions: Most of America’s 


wholesale hardware firms are torn 





between the desire to (1) maintain 


® good, unbroken service for custom- 
ers, (2) treat employees fairly in 
* pe, the matter of vacation time, and 


5) not lose business to competi- 


tors if they close down completely 
NEW, RUGGED PLANETILLER — power to spare with its for sumraer vacations. 
dynamic 2'% h.p. engine. It prepares seed beds, cultivates Most 
Ly ' 


firms provide two weeks’ 
gardens, ronovetes pawns, mulches, cleans up borders. vacation with pay to employees 
New Pilanetiller's 10°’ tines are self-cleaning, t} éF; ; +3 | 

‘ WiLh SuUullicien CONLINUOGOUS SeT ‘e 
self-sharpening. Adaptable for deep or shallow pietbs weve 


, i : i > ‘oo } > 
cultivation. Two controls—clutch and throttle. Ls than one-third Eive oniy one 


Two-in-one power tool features quick change bE? week. Some offer one week and 


from tiller to rotary mower by using Planet Jr. time off without pay. Still others 
A52T Rotary Attachment. yive one week for warehouse labor 
and two weeks for office personne! 
Nearly all firms, however, are con- 


sistent in the amount of paid vaca- 
al . ad 


NEW SUPERIDER —handles single mower, heavy loads 


even gang mowers with ease. And your customers 


tion given labor and office per 


sonnel 


ride as they work. Soves steps, time, money. Present A strong undercurrent is noted 
owners of Super Tuffy Tractors con convert in various parts of the country 

to Superiders for surprisingly low price— with respect to 

extra business for you. 


winter vacations 
and time off at other than peak 
periods. This may be a trend that 
will continue, since such a practice 
minimizes the personnel problem 


SUPER TUFFY —with new, modern design. Gives . : | T 
i7a r¢ ‘ : 
rugged, dependable service. Works with many , )} a minimum 


year ‘round attachments which interchange 


‘* 7) (om ; nis (; of is >. 
quickly, easily. Its 1/2 h.p. engine is ‘super-tough sopeee A lifornia whole 


and makes lawn and garden jobs easy saler say our thought is to spread 
vacations over as long a period as 
Th) sible to minimize disruption of 


A HAND TOOLS— Fvice 
. Pianet Jr. features a wide selection of hand-operated equipment An Indiana wholesaler advises 
—everything for garden and lawn—and everything made 


we encouraye employees without 
to the high Planet Jr. standard of quality. Hand tool 


chool age children to take vaca 
customers today are power tool customers ) 7 
tomorrow. They'll insist on the finest tions during the winter months 
in the field... Planet Jr. A ‘Texas wholesaler states “we 
think yetting all vacations over in 
POU) week period is the hest goluU 
tion.” This wholesaler allocates the 
ame time each year for vacation 
“By staggering vacations through 
low summer months (May ugh 
S. L. ALLEN & CO., INC. r month May through 
FINEST IN THE FIELD 3417 N. Sth Street August) we do not need seasonal! 


Philadelphia 40, Pa. inexperienced help during peak 
Rush me the story on the items checked below. months,” reports a Florida whole 


Planetiller Superider Super Tuffy | Hand Tools aler 


A Colorado wholesaler stayyers 


N 
ame Vacations with not more than two 


Address ven employees off at the same time. 


SOU ("3 ‘ : ' sealer 
cay A South arolina wholesaler 


closes down completely for one week 
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in early July and then staggers the 
Other week’s vacation for employees 
at Labor Day, Christmas, or New 
Lear's 

A Montana wholesaler states “by 
closing one week in the summer we 


lose business in our busy season but 





it does permit the managers to get 


a vacation they might not other 


INCREASED PROFITABLE 
FUSE BUSINESS FOR YOU 


The growing use of motor driven appliances in the home 
(such as: Washing Machines, Dryers, Air Conditioners, 
Power Tools, etc.), makes EAGLE “SLO-LAG” Plug Fuses 


a practical and economical necessity. » 


wise yet.” 

A Maryland wholesaler reports 
complete shutdown for two weeks. 
except for an emergency crew, 

A wholesaler in Washington state 
encourages vacations to be taken In 


December, January and February 





A Camera Can Be A 


Sales Promotion Tool 





















NEW EAGLE 
“S$LO-LAG PLUG FUSES 


Cat. No. 670 
Stop Needless 


(Continued from page 71} 


planning seusonal window and in- 


store displays. Study of these files 


lind 


is, according to Mr. Klingele, “one 





of the things which has helped us ; 
oor. = Ese Blowing 
to win many national window dis a ver 
- Ca ced by tempore . ving 
play ‘ onte ra sds that oO ut with ‘ . — 
. tf) anne app'e' | 
hon taking window display pic- CURRENT TAPS . oment 
‘ eau 
tures, Mr. Klingele uses the cam- Trt ' ences 
| n 440 oO apr ‘ | 
era on a tripod at night. With (i SAVES TIME ‘os’ ' poe replacing ordinary fuses 
ent 
Royal Pan film, he gets good pic ey SAVES MONEY sper seine ond equips 
OVa an tim, l@ yeLs woo pic (* , s motors in ape ; rent whi h biows 
The sa! 7 vy surge © ‘ « Fuses ore 
tures with an approximate setting produce 3! ‘eet TAGLE $LO-LA& ge bs this 
fuses 4 ' 
" ' P ordinary 4 , , arrie dant cous 
of f. 22 at one-fifth of a second eed with a Thermal eer. ts against dange 
designe erioad, and yer pre 
temporary °* ircults 


and shor? § 
UN DERWRITE R> 


For Quick 
POINT-OF-SALE Action 


ry’ af . T 7th . \ \® ‘al 
Phe (oie i eu lipped vith excel ads L 1STEO 





over 


lent spot lighting which facilitate 





the taking of night-time photos 





Front-window displays are 
changed once in every 10 days to “SLO-LAG™ 
two week Most side-street win PLUG FUSES 


dow di pias are changed once in — fully Merchandise 
ower 


two (1 three week : (one of the in this 





f 
Self Service Dispense 


three camera operators takes pno 


, ‘e 
tos of most of the store windov hes ai being ee open this 
dj spla \ * . ity equa! aii ~ 

Photo “are sometime made of a oe 4 Kn “prey iat 
wiGe 4 
interior store display ; and ot rg n an 





crowd (>T) sn1es event daqavs Thess 





crowd photos are used in prepa! 


ing promot ional material 


A 2 to the possil ilities of othe , Colortul Display eee 
stores using photographic equip &, ‘ Attracts ATTENTION ° Generates INTEREST 
ements “), 
Y Creates DESIRE * Produces SALES 
& 
SHOWS ‘EM and SELLS 'EM 


f 





ment, Mi Klingele 4AVS, “7 believe 
that many medium-sized store 


and even) .Omrne small 2Tores could 
Re sure , get tne fy 5? y oF 


ovube ‘ write ut direc? 


. LAG’ fuses from your Eagle 
make equally profitable use of 


their own camera equipment 


SOLD THROUGH 
WHOLESALERS 
ONLY 





“They might not be able to pay 


for their equipment with their sav 





ings as quickly as we were able, 


but they could do so ina longer VNU T Tan NTT var Rem 
period LONG ISLAND CITY 1 + NEW YORK 
“We find that a camera is a very 





‘Perfection (a aol aa 


Val iable business tool for us 2 
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MAKE THE FAMOUS (Slack 
YOUR HARDWARE 





ARE WEEK SPECIAL 
$22.95) 


7 | ©) > ONLY ° 2 


s save $3 00 


HARDW 


(regular 


Your customer 


ORDER FROM YOUR WHOLESALER TODAY! 


LOOK IN YELLOW PAGES UNDER "“TOOLS-ELECTRIC” 


qi) (i) Black & Decker. 


PORTABLE ELECTRIC TOOLS 








KDecker. Va INCH DRILL 
WEEK SPECIAL! 


Se eo ee OE EE ES A TR NR EN A | | ST | ARIES TS 


More than 2,500,000 families have started their 
home workshops with Black & Decker 4 inch Drills 
...get your share of the next 2,500,000 ! 















The Black & Decker ',” Utility Drill is the basic 
electric tool for over 2,500,000 families. Many of 
them are your own customers who have followed 
up their original purchase by buying many Black 
& Decker accessories! When you sell a B&D Drill, 
you assure yourself of additional sales. Your 
customer will be back buying accessories and 
attachments, like the new Saw Attachment, 
Screw Driving Attachment, polishing bonnets, 


sanding discs, masonry bits—many others! ‘The 


more the handy man learns about home jobs 
the more he'll visit your store, to add new tools 
and accessories to his growing workshop! You 
build riore sales by making your store head 
quarters for Black & Lex ker tools! 


Make Hardware Week and every week a bigger 
profit week for you. For more information write 
THE Biack & Decker Mra. Co., Dept. H502, 
‘Towson 4, Maryland 


PUSH THIS NEW ORBITAL SANDING ATTACHMENT! 





Timed right for your big Fix Up— Paint 
Up—Clean Up selling Season! Fite any 
Black & Decker 4” Utility Drill! This 
new K&I) Sanding Attachment is the 
amateur’s answer to professional sanding 
ten times faster than hand sanding’ No 
vibration! No ewirl marks!’ No uneven 
cutting or ridge s' Use with, across or 
against the grain. Big sanding plate ex 
tends beyond housing sands right up 
to obstruction Simple locking device 
makes changing paper fast, fool-proof’ 
And the Black & Decker Drill yenerates 
plenty of power to do jobs easily, quickly’ 


(One demonstration selis your prospect 



















q, 
“ 


4 









Twelve Vionths Profits 


From Toy Department 


(Continued from page 61) 
betically arranged, entries includ- 
ing the purchasers’ names, ad- 
dresses, type and price of pur- 
chases. These records include ini- 


tial payment s. current balance due 


. *, 
Desmond-Simplex " and total purchase price. All lay- 
li e h away records are kept in the main 
uti ity vises ave office, postings being made daily. 
il th f + = The toy department occupies a 
a ese rearures second-floor room 28x60 ft, plus a 
connecting 10x20-ft doll room. A 
stock storage room for the depart 
There s only one vise line ment occupies connecting space 
that gives you these top-quality ’ 10x20 ft on the second floor of an 
selling features in every vise adjoining building, the lower part 
of which is used by another retail 
in the line 

firm. 

stee! channel slide 
Light green walls and bright 

l¢ s@ | } 

enclosed screw lighting enhance the appearance 
shoulder-fit jaw inserts of the main toy display room. The 
well-lighted doll room is finished 
pipe jaws ; . ) in dark yreen to add more color to 


cut-off tool 


one-piece no-pinch handle | the display, 
| All toys have both direct and 
indirect lighting to make them 


” “1 ” "7 i . 
Jaw widths: 3 , 3 / 4,9 have yreater eye appeal. Mach item 





for various needs of shop, farm, in the department bears its own 


garage, school, or home price tag. 

On top of all this, ' Dolls are shown in their own 

Desmond gives sit room to provide better protection 
25 nn - 


from dust and to prevent exces 
you replaceable 


sive handling. The room has its 
hardened steel! 


own single room air conditione! 


pipe jaw inserts Mr. Carter says of the reasons for 


in the two large sizes having a separate room for dolls 
and related lines, “We find that 
dolls are a specialized line in the 


LEADING HARDWARE DEALERS PROMOTE EXTRA VALUES IN toy department and that it 1s 


e& therefore better to separate them 
esmond-Simplex | 00% 
“When merchandising dolls you 
THE DESMOND-STEPHAN MFG. CO., URBANA, OHIO 7at : 
must follow adult styles in dress 
We offer five full major lines of 
dolls, and some individual num 


bers of other manufacturers.” 
Use handy coupon to obtain facts 

















infants LOVS are grouped Lo 
a . c > . 
on the new Desmond-Simplex gether, another full section be 


Vise Display Deal ing devoted to western toys. Al! 


| wheeled toys are grouped together 
THE DESMOND-STEPHAN MFG. CO., URBANA, OHIO | for comparison and to encourage 


browsing and multiple purchases 


Please send me full details on the new Vise Display Deal. Although a few items priced as 


low as O¥9¢ are regularly stocked, 
Nome. 





stress is on items priced well 
| above the 3] mark 
Firm. tata na = ’ | 
[fo promote the sale of wheel 
Address Ie hes - a a goods, deferred payment sales are 
| permitted on these items. If pay- 


ments are to be spread over 4a 
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period in excess of six months, | 
finan itivy 1s handled through id 
bank providing the price exceeds 
$50 

For the lower-priced wheel 
yoods Danville Hardware handles 
tne entire deferred payment trans 
action, 

One employee is assigned to the 
toy department throughout the 
year, and one stock-room employee 
in rush peaks during the slower 
seasons in the department women 
from the office are called upon to 
serve toy customers For the 
Christmas season the department 
is staffed by two girls and two 
men on a full-time schedule. 

Typical of the store's displays 
as part of its 52-week toy merchan- 
dising was one used late in No 
vember. It had no Yuletide deco- 
rations nor any tie-in with Christ 
mas. It was strictly a showing of 
juvenile items in demand at that 
time. 

As new shipments of toys are 
received they are incorporated if} 
the toy department displays, un 
less they are out-of-season items 
(,ustomers knowing this policy 
make regular ViISIts just to browse 
in the department. The depart 
ment’s inventory reaches its peak 
if} August and September and its 
low point early in January of each 


Year. 





HARDWARE HUMOR 
—_ i BY 

















Weal! 4 nt ys? st nd there. Show 


ger tlemar ir selectior of meée- 
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~ErV ia Tools 





Ayla MATCHED 





Another Hardware Retailer 
Boosts Stanley-Handyman 


Mr. Merle Betts, manager of Wolff, Kubly, Hirsig's 
Main Store Tool Department is obviously pleased with 
the Stanley-Handyman matched tool merchandise 
working for him and selling his customers in Madison, 
Wisconsin 


There ‘is no better way we can emphasize the success 
of Stanley-Handyman as a concept and as a tool line 
than to quote in its entirety the following letter from 
a nationally known and respected hardware merchant 


“We have fi und that ny se pal iting the home ownel 
tools from those purchased by the mechani oul 
volume of sales to the Do-it- Yoursell market has 
more than doubled 
“Stanley's new Handyman merchandiset erve to 
make this separation and increased 
im our stores 
“We are parti ularly happy with its modern appearance 
and flexibility and also that it is designed to fit the 
standard fixtures recommended by the National Ketail 
Hardware Association 
Sianle) } la ubly 
Ss \ Kubly 


WHAT IT COSTS AND HOW TO ORDER 


HT! Unit (Island) compiecte costs you $226.50; WTI 
Unit (Wall) complete, costs you $218.95 Hoth units 
include tools retailing at $268.50, and all display acces 
sories. It's complete ready to work! 


STANLEY 


See your wholesaler now. Or 
write Stenley Teols, 342 Elm 
%., New Britain, Conn., for com- 
plete details 





10% 





brings You the 
FAN LINE for ’56 


MODEL 1256-7 


OUTSTANDING... in every 
LAU Fons for ‘56 are 
destined to again be imitated. 
ALL NEW with EXCLUSIVE 
features found in NO OTHER 
FANS. New Decorator Colors! 


respect, 


New Jewel-Like Recessed Control 
Panels! New Twin-Twelve! New 
Electrically Reversible Models | 
New SAF-T-EYE Lamp! Here's the 
Fan Line that will challenge the 
entire industry... it's the fast 
selling PROFIT LINE for every 


alert dealer 


YOU GET. hard 
hitting Promotional Helps from 
LAU 
Mailing Pieces, 


. dramatic 


Displays, ad mats, Literature, 


Window Decals 


All Law fons carry o 5 year quarantee 


MODEL 2454-WR? 


MODEL 2056 


1 M. a ay i 
I Mag 


i 


MODEL 2056-RW 


MODEL 1656-5 


MODEL 2056-5 








LAU FANS The Lau Blower Co. 


DAYTON 7, OHIO * Kitchener, Ont., 


104 


Ceneda * Axusa, Calif. 


again for ‘56 
teve 
Alten will sell 
Lew Fans on 
TONIGHT’ 
Ceast to Coast 
NBC Televwi- 
sion. 


Use Personal Services 

lo Meet Competition 
(Continued from page 65) 

inventory, hov 


a8 a convenience 


ever, is carried; specialty items get 
the attention, and are most effective 
in building sales. 

Ziebarth stores offer an unusually 
assortment and varied sizes of 
bulbs, including soft-colored 
cent bulbs. fluorescent tube 
circular 
effort put 


merchandise 


wide 
light 
incande 
tubes Sale 


lights, and 


correspond to the into 
this type of 
with the 
store doe 


“As 


tomer's 


(Competing price-wise 
Variety 
not worry Mr. Ziebarth: 
as I bid for the cus 
with 


chandise, | 


supermarket or 
long 
dollar 
specialized mer 
a different 


because | 


service and 
compete on 
level from those dealers: 
rive 


over 


and carry slower turn- 
take 
10 percent, 


service 
merchandise, | a highe 
mark-up-——50 to 


50 percent on some 


and as 
much as item 
Other 


portant 


than variety, the most im- 


point in building the too! 


rental business is TO 


phase of his 
have all tools in first-class shape, 


declares Mr. Ziebarth, 
cialized in tool 


who has spe 
rentals since 
first store. “A tool 
work properly,” he 
the cu 
him as a customer.” 


ever 
he opened his 
that 


Says, Wastes 


does not 
stomer's time 
and lose 
Although 


type 


may 
emphasizing service 


merchandise, Seattle Paint and 
Stores all 


fixtures. The 


Hardware have modern, 


self-service combina- 
tion of service emphasis with self 
service fixtures seems to have 
achieved an effective and profitable 


retail operation. 


New Fronts and New Lines 
Attract New Customers 


(Continued from page 64) 
not stocked, it 
for resale in the store 

Although the firm 
department Mr. 


is then purchased 


maintains no 


repair (,oodman 


willingly takes in mowers, and 


power and hand tools for service 


work by regular outside repal! 


agencies. The customer is charged 
only the sum paid by the hardware 
firm. 

An eye-catcher 
brick 


end 


in the glassed 


and stone foun 


Through per 


section 18 a 


tain at one 


forated copper tubing around the 


inner lip, slender streams of water, 
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powered by a small recirculating 


' ° 
pump in the base of the well, curve TA N a m4 Electric 
up and in toward the center of the 


fountain to form an attractive pic Tools 





ture Heavy wire grating of one 
inch mesh across the top keeps the 
water clear of refuse 

Another source of interest t 

itors 18 an outdoor cage in 
which Mr. Goodman raises game 
birds as a hobby [hese birds at 
tract many visitors and are the 
source of much comment by sum 
mer residents and people living in 
the area throughout the year. 

The store’s location close to a 
highway, and its maintenance of a 


black Lop surfaced private parking 


lot in front of the building and at 
one side is convenient for moto) 
ists Topped Dy a large electri 
ign identifying the tore and 
equipped with ylass windows that 


make the entire store front a series 
of giass display cases the build 
ing 1s a traffic stoppe 


Flowering hedge along the front 








and sides of the store form at 
tractive backdrops in season for 
outdoor displays of lawn and var 
den equipment displays and serve A Space-Saver That Sells 
as eye-catchers for passing mo 
Lorists. 
Mr. Goodman is assisted through 


out the vear by three full-time em 


ployees, and in the summer season A new look and new items have been added to this hand 
employs two extra sales clerks t some Stanley Electric Tool merchandiser. The basic tools 
handle the increased ‘easonal are there — drill, router, plane and saw plus . splen 
volume did selection ol useful accessories for yreater interest and 


repeat sales. The beautiful 4-color display with the 
shopper-stopping wood cuts along the front makes 
Big Game Trophy Display impulse sales. Ask your wholesaler about Stanley Electric 
) Tool Merchandiser H1. 
Sells Sporting Goods 


(Continued trom page i2) 


North Pole, during which he 
bagyed three large specimens 

As a builder of good will and to 
provide information for sports 


met, a file is maintained on out 





fitters, guides, terrain conditions a | ; me 
The new H180 Screw The new H250 Scr 

and other pertinent matter. The \ Set of 5 the § ' 

: Driver Attachment comes late Seto i most 
tore aiso serves as ; 1earing . 
a ste ae complete with both bits in useful sizes of this new tool 
house for information about many polyethylene pack Retails that does 4 jobs at once 
dude ranches, resorts and fishing at $6.95. 3 of these fast Retails at $3.70. 3 sets with 
conditions for Guif Coast points sellers with the HI assort- Hl assortment 
ill of these services help to add to ment shown above 


ales fol Watson and Abell 
Ray Abel! and nis partnel toe 
a full line of hardware and sport Ask your wholescier about this 
ing goods in a modern, air-cond! merchandiser or for further details N aad 
r} 7 write, Stanley Electric Tools, 362 
tione¢ atore ri¢ pu ICTS Vaitie 


: Myrtle Street, New Britain, Conn’ 
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THE COBURN 
SLIDING DOOR 

SET +5916 

has everything 

you need 


ae 
oe a 
* 
J 


Bis 


mM easy to order 
M easy to stock 


M easy fo sell 





Complete in one package except for track, the 
Coburn #5916 Sliding Door Set contains every- 
thing needed for easy installation of sliding 
doors up to 300 Ibs, in weight and up to 134” 
in thickness, It includes two hangers with bolts, 
three brackets, two end inserts and three lag 
screws. 

From your stock of Coburn standard track 
lengths and #5916 Door Sets, you can meet 
every demand of the farm, home, light industry 
and do-it-yourself markets. Coburn’s packaged 
sliding door hardware is a steady profit-builder 
because it’s easy to order, stock and sell... 
it moves quickly off the shelf and smoothly on 
the job. 





Write for catalog and price list to Coburn 
Sales and Engineering, 56 Sterling Street, 
Clinton, Mass. 





COBURN PRODUCTS 


UF 


ashington 
NEWS and Views 





(Continued trom page 1) 


Federal Government to Aid 
Home Improvement Campaign 

The government is going to help 
put over the national home im- 
provement campaign by liberalizing 
its procedures for guaranteeing 
home improvement loans 

Albert M. Cole, administrator of 
the Housing and Home Finance 
Agency, officially kicked off the 
campaign aimed at promoting $15 
billion worth of home improvement 
expenditures this year in some 20 
million “‘middle-aged”’ houses 

Such an outlay for repairs in 
1956 will almost equal the total 
expected to be spent tor construct 


ing some 1.3 million new homes 


SBA Liberalizes Collateral 
Demands for $15,000 Loans 

Small retailers and wholesalers 
will be able to borrow up to $15,- 
000 from the government without 
the stiff collateral demands re 
quired in the past. 

The Small Business Administra 
tion, under a new program known 
as the “limited loan participation 
plan,” has authorized its field 
offices to make loans of up to $15,- 
000 provided the borrower’s bank 
will take at least 25 percent of the 
total amount of the loan. Interest 
rate on these 5-year loans cannot 


exceed 6 percent 


Chain Competition Seen On 
Increase by Senate Group 


Competition of mass-merchandis 
ing outlets and chain stores will 
“drastically” limit opportunities 
for profitable operations of smal! 
independent merchants in the years 
ahead, the Senate Small Business 
(‘committee predicts. 

The committee points to a “small 
but persistent’ increase in the 
chain store share of total retail 
sales since 1951. The group also 
warns that the “progressive infil- 
tration’ of the retail market by 
manufacturers is a growing hazard 


(Resume reading on page 11) 
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Just let your customers see them! 
.. the new BUCH LAWN CARTS 


—_ “ 
| | —S new design... extra capacity 





scratch-resistant ‘‘Auto-Finish’’! 


Deluxe Lawn Cart— 
lawn-mower-type han 
dies, semi-pneumatic tires 






Keeping lawns clean of 
leaves and trash is no chore 
with the Buch Lawn Cart. 
You can see why! When the 
Buch Lawn Cart 1s tipped 
forward, the tray lip hugs the 
ground so leaves and trash can be swept right in. Capacity 
of these Bermuda Green and Buff beauties is four cubic feet 

. a full cubic foot more than most competitive carts... 


built bigger yet easier to handle. And a DuPont scratch 





resistant ‘“Auto-Finish” keeps the colors and finish bright 


Standard Lawn Cart-—light, and smooth! Smooth-rolling bearings on both models. . 
mexpensive, yet sturdy 


wide no-mark tires... sturdy welded wheels. And they're 


both rugged, inexpensive and easy to sell! 


NATIONALLY ADVERTISED 


y i Cc wt Lawn Care Equipment “?, 


IN THE SATURDAY EVENING POST 





_ AMERICA’S COMPLETE LINE OF ROLLING LAWN CARE EQUIPMENT 


—_ —~ -_—_ 
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| New Spreaders New Borrows Lown Rollers Aerators Power Edger New Lewn Certs 








Buch Manufacturing Co., Elizabethtown, Pa. 































SMITH'S STORE 
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+ Stop pushing, 
bud —there’s 
| plenty of DP 

: in there i 








for all of us! 


There is if this merchant is fore- 


| sighted! For D-P national ad 





vertising and merchandising 








| are building consumer de- 
mand for all D-P products 
D-P 


plants are turning ‘em out in 








listed below. And four 














record volume. Get aboard the 


+ D-P bandwagon! Consult your 





write us for 





catalogs 







DP 
: | 


f wholesaler, or 
| The Complete Line 









CAULKING COMPOUNDS 
CARTRIDGES & GUNS 
GLAZING COMPOUNDS 
SEALING COMPOUNDS 





PUTTIES * MASTICS 










GLAZING STRIP 








ROPE CAULK 


Preterred hy Millions 

















D-P preducts are nationally 
advertised in family Mandy mea: 
Grit. HMemecratt. Heme Crattamar 
Meuse Beautiful « bu 
vol Mechani« tiluetreted, Pepylar 
Mechanics, 
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BEST SINCE 1867 


DICKS-PONTIUS 


THE DICKS-PONTIUS COMPANY 


Ga 


National Events 

May lel i-9. at 
Attendance New Yor! 
ipply Vi 
by American Supply & Machinery 1901 St. Pa St., 
Manufacturers Asen., W. B 


Industrial Supply Convention, Kingsbridge 
21-23, at Atlantic City 


reatricted to members 


Spon ored DY 


Sponsored re handiser 


\ rmory. 
(;,arden 
Mag: 


AZIiNGC 


Kaltimore |* 


Thomas, Hunter-Thomas Assoc! National Housewares & Home Appli- 
ates, 2130 Keith Bldg., Clevelat ance Show, July %-13, at Conven 
15. business manager; the Nationa tion Hall, Atlantic City. Sponsored 
Industrial Distributor’s Assn., 1900 by the National Housewares Manu 
Arch St., Philadelphia 3, Rotert ‘ facturers Assn., 1140 Merchandise 


Fernley, executive secretary; [Th Mart. Chieawo 54: A. W TT 
Southern Industrial Distributor erg. executive secretary 
Assn.. 712 Volunteer Bldg., Atlanta 
EK. L. Pugh, secretary-tr: re} National Retail Hardware Assn. 
vention, July 22-26, at tne 
National Garden Supply Trade Show, York Hotel, Toront Nation: 
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NO OTHER PAINT COMPANY. 





-DARES TO RUN THIS AD! 





For easy, fast. heautiful decorating ..- 
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4 WE GUARANTEE THAT GOLD BOND VELVET PAINT a 


a beov 
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ler ~~ Oru 
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te oo 
oawm - . 
* dries to the tov eat . ivy “| 
a ened armen morose 
" “~% can be we , , erage , » 
a «4 « ex collier cove ; shat water 
* 4 a, provide ee f brush of ro\ler ' S a 
washes a" | 
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, 
Only the National Gypsum Company dares to finest paint of its kind available. Careful con 
offer its Gold Bond Velvet Paint customers a sumer 
LDjouble Your Money Rack (,uarantes 


testing, the most advanced technical 
research and ultramodern production facilitie 


work together to produce a paint that | 


In the pages of leading national consumer mag. 
AZiNes rior in every 
across the country, this amazing guarantee will 


in paint and hardware store displays 


; supe 
Way 

Display the paint that offers 
stand strong behind every can of Gold Bond Velvet. 

The National Gypsum Company makes this 


customers the 
Double Your Money Back Guarantee Lock . 
Gold Bond Velvet. Call your Gold Bond Sales a a / 
. . ar wT 
offer because it is convinced that Velvet is the man today. or write >. 
NATIONAL GYPSUM COMPANY @ BUFFALO 2, NEW YORK ", 





i 
Veh 
tea 





Paint better with 





1 teremees C4 ; 
Viivet 
a) tes, 
velvet Masonry { olor ( satico 
ry Wall Paint Pont lesture f ament Paw 


PAINT PRODUCTS 
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NOW! You and _~ customers | Convention Calendar 
(Continued from page 108) 
tail Hardware Assn., 964 N. Penn- 
sylvania St., Indianapolis 4 


National Sporting Goods Convention 


and Show. Feb. 5-9, at Hotel Morri 
son, Chicago. Sponsored by the Na 
rr é S tional! Sporting (,oods Assn., 716 
N. Rush St., Chicago 11. Address 
requests for exhibit space to Robert 
J. Youngblood, assistant NSGA sec 


retary 


Toy Fair, The American, March 5-14, 
in New York. Temporary exhibits, 
Hotels New Yorker & Sheraton 
McAlpin; permanent exhibits, 200 
Fifth Ave. and 1107 Broadway 
Horatio DV. Clark, ecrevtary, Toy 
Mfre U.S.A., Inc., 200 Fifth Ave., 


New York 10 


Regional Events 


Coast-to-Coast Stores, Annual Con 


Hi W . | ~ | vention & Exhibit, Feb. 5-8, in 
= sing e-unit hardware POLLY-PAKS! Minneapolis; 29 Main St., S.E.., 


Minneapolis 14 


Cotter & Co. Annual Convention and 
Merchandise Show, Feb. 19-21, at 


Again! H-W brings you and your customers company headquarters, 365 E. Illi 


new convenience with time-saving hardware 


POLLY-PAKS. nois St., Chicago 11 


With these new, sturdy visible plastic bags. pontar © eb. 12 eo pmey pey— 
customers take to their jobs the exact hard-  . _ ae ~perige- ty ay Oy ame ae 
ware units they’re installing, complete with f a Derneney Gh, HOnen Se 
the right size and the right quantity of 
needed screws. All components are together; 
the annoyance caused by lost or missing 
parts is forever ended. 


Gift Shows: Chicago, La Salle Hote! 
and the Palmer House, Feb. 5-15 
Portland, Ore. Feb. 12-15, at Port 
land Publie Auditorium & Plaza 


There's eye appeal and sales appeal in H-W 
individual POLLY-PAK bags; merchandise 
is always clean and bright—‘‘factory-fresh,”’ 
free from scuffs. 


YOU, ‘TOO, will find H-W single-unit hard- 
ware POLLY-PAKS a wonderful way to 
store, protect and handle your stock; they 
enable you to supply the exact quantity of 
any wanted item without counting out 
needed screws; they help you, too, to prevent 
loss, misplacement, pilferage; ease storage 
and inventory work. 


Remember H-W hardware POLLY-PAKS. 
with matched screws, COST NO MORE 
than old-fashioned packing; have added 
sales-appeal that adds up to extra profits. 
Write, wire, or ‘phone order-—-TODAY. 


HALL-WESSEL CO. 
919-931 N. 5th St., Philadelphia 23, Pa. 


in Caneda: Gee. 5. Hall Ce., 25 Grenville $., Terente 1 
Export; Hall & Reis, inc., 165 Broadway, New York 6 


HAE TW ATL 


Hallwesse 


Hardware Specia 


alties 


worth asking fer by name 


bee Pe bene 


ante 


hotel. Spokane, Wash., Feb. 26-28, 
at Davenport hotel. New York, Ho 
tel New Yorker and N. Y. Trade 
Show Bldg., 35th St. & 8th Ave 
Feb. 26-March 2 Boston, Hotel 
Statler, March 5-9 Philadelphia, 
Hotel Be njamin Franklin, March 
18-21. George ft Little Manage 
ment, 220 Fifth Ave., New York 1 


Lamp Industry Methods & Materials 
Show, April 22-24, at Hotel New 
Yorker, New York. George I. Little 
Management, 220 Fifth Ave., New 
York |] 


Marshall-Wells Co., Annual Congress, 
Feb. 14-15. Le amineton Hotel, Min 
neapolis; & Feb. 27-29, Columbia 
Athletic Club, Portland, Ore 


New England Hardware Dealers 
Assn., Feb. 20-22. Exhibit at Hotel 
Statler and ist Corps Cadet Arm 
ory; sessions and hotel headquar 
ters. Hotel Statler, Boston, A. ¢ 
MacHardy, 185 Dartmouth St., Bo 
ton 16 


New England Housewares Show, Feb 
19-22, at the Parker House, Boston 
Exhibit at Parker House. Hugh R 
tooney, Show Committee Chair 


man, Parker House, Boston 7 








Northern Wholesale Hardware Co., 
34th annual convention, Feb. 19-21, 
at 805 N. W. Glisan St., Portland 
3, Ore. 


Qur Own Hardware Co., stockholders’ 
meeting and merchandise exhibit, 
Feb. 13-15, at company’s offices, 618 
N. 3rd St., Minneapolis. 


Pacific Northwest China, Gift House- 
wares Show, fe} 19-22, at Civie 
Auditorium and Olympic and New 
Washington Hotels, Seattle. Kay 
Leber, 1355 Market Street, San 


Francisco 3. 


Southern Hardware Convention of 
the Southern Wholesale Hardware 
Assn. & the American Hardware 
Mfrs. Assn., April 15-18, at Hotel 
Roosevelt, New Orlean: SWHA 
managing director, T. W. MeAl 
lister, 814 Metcalf Bldg., Orlando, 
Fla.; AHMA secretary, Arthur L 
Faubel, 342 Madison Ave., New 
York 17 


Supple-Biddle-Steltz Co., 15th Mer 
chandise Fair, Feb. 13-16, at 3rd & 
Hunting Park Ave., Philadelphia. 


Western Merchandise Exhibitors, 
32nd China, Gift, Housewares Show, 
eb. 5-8, at Civie Auditorium, Sher 
aton-Palace, St. Francis and Sir 
Francis Drake Hotels: and Western 
Merchandise Mart, all San Fran- 
ciseo. Kay Leber, 1355 Market St 
San Francisco 3 


Winter Market, Western Merchandise 
Mart, Feb. 6-10, in San Francisco. 
A. Cameron Ball, Gen. Mgr., 1355 
Market St., San Francisco 3 


State Events 


Alabama Retail Hardware Assn., Feb 
19-21, in Montgomery. Show and 
convention in State Coliseum, Mont 
gomery. ©. F, (Chuck) Giles, 409 
N. 23rd St., Birmingham 3 


Arkansas Ketail Hardware Aassn., 
Feb. 12-13. Sessions and exhibit at 
tobinson Auditorium; hotel head 
quarters, Marion Hotel, Little Rock 
J Wayne Tisdale, GOR Rector Bldg : 
Little Rock 


California Retail Hardware Assn... 
Feb. 12-15, at Fairmount Hotel, San 
Francisco Kreuger B. Jacobson, 
262 Western Merchandise Mart 
1355 Market St., San Francisco 2 


(arolinas Hardware Asan., Feb. 21-22 
Sessions and exhibit at Radio Cen- 
ter; hotel headquarters, Hote! Char- 


lotte, Charlotte, N. C. D. W. Laws, 


118 Fast Fourth St., Charlotte 2. 


(Continued on page 112) 
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Cultivate Extra 
SALES and PROFITS 
With Improved 10-N 


GARDEN GROWER 


- 


CASI IN on the trend to more versatile home 
garden 


eficient tool in your Spring showing 


equipment by featuring this highly 


l}-inch revolving reel with sew-teoth carton 
tee! bhiades liouble-edge weeding knife ad 
jusetable for depth 
vator. Shovel attachment Lawn mower handl: 
edjustahle tor heidht Actractively finished 


prong detachahle eulti 


SELL THE COMPLETE NORCROSS LINE 
* Cull yators (1 }. 4 iN prong) * Weeders 


* Asparagus Knife * Stainless Steel Forks 


C. S. Norcross & Sons Co. 
Bushnell, Wiinols 


if your jobber cannot 
supply, write direct 


Quality Garden Tools 
Since 1891 


(Continued from page 111) 


Connecticut Hardware Assn., Feb 

at Bridgeport. Sessions and head 
at Stratfield Hotel, Bridge 
Harris Hard 
Ware, Southport, (Conn. 


quartet! 


port Ned {ussell, 


Florida & Georgia Retail Hardware 
Aeen.. March 4-6 


now and 


Joint conventions 
mercnandise exhibit 
Hotel headquarters, George Wash 
ington Hotel, Jacksonville, Fla 
W. W. Howell, P. O. Box 183, Way 


cross, Ga. 


Illinois Retail Hardware Assn., Feb 
21-23, at Sherman Hotel, Chicago 
William F. Ewert, 1194 Merchan 

e Mart, Chicago 54 


lowa Retail Hardware Assn., Feb 
7-10, Exhibit at Veterans Memorial! 
Auditorium: essions and hotel 

neadquarte! Hotel Savery, 

Moines. Philip R. Jacobson, 

( ity 


Assn... 
exhibit 


Hardware 
Sessions, 


Kentucky Ketail 
Jan. 31-Feb. 2 
and hotel headquarters, Hotel Ker 
tucky, Louisville. Edward Keiley 
01 Republic Bldg., Louisville 2 


Louisiana Ketail Hardware Asesn., 
March 11-12, Hotel Roosevelt. New 
Orleans. David O. Mansfield. P. O 
tox 1696, Jackson 5, Miss. 


Michigan Retail Hardware Assn., Feb 
13-15. Civie Auditorium and Hotel 
Pantlind, Grand Rapids. Harold W 

Michigan National 

Tower, Lansing &. 


Schumacher, 


Mississippi Retail Hardware Assn., 
Feb. 5-6 Convention and trade 
how at Heidelberg Hotel, Jackson 
1) O. Mansfield, P. O. Box 1696, 
Jackson 5. 


Missouri Retail Hardware As«n., Feb 
14-16, at Hotel Jefferson. St. Louis 
Harry Scherer, 1189 Arcade Bldg... 
R12 Olive St., St. Louis 


Nebraska Retail Hardware Asen.. 
eb. 14-16. Exhibit and sessions at 
Auditorium: hotel head 
quarters, Fontenelle Hotel, Omaha 
( 4. MeCoy, 325 Insurance Bldg 
l incoln a 


Omaha 


New York State Retail Hardware 
Assn., Feb. 13-15. Exhibit at War 
Memorial; sessions and hotel head 
quarters, Hotel Syracuse, Syracuse 
Nicholas H Kiley, Hills Bldg 


sSvracuse 2 


North Coast Retail Hardware Assn.. 
Feb, 6-7 
Ma onic 


ters, Heathman 


Ore. Martin W 


Exhibit and sessions at 
hotel 
Hotel 
Danko 


headqual 
Portland 


Route 12 


Temple; 
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Box 109, Fife Sa., Tacoma 


Ohio Hardware Assn., Feb. 6-8. Ex- 
Public A iditor} iTTi. ses 
jione and hotel headquarters, Hotel 


Cleveland. Cleveland. John B. Conk 


ninit at 


7 


lin, LUA 50 


High . { olum! . j 


Oklahoma 
Assn. 
(ity Se ions and exnipit Munici 
pal Auditorium; hote! 

Hotel, Oki 

(,ritzmaker, 

Oklahoma City 


Hardware & Implement 
eb 21-24, at ()klahoma 
neadqua! 
noma tlt 

Vidwe ; 


ters. SKIrVvIn 
Aaron 
Bldg 


Pacific Southwest Hardware Assn., 
Feb. 21-23 Exhibit at Municipal 
Auditorium; ession and hotel 
headquarte! Wilton Hotel. Long 
teach. Calif. Otto H. Grigg, Roon 


1120. 416 W. 8th St., Los Angeles 14 


Pennsylvania & Atlantic Seaboard 
Hardware Asen., Jan. ° b. 2 
“A ions and 

Hall: hotel hea: 

Franklin Hotel, 

Room 


St.. Philadelphi: 


Jenne 


South Dakota Retail Hardware Assn., 
April 3-5. Exhibits at Coliseum 
sessions and hotel headquarter! 

Cataract Hotel, Sioux Fal! 

Baily, 1300 So Jetfe 


Sioux Fall 


Tennessee Retail Hardware Assn.., 
Feb. 19-21 in Nashville Session 
and hotel headquarter Andrew 

Hotel. Nashville, Morri 


Jackson 
Jones, P. {) s0x 134, Nashville 


Texas Wholesale Hardware Aassn.., 
and Texas Hardware Boosters Club 
annual convention, June 14-16, at 

Statier-Hilton Hotel, Dalla Hie 

Weddington, 1327 

Dallas ] 


ward National 


City Bldg., 


Tri-State Hardware & Implement 
Asan... Feb. 13-14, at Herri Hotel, 
Amarillo, Tex. R. B. Allen, 1408 4th 
Ave., Canyon, ‘Tex 


Virginia Retail Hardware § Assn., 
March 4-6, ¢ Fort Monroe (Old 
Point Comfort) Exhibit ession 

and hotel headquarters, I he nam 

Vonroe l (omo 


1% 


r.. SCOTLSVIILI« 


herlain. For 
| 


nundaro ‘ 


West Virginia Hardware Assn., feb 
12-14, at Hotel Prichard, Hunting 
ton. Jame f Fielding, 162% Mi 

| St.. Charleston ] 


Hardware Assn., 


iT and ‘ 


Wisconsin Ketail 


iditorium-Arena: 


Hote! Sehnroeder 
Point 


1956 








/ , 
/ 
; 
j 
is-sold in hardware | 7 
A and paint stores 
f - : A , 
Pl Sf Ly tT on . ey rd 
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ya 
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Guaranteed by ») 
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WHAT’S NEW 





® For more information on these products and services 
use free post card on page 117. 


(Continued from page 13) 


sory Nozzle adapter lor spraying up 
(iT down while 


level: 


pret ial 


holding Prayel 
paint strainer attachment; 
loyviny 
proofers and insecticides; spare 
parts kit; illustrated 
‘rayiny, and steel carrying case 


holds all this 


nozzle fo moth 


hooklet (oti 


which equipment 


: SP 
‘+e 

[> t?@avee 

£ 


see 
> wo 


rh 


Sprayer is self-contained — simpl; 


plug in and spray. Knob on top of 
unit adjusts for light 
Sprayer may be used with 


varnish, 


heavy or 
spray 
paint, enamel, 


mothproofers, garden sprays, water 


lacquer, 


or insecticides, Suggested list price 
for kit: $29.95. Burgess Vibrocraft 
Ta, Ine 


For more data circle No. & on posteard, p. 117 


Cabinet Water System 


Styled as a modern appliance to 


blend with homes of today and mod 
ern appliances, the Beauty-Jet cabi 
net water system may be used 
in recreation room, utility room, 
kitchen or even the living room 
with ita baked-enamel finish and 
a chrome-trimmed control panel 
There are 3 sq ft of work space for 
the housewife on the cabinet top; 
cabinet measures 32 in. high, 30 
in. wide and 20', in. deep. An elec 
tric 3-way jet pump, mounted on 
vibration-proof rubber cushion for 
quiet operation, features easy con 


lia 


version from shallow to deep-well 
applications. Different combination 
of venturi and nozzle make it adapt 
able to most specific well uses. For 
the small or medium-sized home, 
collayes, or light commercial use 
outside the city water main, this 
water system provides water supply 
from depths of 25 to 80 ft with 
capacities to 760 gal an hour. Drip 
pan is located under tank to catch 
any condensation and eliminate 
moisture. Standard models priced 
from $179.50: deluxe models, from 
$199.50. Clayton Mark & Co. 


For more data circle No. 9 on posteard, p. 117 


Oven Cleaner 

or dissolving burnt-on grease, 
ltasy-Aid oven cleaner requires no 
scouring with steel wool and works 
quickly, Cleaner is spread on oven 





with applicator brush and wiped off. 
here are no harmful fumes, mist 
r smell. G. N 


For more data circle No. 10 on posteard, p. 117 


Coughlan Co. 


Lightweight Garden Hose 
A lightweight yarden 


synthetic 


rubber 
hose, made of selected 
varn woven into the carcass for 
added offered in a 


Cnoiice of red or wreen 


strength, is 
This rein 
forcement permits lighter wall con- 
flexible and 
weather- and wear-resistant. It does 


struction Hose is 


not stiffen in cold weather or burst 
under hot sun. Couplings are solid 
brass and hose full My =i 1 inside 
diameter Retail for 50-ft 
length of this Veri-Lite syntheti 


yarn hose is $7.95. Line includes 


price 


three other hose types, ranging in 
retail price from $6.95 to $12.10 for 
90-ft lengths. Self-selling booklet 
and display sign are packed with 
each hose during Spring promotion 
period. Boston Woven Hose & Rub- 
ber Co. 


For more data circle No. 11 on posteard, p. 117 


20-In. Rotary Mower 
Featuring a new auditone muffler 

that reduces both engine and blade 

noise, this 20-in. Whirlwind rotary 


mower has optional plug-in electric 
Machine 


aero dy namically 


introduces an 
alumi- 
num housing which eliminates clog 


starting. 
designed 
ying and packing, improves cutting 


and leaf mulching performance, 


and distributes clippings more 
evenl\ through “a front discharge 
chute. Powered by a 2 hp engine, 
mower has an averaye cutting ca 
pacity of 23,000 sq ft with a 2-in 
overlap at 3 mph. Electric starter 
is plugged into a 110-volt circuit, 
and machine also has a _ “recoil 
starter. This is a push-type mower 
selling for about $109.95; electric 
tarter costs an additional $25 
Toro Mfg. Co 


For more data circle No. 12 on postcard, p. 117 


Sauce Pans, Sauce Pot 


With knurled steel handles, two 
Patio Ware sauce pans are now 
available in 1% and 2% qt sizes 
(illustrated), retailing for $11.95 


and $13.95, respectively. Cover is 
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SARAN SCREEN CLOTH 


CHICOPEE MILLS, INC., Lumite Division, 47 Worth Street, New York 13, New York * Slightly higher West of the Rockies 
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WHAT’S NEW 





® For more information 
on these products and 
services use free post 
card on page 117. 


old separately for $3. The third 
new item, a 5-qt Revere Ware cop 
per-clad stainless steel sauce pot, 
features a stainless steel trivet that 
fits inside. Sauce pot, complete with 
retails for $10.95 
Copper and Braasa, Ince. 


cover, Revere 


Vor more data circle No. 13 on posteard, p. 117 


Military-Type Gas Can 

Made of 20-gage steel and hold- 
ing five gallons, this ‘blitz’ gaso 
line can for carrying and storing 
is modeled after the military-type 
can used in Word War IT. Can was 
remodeled for use by farmers, 
power mower owners, outboard en- 
thusiasts, motorists and for needs 
in industrial plants. Can is fin- 
ished in bright red baked enamel. 
threaded cap is chained to can to 
prevent its being lost, and carrying 
handle is built into can shape to 
save space. Flexible metal pour- 
ing spout is also offered; it is 12 
in. long and 1 in. in diameter. Ed- 
ward Can Co. 


For more data circle No. 14 on postcard, p. 117 


Two Home Fans 

Added to the 1956 line, two resi 
dential fans the 
and the 


Super-Twenty 
Super-Sixteen—are both 
designed with Futura styling: surf- 
green enamel finish, Comfortgrip 
expanding handle and controls in 


black and gold. Super-Twenty is a 


116 


20-in. fan sensitive to small tem 
perature changes and intended as a 
portable or window fan, having an 
expanded window spacer unit. This 
three-speed fan retails for $59.95 
Super-Sixteen has positive-locking 
tand, blade diameter is 16%% in., 


W hite 


smallest fin 


and fan retalis for $49 9D 
finger guards protect 
yers from blades. Both fans carry 
five-year factory guarantees. Lau 
Blower Co 


For more data circle No. 15 on postcard, p. 117 


Garden Hose Cart-Reel 
This deluxe Model 4000-CR gai 
den hose cart-reel may be wound 
and unwound freely from reel with 
out necessity of disconnecting it at 
faucet Kasily rolled where desired, 
cart-reel can hold at least 100 ft of 
My -in light in 
rust - resistant 


yarden hose, is 
weight and has 
Zincite and baked-on enamel finish 


Reel has tension spring on spindle 


} 
L 


“~ 


to prevent it from continuing to un 
wind hose after desired amount has 
been let out. Price: $13.95. Benja 
min Reel Products, Inc. 


For more data circle No. 16 on posteard, p. 117 


Automatic C-Clamps 
Featuring the patented 


Titan nut. a line of 


Rapid 
automath 
C-clamps has been made available 
When disengaged, clamp spindle 

free to slide back and forth along 
its entire length; it can be brought 
into positive contact with the nut 
at any point by rotating the handle 
clockwise, as when tightening. Nut 
does it all, since there are no 
prings, buttons or triggers. When 
engaged, tightening action can be 
continued through entire length of 
screw Nut is a whole steel nut 


matched with a fully-threaded 


spindle; there are no moving parts 
te wear out. Unconditionally guar 
anteed for three years, clamps are 
available in Six sizes from 2 to 
12 in. Wilton Tool Mfg. Co., In 


Por more data circle No. 17 on postcard, p. il: 


Pointed Floral Shovel 


Having a sharpened blade, foot 


rest and a pe lished lower half, th! 


pointed floral shovel is for the home 
yardener wanting a tool that look 
made like a regular shovel, 


Hut that is 


and 1s 
maller in size for floral 
use. Blade is 6'54x8% in. with 7-in 
socket, 
treated shovel steel. Handle is clear, 
Northern asn, 


socket 


made Of lb vVAee neat 


natural-finished 


driven full length of 


(,reen 
Thumb brand and trim. The Union 


Fork & Hoe Co 


For more data circle No. 18 on postcard, p. tli 


Table Model Ice Crusher 
Larger than previous models, the 

Iceramic portable table model ice 

crusher has been redesigned, Crusn 


has rubber base and does not 


(Continued ori page 120) 
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Here is Your Quick Check Card 


What it is... How it works 


Each issue brinas you dozens of descriptions of new products. new dis- 
ys y 2 p 

plays, etc., in the “What's New’ columns. You get more of these in 

HARDWARE AGE than in any other magazine. 


When you want more free information on any of these products, simply 
mark a circle around the same number on the post card as appears 
under the individual item description. 


Drop the post card in the mail box. No postage is needed. You will 
quickly receive, free, complete details on the product from the manutac- 
turer. You may circle as many items as you wish. Separate information 
will be sent you on each item. 





Be sure to give your full name and address on the post card. Print or type 
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Brighten Every Installation 


Presenting a wide 
assortment of styles 
of appealing beauty! 


Streamlined and modern in design 
these lifts and pulls are further 
enhanced by attractive, lasting fin- 


ishes that are easy to keep clean. 


Installation of this hardware is 


simple and quick with all neces- 








sary screws included for completing 
a custom-built type of job. It is fur- 





nished in a wide variety of finishes No. 140 Blush Sash Lift 
f aw 
seatted to aff bis ih we * 
Be efmmnary ec y py « * ’ 
f ¢ ilual ef | * \ war — * *. 

a Cicer ae WT 

* \ * ~ 

* * . 








No. 217 Door and Drawer Pull 


7? 
“~ 
’ 





No. 144 Cup Pull No. 142 Cup Pull 
Diameter hole, 1° inches Diameter hole, *4 inch No. 218 Door and Drawer Pull 









Sterling 


Venn {MANUFACTURING COMPANY jijincis 
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No. 5930'/2 
Latch slides back to open 
snaps shut to lock 


with ANCHOR BRAND 
SAFETY HOOKS 
AND EYES 


Every parent is a prospect for Anchor 
Brand Safety Hooks and Eyes, the popu- 
lar fastener with the tamper proof 
locking Ideal for play area 
barriers, screen doors, gates, window 
screens, Or wherever a simple, secure 
closure is desirable. 


device! 


Carded and packed in compact, eye- 
catching, red counter display cartons, 
Anchor Brand Safety Hooks and Eyes 
come mounted two to a card, twelve 
cards to a carton. Your jobber stocks 
them. Order today 


0 
An WOR We ee eves 
avery noon ane * 
; 


erry & 


PACKED IN 
SELF-SELLING 
CARTONS 


Q 
NORTH|) JUDD 
Manufacturing Company 


New Britem 





Connecticut 


New York . Rosten ¢ Phitaedetphia . Atianta 
Gutisate « Detrent « Chitege « St. Lows « Dattas 
Les Angetes @¢ San Prancisce 





For more information 
on these products and 
services use free post 
card on page 117. 


(Continued from page 116) 


require an extra stand; length of! 


handle is so designed that it may 
be used at any 
table 
less steel teeth, plated steel bea: 
ings for 


spot on top of a 
It features heavy-gage stain 
smooth operation, auto 
matic lid-closer, and a flange which 
keeps ice water from outer part of 
with 


white enamel top and 


cup. leeramic comes either 
cnrome or 
with a choice of red, yellow or black 
cup. KRetalls from $10.95 to $16.95, 


Dazey 


depending Upon the finish. 
Corp 


For more data circle No. 19 on posteard, p. 117 


1956 Rotary Mower Line 


(Completely redesigned to im 


prove safety and performance, th 
1956 line of Huffy electric and ga 
all-stee! 
bodies engineered for complete en 


rotary mowers features 


closure of the cutting mechanism, 
to protect hands and feet and pre 
vent hard objects from being hurled 


out by blades, Grass ejection chutes 


are angled for narrowest possible 


openings with no straight-in en 


trance to blades. Chute design keep 


election at low level to eliminate 


possibility of pebbles’ flying into 


operator's face. Steel bumpers help 


keep feet away from blades and act 


as cow-catchers against hard ob 
ects before they can reach cutter 
Available in seafoam ypreen and tur 
quoise color styling. Mower Du 
The Huffman Mfg. Co. 


For more data circle No. 20 on postcard, p. 117 


Combination Tool Kit 


Designed for home craftsmen, 
} 


this 


' drill kit has wide use on the farm 


combination polisher-sande! 


and around the home. Kit has use 
for refinishing furniture and wood- 
work, waxing floors and household 
| items, car polishing and a variety 
| of fix-and-make-it-yourself applica- 


HARDWARE AGE, FEBRUARY 2, 


tions. To give it further all-around 
service, this 3-in-l1 power tool maj 
ye used to power many drill attach 
ing a drill chuck to 
NO. 387- 
L15-voll 
Hou 


aluminum, 


ments by attach 
its spindle. This model, 
PSD, is 
A ' §0-60 cycle 


powered DY a 
motor 
ing Is of light weight 
high polished vith deta hable side 
handle for mounting on eithe side 
Unit as Underwriters’ Labora 


tories approval Furnished with 


kit are a 7-in. rubber backing pad, 


ry 


7-in. abrasive disc assortment, & 


iT) sheep's WOO! bonnet, Ye-iIn. CA 
pacity geared chuck, chuck key and 
LO-ft cord, 


priced at 


adapter, pilus plug and 
ground Kit 
Mali Tool f(a“ 


For more data circle No. 21 on posteard, p. 11; 


$45.95 


Plastic Toilet Seat 

Of ebony black 
spersed throughout with brilliantly 
flakes, the 


seat is the top luxury 


plastic inter 


gyoid Puritan 
Starlite tollet 
item in the line 
lene lid 


lasting, and an 


reflective 


Seat has polyet n\ 


bumpers, which are long 


? 


extended back 


hinge; all fittings are chrome-plated 


solid bra ~ iggested list price | 
S12 95. Century Producte. Ine. 
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Hinged Pipe Vise 
Featuring reversible lower Jaws 


nich are milled on both sides ana 


1956 





CALKING & GLAZING 
COMPOUNDS 


GOIN' GREAT cUNS/ 


The Original” CALKING LOAD 
dressed up ina BRIGHT NEWLABEL! 


M-D SPEED LOADS are available in Off-White or 
Pure White Color. Also available with or without 
Plastic Nozzle. Off-White Load shipped without noz 
zel unless specified. Meets Federal Specifications 


TT-C-598 (Grade 1). 





Loads to Loads to 
Case Carton 


Seals Crot ch oe 
. ‘Tound Wie 


ry fro 
4 Door 


NM (ALK 
CALKING COMPOUND 


Of-.White coler evailable in knife or gua grade. 
Pure White eveilable in gun grade ently. OFf- 
White shipped unies: White specified. Gua grode 
meets Federal Specifications NO. TT-C-598 
(Grade |). Aveilleble in Y) pt., pt., at., gallon, 
5 gel. and 55 gals. 


= Na-Glaze 
Fa GLAZING COMPOUND 


Perfect fer glazing weed or metal sash, replacing 
petty, setting plumbing, Alling crecks, ork 


GLAZING [RC Roe 
Compound es 


HAND SQUEEZE 
TUBES 


for small jobs 


Ne gun needed. Simply 
femeve cap from bwilt 
in wozzteo, fasten key 
ever crimpted end, turn 
key ond start calking 
Here's @ fast-moving 
item for over the counter 
soles. Packed |72 twhes 
in @ hendsome “Silent 
Selesmen”’ disoley car- 
ton thet can be quickly 
sof up of your counter. 


EALERS 
one reall — you! order MACKLANBY 


me nt! 4 on 
will receive promp! ship aie: 


dhol ee 


@)alslateliale Be 


ty ' 





't lift 
You don’t lift § pyyezearri, 
finger 
ecurely fastened from the top, a: 7 7 ry 7 
ss . except tO mproved Long Jaw hinged pips . eee fy 


yY ine COmesS ifi four models No 


160, 161, 162, and 163), weighing 
ony iis me 
| 19 and 26 lb respectively. Pipe 


of 





various models ranges 
<2 in. to '«-4% In. All cast 
made from malleable iron 
ngth and durability and the 
, itn nullt if} spouts ror @a 
nook 18 easy-working 
. (,allon CAtTiS are snipped il 
four and retall at $] 1 pel 
uar’t ize can are pa Ked 12 
eand retall at 6¥é each Ti ( 


yiadwvy f ‘) | ne 


more data circle No. 24 on postcard, op 


Brush Promoti 


Three big sellers are being pre 
liardware Week 
an all-purpose iIsnbroom 
lampico bristle 
ieavier Palmyra-brist 
hbroom for clearing leave 
neavy dirt and now, 
new Spin-Wash fo 
. A illustrated with 


caster display : oe ei 


Nothing quite like the attention this and unbreakable, Screw and handk 
Bassick caster displays been getting are Of cold-rolled steel with ball 


from the “do-it-yoursell audience, ends forged from handle stock 
Small wonder, too! It vives a customer Long bearing, heat-treated tool 


many ideas for protecting floors and itee] jaw Hre de igned ti) prevent 
making furniture portable with crushing an coring the finish on 
Bassick casters 


loday 10.000 hardware stores are 


Vise is equipped with a handy 
With Bassick advert | jUIpy t thats 


pipe, conduit or thin wall tubing 


using this display | —_ : 
tising reaching 4' million readers in bender for mall pipe rhe ¢ olun 
the Saturday Lvenine Post alone, it bran Vise & Mfg. Co 
pays to leature these nationally adver- For more data circle No, 23 on posteard, p. 117 
tised products 

If you haven't ordered the Bassick’s 
HLD-10 display, put it on your want Packaged Stove Fuel 
list and check your Bassick jobber Available for Coleman stoves 
And he can supply you with all the 


‘ ' 
ania 


lanterns, as well as other gasoline nacked in ind lua 
. ‘ }7« itl bEitAL VY MAA 
Hassich casters you need to cash it} qt) pressure appliances, this fuel LT) - = vith Op panel 
this profitable, fast-moving market ay | i} hl 
. quart and yallon cans is blended to disnla’ The two Dt 
lit BAssick COMPANY, Bridgeport 2, io aa splay ' pu 
' manuracturer & OWN Specihicacions ; uy ij 
Conn. /n Canada | ) ) ) m come in individual 4d! 
‘uel 18 Sultable tor gasoline irons, 
Belleville, Ont. , y shit 


. — « > 2 ty 
ppel corrugated boxes To! 


wie. 
~ 1, wh 
‘AINpS, blowtorch ” truck far Hoo ai play Kn pire By HSnes, | ne 
~ fire- pots, outboard motors § an 


*Oreeriese ns Fer more data circle Neo. 25 on postcard, p. 117 
ie 


POS power lawnmowe}l burns 
’ 
MM OS moke, soot or odor. Ar 


ad oo tor protects against fuel at Four Propane Packages 


- and corrosion, and a gum inhi . Specially priced for Hardware 
a iC resists clogging of generators and Week and Spring sales, four pack 


A DIVISION OF burne} Fuel has a clear | ayes are being offered. Tcurch pack 


color and comes in leak-proot TX-788 ; called the Torch 
Pe a ee ee 


122 HARDWARE AGE, FEBRUARY 2, 1956 


~ 









ty) 
rotection 





LID 


ie retail 








‘Another 

Famous 
Master 

"Secret Service" 


Padlock 


a oe > y PS % 
_— a Ss & es a 












Largest, most powerful of the “Secret Service’ series no 
finer padlock protection at any price! Combines the two 
most important principles of padlock security: 

LAMINATED CASE CONSTRUCTION stronger than a 
solid block of steel 

BRASS CYLINDER, PIN-TUMBLER LOCKING MECHANISM 


. most ettective protection known to lo kmakers 


Check your Master stock now and 
order from your wholesaler. 


PIN-TUMBLER SECURITY 


. another Master-perfected 
security feature 


Phosphor bronze springs, nickel | 

silver pin tumblers assure long, 

trouble-free service | 

Nationally advertised in Saturday Evening Post, Life, Heuwsehold, This 


Week, Parade, True, Field & Stream, Popular Science, American Legion 
Ebony Boys Lite Form Journal American Girl 


Master Jock Company, Milwaukee 45, Wis. « 
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TO ROLL -AND JUST AS 
STRONG AS MY 
HUSBAND'S WHEEL BARROW" 


















"YES, AT LAST 
THEY'VE MADE A 
CART THAT'S 
RUGGED" 








Women 
| Love It! | = 






The DO-CART... 6) with seamless tray 


Light-weight... but STRONG... 
that's the DO-CART, a home and 





a7 Var, [elelc7.\ 


garden cart you'll sell so fast you WHEELBARROW CO. 
can't keep it in stock! CHATTANOOGA, TENN. 
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SELL THE : Se ae 
COMPLETE 


GAS HEATER Iiine lf” 


8 Fully Vented Heaters 


All MAaes ies : OVER 
19,000 DIU ft BTU ACA i a> SO YEARS 
23 Unvented Heaters lied and CT LMI) HEATER 


10. BIU to § ) BTU snufactured aeses WV EXPERIENCE 
MARTIN STAMPING & STOVE CO., Huntsville, Ala. 






| 








WHAT'S NEW 


® For more information 
on these products and 
services use free post 
card on page 117. 


Pak and contains TX-10 pencil! 
burner torch for fine work, a utility 
burner nead for neavy work. plus 
an extra replacement Propane fuel 
cylinder. Retail value of separate 
items is $10.59; for the special, 
package will sell for $7.88. Other 
three packages feature the Bernz 
O-Matie stove and lantern: TX-709 
feat..res Bernz-O-Matic lantern 
complete with Propane fuel cylin 
der), plus an extra replacement cy! 
inder; special retail price is $11.95 
And two packayes contain Bernz-O 
Matic cook stoves—-T X-8099 has the 





two-burner stove, complete with two 
extra replacement cylinders and a 
special retail price of $19.95; the 
TX-509, containing the single-burn- 
er Bernz {) Matic stove and selling 
for $10 95. comes « omplete with one 
Propane gas cylinder plus an add! 
tional replacement cylinder. Ofto 
Rernz Co.. Ine. 


For more data circle No. 26 on posteard, p. 117 


Junk Jars Storage 

Small items, such as nails, SCcTeWS, 
buttons, and hobby supplies, are 
conveniently storeca in Junk Jars, 
idded recently to the line of Pey 
Board panels and hanging fixtures 
manufactured by B B Butler Mfg 
Co., Inc., Bellwood, Ill. Tools and 
screws are not needed to hang jars 
on panels. A hanger clip is inserted 
in the panel and the jJar-top bracket 
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slipped aL Wr) and inte rlockKs with 
the clip. Junk Jar, 3% in. deep and 


2 in. In dlameter, is pushed int 


place and held firmlys 


in position 
( omplet with hanye} clips and 
ar-Llop brackets, 10 jars are par ked 
in a display carton that folds back 
to snow product it} ise. Jars are 
d-iIn., Wwide-mouth type. Owen [ili- 
now Glass Co 


For more data circle No. 27 on poasteard, p. 117 


Oil Space Heater 


Fully automat Cc, tn Ol} space 
heater Is named the Console Twin 
Superflame Oil Heater Model 99 
TIB). It incorporates automatic 
ignition, thermostatic control, and 
fan control into the Fuel-Saver de 
sign featured in Superftlame heat 
ers. Klectrically-controlled ignition 
eliminates continuous operation of 
pliot flame, thus redus ing fuel con 

imption up to 3 gal per day. Burn 
er is ignited only upon demand of 
the thermostat, which is actuated 
by as little a l/s deyrees’ change 
in room temperature. Thermostat 


also controls the true-draft booste 


which ereates a suction on the 


burner and a pressure on the chim 


mney to avoid tre iple vA rh combus 


Lion prod icts. Supertan, wht ner 
culates “ail throug! init when in 
operation, is regulated by automatic 
fan control. Low height of heater's 





FLETCHER ENAMEL COMPANY 


Merchandise Mart, Chicago 54, Illinois 
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” 
’ Gwerenteed by 
hoed Housekeeping 
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URL 


lhe Smart New (Cookware lhat Speaks bor Itself! 


Stunning new beauty that captures the imagination and 


tells its own romantic story of casual, modern kitchens 


Just the sight of if on your counters will awaken a desire 
and stimulate the buying impulse in mullions of style-con 


scious women in the vast middle-income market 


Never before has cookware offered such mass appeal 
and potential, at any price and this 8-cup percolator 
retails for only $1.89! It is select quality porcelain enamel 

a GLASS finish on steel one of 25 items in your 
choice of turquoise, pink or white 

See the trades most-talked-about new cookware line 
that stopped the show in Chicago. Call your preferred dis 


tributor today sure, or write us for full details! 





Dept. HA-256 


Dunbar, West Virginia 


* 200 Fifth Avenue. New York 10, N.Y. 










Announcing 
new profit-mak 

























Fabulous new 
Acrylic latex 
wall finish... 


It’s “Dutch Boy” 
Nalplex... 





Take it from “Dutch Boy” dealers: they now ‘us No. 3 — because it’s an Acrylic latex, 
have the tricks to make '56 the best profit- new Nalplex colors are clean and clear 
making year ever With no extra inventor 





They've got Nalplex revolutionary, new “Dutch Boy” dealers have com 
lerylic latex wall finish — something entirely panion colors in Satin Finish 
new and different in latex paints! Mnamel—the Color Gallery semi 

; gloss for woodwork and trim 


As an le ive latex. new Nalplex has three 
big plusses for users 










Another big plus for both cus 
tomers and dealers ' 

Pius No, 1 it has amazing hiding power. 
That's why it’s called the one-stroke. one-coat ‘9 addition, Nalplex is everything 


Acrylic latex wonder paint a GOOD latex paint SHOULD be 


Plus No, 2 it assures TRUE flat finishes. It flows on easy and fast. No odor. No lap 
No perceptible sheen! marks. No thinners. Clean up is simple just 
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another great 
for Dutch Boy dealers 


One-stroke, 


be 
| 
| 
aae 
oO one-coat coverag | 
res | 
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T . . 
6 rtwe te | 


t time ina 


For the firs 7 
) latex paint, the magic | 
roof “Dutch Boy” color 


 <“~ 
| 






nd! 6-page “kick-off” ad 


in LOOK has Nalplex 


Three big 
plusses for 
users! 





} Pree hye j gr ‘ ig. rod ‘ivi 4 ; hie ‘ fj ; 
( red f Paty neareat ‘Piutch H 
soap and water. Wallis dry in 1 to 2 hours vanced Gecrer, readers Gre tora 
Truly washable 
Nalplex advertising is eleerrrey-sete too lo dealers everywhere: exciting as new Nalplex is as 
The “kick-off” ad is a giant 6-pager in Look the latest thing in latex paints, it’s only one of the 
nearly 5.000.000 circulation “Dutch Boy” dealer’s big-demand, big-selling 


) as ) profit-makers. 
First page, full color, on the brand-nev 


paint itself. Then page after page of dealer That’s why a “Dutch Boy’’ franchise is such a sure- 

listings telling where to buy it fire money-maker. Find out if there’s one available in 
And bound in between the full-color page your area. Just phone or write us. 

and the dealer names, there s an actual 

Nalplex color card. First time in historv a Vade by the makers of *‘ Dutch Boy’ Paints / A 

big-circulation national magazine has ever . ei 

carried the paint seller’s most powerful paint- National Lead Compa ny j 

selling “‘tool’’! General Offices, 111 Broadway. New York 6. N. Y a 
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color card bound in... 





® For more information 
on these products and 
services use free post 


When you stock the STAR line, card on page 117. 


the first sale is easy. . . repeat 
sales are easier, You can'tbeat 
STAR’s combination of best- 
selling line and heavy, con- 
sistent advertising to your 
customers. vent allows pDiacement where 
Special Flexible or Flexible Steel venting is “quire | ve 
Blades the economy bledes for gen- venting | te bedi d App! oved bj 
eral household work | Underwriters’ Laboratories, unit hours lue is Immune to attack Db‘ 
“Mely"® High Speed Steel Blodes 

Outlests standerd high speed stee] 
blades 10 to 1 

| tank supply as well as storage tank ‘Sistance, and drie 

STAR Ne. 10 Frame—With green vi "e ' on — | 
Tenite handle; frame hes ruet- on unit itself Styled in platinym visible | i@ line and to: 
proof crackle finish. Complete with 

12” Unbreakable Special Flexible biond and mahogany finishes. Su ive film \ cn does not 
Hilede. Peatures easy blade chang- » 

ing, sutometic blade tensioning perflame Di Quecen Stove Works, ols. Affords a permanent bond 
STAR No. 15 Frame-Has red Ten . Ine inusual strenyvth and is non-to» 
ite hendle; smooth —_— gioss 
chrome plated finish sm plete ' For more data circle No. 7% on postcard p. il? ny) inflammabhle. tyre A re 
with 12” “Moly” High Speed 
Biade. Features easy blade chang- and unaffected by greases, oils, mild 
ing, automatic blade tensioning 
STAR Ne. 20 Frame The top- ; ; 
quality professional tool, Lasts Cleaning Mitt 
longer, cuts truer and faster than 
any other hacksaw frame 


can be installed with an outside ri and bacteria, Na 


alkalies, acids and petroleum 30] 


vent ue can be wiped from glued 





” . . ane : “5% ; , } , : o | 
{ he micalls treated fo} CiI@ANIING onyects with a damp cloth big fore it 
and polishing, the Cadie Mitt may is dm These materials may be 
> : he “used for’ Drass Goo} Knob and honded nermanently WILNh this white 
ornamentation Coppel bottom pots rile wood leather! cloth papel 
composition hoard plasti ‘. pls 


wood. Masonite and linoleum. Avall 


use Au THE STAR able in 30- and 50-gal drums; gal 
MERCHANDISING MATERIAL a lon, quart and pint jars; quart, pint, 
STAR “FLEX-PAK’® ASSORTMENT | R-02z, 4-0oz and 2-oz refillable plasti 
| applicator bottles; and °%4-0z tube 


Puts hacksaw blades Midcontinent Adhesive Co 
where your customers 
can see them and 
seeing means sell 
ing. Helps you 
sell STAR 
*Molyfiex’’® 
High Speed 


blades — at 4 times the Ny Ironing Table Line 
»rofit to you! ‘ I —— . 
. a Three new models of Mary Proc 
Hi-Lo Kacksaver ironing tables 
“Molyflex’’” Display Card No. 166 are y introduced in decorator 


and skillets; and other copper or , a : or whihe 





For more data circle No. 30 on posteard, p. 117 


Three color ease! Nrass household items. Mitt COTi- :. ' ity yray, light 


back card, 10” x tains its own polish; no liquids, — ’ we leo Rubber 
13% contains 10 sa i NPOMEe I1epeS aaa 

Blades 10° as- 
sorted 18- and 24- as a mitt, it dry cleans and polishe 


tooth. 


pastes or powders are needed, Also, ) ' rs and wheels are deep 


to harmonize or contrast 
without solling hands. Shipped to 


dealers in lots of two dozen print ked 
Special Flexible Assortment No. 45 to a self-selling wire display rack, 
Attractive 2-color , . neekee San] 
mitt nas ( ood Houseker r1rivV CAI 
card holds STAR : ) . 
Special Flexible ‘ 
Biades a fast- a +" Products Inc 
selling, all-pur- ' ; | 
pose assortment. . For more data circle No. 29 on postcard, p. 1! 


and retails for 394. Cadie Chemica 


Ask your Star distributer for @ supply . 
of NEW Metal Cutting Booklets and Wall Charts Acetate Adhesive 
=, Sold Only Through No mixing or heating is required 


Recognised Distributors 


CLEMSON BROS. Ine. 
MIDDLETOWN, N.Y. U.S.A 


for Roltite white glue, a fast-setting 
polyvinyl acetate adhesive which 
obtains an initial set in 20-30 min 
Meters of Hand end Pewer Hack tew 


Biede:, Frome: Mete! end Weed Cutting Bend 
Sew Biedes and Clemicn Loews Mowers marximMum trength in 24 to 


utes (soft wood bonds) and reaches 


mre. 
[i 
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MWaGDER’-S ExKPAN DING LIN E 


RETAILING FOR AS 
LOW AS 
SENSATIONAL 


DISPLAY 
PACKAGING 





» yoot® ©) 








: poawte Ful! Uh 


+ Smart 


"DO IT YOURSELF” 


RETAILING FOR 









= ; 
590 a¢ 


550 DRAWER PULI 
HOLE CENTERS 


15¢ 





No 500 | ; i, Wwyyer Lect ’ olay 


No 5 | 0 


QUALITY PRODUCTS 
YODER in Raat, Alinta 
MANUFACTURING COMPANY ini. pock Arkonsos 


ORDER FROM YOUR JOBBER 
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WHAT'S WE 


























with either tops or legs. All models 
are designed for comfort while 
| ironing, whetner use! tanding 
| or sitting. Model No. 9] illus 
| trated lead the line and na 
chrome legs with graceful curving 
| for it-down roning Knee room 
Mode! 91 and No. @] rollon v heels, 
making It @AaS\ to work on long 
| yarment without stretching } 
moving trom cnair when sitting 
iown \] mode ire easil CoO 


7 
trolied for height locking at anys 


fraction OT al nen 


Handle all j of these popular products = “",\'\\""" er weet 


and eacn has A NnATOOW, tapered end 


etween 24 and 


for ironing sleeves, pockets and in 
IT'S PROFITABLE to stock Cortland Brand er fants’ clothing. All models fold to a 
Hardware Cloth and Wire Nettings. Be eae er flat 3% in. Model 80 has a white 
cause dozens of uses keep these quality 7 i? Sta enameled top and tarnish-resistant 
products in constant demand. Strong and y. chrome legs. Proctor Electric Co 
durable, they're made from finest cor- 
rosion-resisting electric furnace steel... 
are easy to handle, uniformly woven, 
heavily galvanized. Meet U.S. Department 
of Commerce Commercial Standard. 


HEXAGON POULTRY NETTING Mesh: 
“"", 1", 2” standard 20 gauge. Also 18, 
16 and 14 gauges. Standard widths. 150 
linear ft. rolls. Continuous or lock-twist 
types. Galvanized before or alter weaving. 
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Outdoor Coffee Maker 
kor outdoor meals, Wear-Ever’ 


outaool ( net { ote Maker per 








WANIMAL PEN NETTING Heavy grade 
hexagon netting, galvanized after weav- 
ing. Includes Mink, Fox, Crab Trap Netting. 
Mesh: 47,17, 1'2",2". Wire gauges: 14 
to 18. Standard widths. 150 linear ft. rolls. 
Continuous-twist type. 


Free Sates Ket 


Includes streamers, folders. newspaper mats to 
help you sell Cortland Brand products. Write for it! 











a server, it will hold 20 cups. Fit 











tinys are 1T) glowing copper colo} 







(HARDWARE CLOTH Standard and heavy 
grades, square mesh. Mesh: 2, 3, 4 and 8. 
All-welded wire cloths also available in 
a", Me", Me” and 1” mesh. 100 linear ft. 
rolls, standard widths. 


and tarnish-proof. Priced at $7.95 


n the east, slightly higher in the 









weat. The Aluminun Cookimg lten 






1 Co., Ine. 
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Wire Screening 
Nails & Brads 









Hot-Cold Insulated Bag 


Offered in seven high-fashior 





SsReano 


WICKWIRE BROTHERS, INC. 
Cortland, N. Y. 


















colors, the Napps wo Lemp isu 
lated bag is designed to keep food 


and drink r L i nd iid “al the 5AaTrIGC 
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Bact tor 


Gune and Keele 


Bc 1¢ f tor 
Automobiles 





Bact ror 
Lawn Mowers 
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NEW 


LUBRIPLATE 
25° SIZE TUBE 
IN COUNTER 
DISPLAY 
CARTON 





NEW 


LUBRIPLATE 50¢ SIZE TUBE “@ 
IN COUNTER DISPLAY CARTON 


Packed in 3 handy sized tubes. 


The Sportsman's size — with tapered 


LUBRIPLATE 
$1.00 SIZE TUBE 
IN INDIVIDUAL 


nozzle to fit small lubricating port 


25¢ retail 


The Hiome Si Le lor toolboxes and 
) ) CARTON 
work benches — 50¢ retail 
The Outboard Motor size— Grease or Hypoid 
types — $1.00 retall NATIONALLY 


ADVERTISED 

Lubriplate is the finest lubricant money can Vi on add al 
buy it's white, it’s waterproof! it stays put siete semutery io Phx 
and does not run off. Makes things run better =~ wee A. co _— — 
last longer. iow Goleman. Gubdees iit 


Ask your Jobber for LUBRIPLATE Motor Boating, Outboard 


LUBRIPLATE DIVISION 
FISKE BROTHERS REFINING COMPANY, 129 Lockwood St., Newark 5, N. J. 





WHAT’S NEW 


® For more information 
on these products and 
services use free post 
card on page 117. 











mous for TIME 


Grand Central Station clocks, 
eyed by millions of 






time in the same unit. Bag has two 
removable watertight insulated in 
ner carriers which fit into oute) 
insulated bay. Actually three bay 


in one, tne two inner carriers may 





be used separately or as a unit 
Food and drink are kept hot from 
Famous manufacturer of Timers for America’s lead- fone ta six hours. and eald from siz 

ing appliances, and over 20 million alarm clocks. i Tur T 
to eight hours. Two Temp has oute) 

: gr: . : ‘a 
Cash-in on the fame of the Lux “Time Reminder Line zippered pocket for storing utensils 
. the line that builds volume sales. ) oe 
and a convenient compartment Tor 
mavaZines Features include: wash 
' able, lined and covered with Koro- 
RIVIERA” TRAVEL CLOCK | 

seal,  ibergias insulated, richly em 
Lux exclusive! Slide open, safe-to-pack bossed material having appearance, 
stylish design. Richly grained Arabian 
Ostrich finish with polished gold trim. 
$0 hour alarm. Luminous numerals. 


cetail $9.95 (Plus bed. Tax) 


feel and yrain of a rope square 
basketweave pattern Suggested re 
tall price 1s S12.95 Vappe Smith 
Mfaq. Co 


For more data circle No. 33 on postcard, p. 117 





Home Barrow 
_ ’ Finished in Bermuda green and 
ells time, day, date automaticalls : | 
ve buff, 
Wide range of color selection. Attractivel 
packaged singly or “double-sell 
teamed with famous Lux Minute Minder 
Retail $10.95 (Vlus Fed. Tax 


ELECTRIC “DATE MINDER’ CLOCK 


a baked-on auto finish, thi 
home barrow has a 3 cu ft pressed 
teel seamless tray with a xs-In 
rolled edge supported by a stream 


lined tubular handle and under 





LONG RING MINUTE MINDER 


So famous it’s become a household word, 2 
to 60 minute “time reminder’ setting 
sure-to-be-heard ring. White with red nu 
merals. Retail $4.95 (No lax) 





PLUS FAST SELLING SPRING WOUND 


ALARMS AND MERCHANDISING AIDS ; 
carriage. The 10-in. steel] wheel has 


Am your Culaeter fer © legheten'e a wide-tread, puncture-proof tire 


(,uaranteed, Buch Mfg. Co. 
be For more data circle No. 34 on posteard, p. 117 
Oye; 
five TIM REMINDER Lint © | 


r 











quality products and big profit story! 









Electric Clocks 


Four ele tric ¢ locks three W all 


DEPARTMENT HA 





THE LUX CLOCK MFG. CO., INC. 


WATERBURY 20. CONNECTICUT 


clocks and one table model—incor 
porate new concepts in clock face 


design. Available in a variety ol 
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Ked Taggs Merchanalising Lips: 


ee 


a Set up a simple display like this 
<4 YW and see what happens... 


You don’t have to wait ‘til the fly 
season arrives to sell screening In 












PRE-SEASON SPECIAL 
FOR 


"DO-IT- YOURSELF” 
SCREENERS! 


CYCLONE INSECT WIRE SCREENING 
OOF PER FOOT 
CYCLONE HARDWARE CLOTH 
OOF PER FOOT 
TACKS. ....O00O¢ PER BOX 
HAMMERS. .OO¢ AND UP 
SNIPPERS. .OO¢ AND UP 
DOORS... .OO¢ AND UP 


fact, the current and growing “do-it 
yvourself” trend makes screening an 
all year business which really booms 
before the early spring thaws set in. 
So, now is not too soon to start show 
ing Cyclone Insect Wire Screening 
and Cyclone Hardware Cloth 

bet 


| OOlT NOW! 

| This early promotion on 

» CYCLONE QUALITY PRODUCTS 
will put you a jump ahead 
of competition. 


SIE * P 5 eae 
el. Mee ee a 


wenger a 
ve a > ae ae 
NS oa hi Ye 
ee Pe 





Peed * 


An attractive, easy-to-make displas 
something like the one shown above 
should certainly make a lot of home 
owners aware of the advantages of 
doing their re-screening themselves 
And when you're making the sale 
be sure to Mnpress Upon Your Cus 
tomers the top quality of the 
(‘yclone products they are buying 
HOW ARE YOU FIXED FOR STOCK? P 

. oint out to them the superior con 

struction of these fine products 


i“ " ‘ » ¢ : ‘ » 4 ‘ 1 , ; ‘ +o , *s ‘ ‘ 

Ketter take ni look at our inventory now yricriiiry in tock If SeeeeN in} ‘itandar i 1s how the improved selvage insures a 

jor ou cant ae li what mi dont have on x 14 rite shy it} 4 . LA 4) 12 +4 ") 1/ 

hand. Your jobber can take care of your and 4%-inch width (‘yclone Hardware Snug, flat fit makes both the 
ware ' ' le aire » plenty ; , 1s vailable } Parma ¥ . ‘ ar ar ' 

orders iti a hurry be ure to have plenty ( lot} j i ‘lable in , . } 1 ind insect screening and hardware cloth 

of Cyclone Insect Wire Screening in all Sx MS mesh sizes. Also in and .” heavy 

three types—Galvanized, Bronze and Alu vrade in 24. 4O. 46 and 4%-inch widths easier to handle. 


CYCLONE FENCE DEPARTMENT, AMERICAN STEEL & WIRE DIVISION, UNITED STATES STEEL CORPORATION 
WAUKEGAN ILLINOIS + SALES OFFICES COAST-TO-COAST + UNITED STATES STEEL EXPORT COMPANY NEW YORK 


ia USS CYCLONE “Red Jaq 
— eae + 


tt HARDWARE PRODUCTS 


= * 


screen ats ih 
wesec” ev ee Aleenno™ - er exiert svess , oat catTcn-At er Law renct 
Gatvomied . Clean Sette i 98 Seper ete Hewes w 


: 
” “yg 7 
7 ts $, * " bs aape _ " ‘ en - 
oe Og as mee ee a a 
a, > 
7 it, * =e : < 
’ 3 > *¢ + 
&, —— : 
o- + 








Gatt> 
elded home 





UNITED 
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INVENTORY HEADACHES? 


We can help relieve some of the pain with our own 
prand of aspirin 
Not this inventory period—it’s too late for that—but 
we can help prevent recurrence of the pain next year. 
inventory time is a good time to give some thought 
lo the sharon system for reducing the broken pack- 
age headache in your fastener department, by: 
l. Eliminating broken packages. 
2. Avoiding waste from spillage and mixture. 
. Saving valuable display space. 
. Reducing investment. 
. Automatically keeping stock up to—but 
not above—normal. 
. Insuring comprehensive range of sizes in 
compact area for day to day sales. 


Ask your Sharon Service Man or ask us. 


Sharon Bolt & Screw Co., Inc. 
P. O. Box 239 


Norwood, Mass. 


oO wn" & Cc 


PS. The same medicine also saves sales otherwise 
often lost and valuable time in making these 
sales 














DEPENDABLE —(( : 


HOOKS and SHACKLES 


ALL SIZES-DROP FORGED 





Drop forged by men who 
really know how to put 
the strength in hardware 
where strength and de 
pendability count most 

Catalog “H-56" shows 
the full W-C line of drop 
forged hooks, shackles. 
wire rope sockets, con 
necting links, thimbles. 
eye bolts, ring bolts and 
turnbuckles as well as 
the famous W-C Cast tron 
Pulleys and countless 
other industrial hardware 
items. 





Send for a copy of 
W-C Catalog “H-56" 


WILCOX-CRITTENDEN 


Division, North & Judd Manufacturing Co 
77 SOUTH MAIN ST., MIDDLETOWN, CONN. 














134 


eo 


WHAT'S NEW 











colors, all clocks have quiet, self 
starting movements which are pel 


manently sealed. The Theme wall 


clock (illustrated), designed fo! 
any room in the home, is rectangu 
lar in shape and 8% in. long, 6%, 
in. high and 2% in. deep. The 
Corona and the Ballad wall clocks 
are both oval-shaped and are 9! 


I 


in. long, 7% in. high and 2°%4 In 


deep; both are unusual in design 
Table clock is the Oxford with a 
yold embossed dial; it is 5'% In 
wide, 5 in. high and 3 in. deep 
Clocks range in retail price trom 
$6.95 to $9.95. New Haven Clock & 
Watch Co. 


For more data circle No. 35 on posteard, p. 117 


Enameled Kitchen Items 


Vogue white and Vogue pink 


porcelain-enameled kitchen utensils 
have been redesigned, but prices 


are the same as former models 


Metallic knobs have been replaced 


plasti KNnO 


knobs ar 


gripped and are insulated 


by color matching 
throughout the line; 


easily 
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ayainst heat. Wide, flat-top Sure 
Grip handles make handling easier. 


Also added to line are turquolise- 





DD dedndnd 
ee 
i -<@ 4-4 --@ | 


colored utensils, which include a 


new series of W indsor-shaped KF la- 





VOrF oaver pots of » F 4 and b-qt 












capacity; these are offered in Vogue 
pink and Vogue white, as well, with ae. — i 
white group featuring an &-qt pot. 
to line is Bride and Groom 
2-CUD percolator, with a lid that 
lays on wnlie POUTINY, but is re- 
movabie for cleaning. Offered in 
white, pink and turquoise, this item 
Nas suggested retail price of $1.19 
lightly higher in west and dlis- 


tant points). A special promotion 
is tne Vogue PINK Saucepan set of 

., l and 1 *% qt Windsor aucepans for consistent 
at iggested retail of $1.19 in the 
east (slightly higher at distant quality and 
points Fede rad nan eling & 


>. 7 . 
ae oe individual 
for more data circle No. 36 on postcard, p. 117 
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PRODUCTS 


Rubber Wastebasket 


lo meet indicated housewife 
preference, a lo-in high Rubber- 


maid wastebasket is avallable in 






L>-<>-4)>-4)-4" 


Se 


j ’ ‘ ; ' ! 
red, white, yellow, pink, turquoise, 


tan or gray, and measures approx! 





mately 14x10 in. at top. A smaller 





, ' - ~~’ wv —, oo 
12-1! wastebasket, for special he . } 
a 
} j=¢! {] Uses, will atill ne rriatitl ya a we 
_ . - _ , 
; ) — ; 4 
factured. Of seamless construction, <— : 
’ ll ee \ 
thy rig wastehasket rust prool — Se ee et a ae _ ee 
, 7 ‘ | , 4 ; 
ania asy to clean with Vap ana * Compact cooperative organization gives 
VALC] hNetall price ¢ . }5-in. item 1s prompt, midividual uttention to vou prhequairy 
> }*) Re hy hhe rmaid How MATS [ja , cot order. 


Phe Wooster Rubber Co . Packavineg designed for immediate identifica- 


For more data circle No 37 on posteard, p. 117 tion. protes tion and Convenience 
® Careful. consistent quality control 


® Vanufacturers kor Over Half a Century 


THE RISDON MANUFACTURING CO. 


JOHN M. RUSSELL DIVISION —t 1904 


Electric Percolator 


4 ‘ 


‘\ | 


adjustable flavor control 


r mild, medium and strong brew- 





ing. this four to eight-cup auto- Naugatuck, Conn 
mat electric percolator has a Slg- Write For New, Free, 14 pare illustrated catalog 
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WHAT'S NEW 





® For more information 
on these products and 


services use free post 


0 card on page 117. | 
0% MORE 


nal light which glows when coffee 


| eady and remains lighted while 

read ind remains ligh Ml] ment reflects most of sun and 
oOlee s Ke at ‘rect serving 
comer | xept _— pve heat rays, which bounce off tent. 
temperature. Feature of percolator 


(‘ool-Camper has three extra-large, 














; J uble-wi ; sulater 
, double-walled insulated pulp nylon-screened picture windows to 


rmit fuller air circulation: ove) 
zed door is also nylon-s¢ reened 


and stem which speeds percolation 
And at the same time, you'll 


eliminate a great deal of paper 
work, have prompt, uniform de- 
liveries, simplify inventories and 
save time. How? It’s easy 


and maintains steady heat during 

‘reoiati : -ercolator 1s age of , 
percolation, Percolator mad and has a heavy double-pull zipper. 
polished aluminum with cover knob 
and handle of black plastic Un 


derwriters’ Laboratories approved 


Snap-up stee] frame provides AuUtO- 
; matic adjustment as canva con- 
tracts when wet and expands as it 


Buy from One Source Silex Co out; this 


drie feature prevents 


aD EEE SEES CRS SS On SUaREe, & SS: canvas from being punctured by 

the frame. Tent is high enough to 

permit a 6-ft man to stand easily. 

Flower Window Boxes H. Wenzel Tent & Duck Co 
Available in blue, green or tile For more data circle No. 40 on postcard, p. 117 

red two-coat baked enamel finish, 

these metal window boxes for flow- 


ers have been added to the Leigh Home Decorator Paints 





line, Designed for homes or utility For ornamental trimming and 
TI . Atl: 1; , ; { t] d buildings, hoxes may he used alone grilding on wood. metal. ylas . plas- 
Te as line includes thousands or in multiples side by side. Boxes dia lien. guidiecen Wiehe. 


of items, items such as tacks, nails, 
brads, ya oe § — and will not rot or warp; front and sale Galsees: sntines mitt botebe 
to name a few, sk your Atlas | | 

groid, latinum silly ‘r, copper, brass 
wholesaler to show you the com- > perme wading 
plete list and ask him to tell and chrome aluminum. Line, made 

‘ . . . ‘ ‘ 

you how one-source buying can 
increase your profits 5% and more. 


are made of double-protected steel Namel home decorator paints come 





top edges are reinforced for extra 


: : Oy pure my ‘tal owde rs to he] ») PTro- 
trength. Holes in bottom of each _— oo 

i ri acrF r) ir ( : ’ } " *% ’ 
hox. which is 30 in long. drain ofl bOOTLS riiiianice, includes wit! sught 
exce water. Leigh Bidg. Products iron flat black and w rougnt iron 
. a ¢] ; " } ite y. " “ ~ bye r? ! ’ ,: 
Di: : tir Control Products. Inc la vr) boa n item Ii: } le if) a 
> .4)7 ridis ar with screw type Cap 
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\ three-color counter display box is 





vided to hold an assortment of 


. two dozen jars, and handout folders 
Aluminum-Treated Tent | 
Since 1810 | list suggested uses. /llinois Bronze 
Called the Cool-Camper, this p 


TACK f wade? (0.. Ine 
Atlas CORP camping tent is treated with alum} ee eeape Gate dledde Me. 06 om Gentes’. o. 120 
* 


num and a new water and rot- 
PAIRHAVEN, MASS. @ HENDERSON, KY. 


Makers of the largest veriety > 
of techs ead aeile ia the world. in summer because aluminum treat- (Resume reading on page 13) 











resistant substance rent is cooler 
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. going te 

















the 













others 
Should be 


RS! 








told Seal” 
LET — MAKE THEM YOURS! 


You are ideally set up to get flooring business. You already 
have the customers the home owners, contractors and 
do-it-yourself men who visit your store regularly. 


When tne \ decick top til i Hoo! {| : Vant to do it 


+5 


i ' . ' i 
SUPpPTS mcm ana (jli i ik ¢ eat promt 


Sales average trom $40 to $60 tile Stocks turn over trom 


& to 1O tin eat noorne ii mean il of alhed 
product \I | rememnnel foorimneg | i yVCal round pu rit 
it ind all te OU; en vou (1) set up the Giold Seal 
display (2) carry ittcient Gold Seal tile in the new small 
(4° | it pocarton To! i mec ite cn-tiry pot IChiIVeT 








ria) hal ( iy é | Cyoid S 
q, 5 , 
( 
| 1) {; yf ri | 
Csold S ect (se! c ABC KBuy-Now. P 
| at |? (; i‘ | W 
Yes, there s profit (50 
ws 
FOR HOME OR BUSINESS: 
INLAID BY THE YARD » Na fancara « Na 
RESILIENT TILES ; » « Na 
Na ; 1a }* ¥ y ite . eu 
ENAMEL SURFACE FLOOR AND WALL COVERINGS eu 
’ ; gowa 
PUGS AND BROADLOOM | Weve* 
1956 ° ( ONGOLEUM NAIRN ine ° Keorr y, N j. 
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GOLD SEAL 
TILE-O-MATIC 
Automatic salesmen for 


8000 dealers 


A complet: er eryvice 7 


> 
mae ies Ee" 


department ake P) ; TT 
floor space 4 uot 4 
pave ’ ¥3 you 
have a uta ; 

; the you ‘ " 


GOLD SEAL 
NAIRONTOP 
DISPLAY 
Working now for 


7000 dealers 


COR THE (0K LAT: rArRS AMEAD 


2 f,c) 0 
O ‘id Seal: 


FLOORS AND WALLS 











THE 


BONEN 4 
LINE 86 

g ony 

a 


BOHEM 


CUSTOM 


Lis’ $9.95 















Newest Wdeas 


IN TRASH BURNERS, UTILITY CART 
AND LEAF BURNER 
Culd Dealer Sales and Profits 


THE BOHEM BURNERS are already setting new 
sales records in areas where they were introduced 
They are sensationally new with advantages ond 
safety factors found in no other burners of any 
a custom and 
govge, 
Also, 
ath pit 


price. Two models are available 


de luse-—both manufactured of heavy 


solid Armco aluminized steel for long life 


available with handle and wheels and 
MERE ARE THE FACTS ABOUT BOHMEM BURNERS 
* RESIST CORROSION 
* SAPE.~NO FLYING SPARKS OF EMBERS 
* EXCLUSIVE TOP KEEPS TRASH ORY 
* SCIENTIFIC DRAFT DESIGN 
* RADIANT HEAT BURNS MORE... FASTER 





BOHEM * 


UTILI-KART AND LEAF BURNER 


THE BONMEM UTILIL-KART and leaf burner is a truly 
all-purpose cort that doubles as on efficient leaf 
burner. Made of aluminized steel with expanded 
metal grate (not wire) and furnished with ash tray 
that serves aso solid bottom over grote. its perfect 
balance on wheels makes it easy to move even with 
a heavy flood. Useful all seasons of the yeor. Order 
spring business. UST $34.95 


now in time for 


For further details and nearest jobber write 


BOHEM MANUFACTURING CO. eRYN mawe Pa 


DUTEM ron tue none 
yy 


FOR THE HOME 


SOME VALUABLE TERRITORIES OPEN FOR DISTRIBUTORS 
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(Continued from page 13) 


livers additional power, is set on 


four wheels, and hose is light and 
Poli he} 


aCrunps: if 


washable polishes, 
buffs and buff table 
tops without hurting the finish and 
is light Home 
Div., Landers, Frary & Clark. 


\A\ aAC J 
Can 


iT) weight f leaning 
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Hex-Key Merchandiser 
To promote 
Hex-Key 


merchand) er €a e| 


impulse buying of 


a vellow, black and white 
card requires 


little eounter room and tells of LuSseCs 


and sizes of Hex-Keys. Merchan 
disers carry 12 No. 64 junior key 
kits, each of which contains seven 
liex-Keys, sized from 5/64 to %4 in 


hendy...compact 


fer BEE SOCHET ScREwS 









TW) 2.108 BARRrarteeres c@ aD 





Kits are bright red plastic with 
transparent faces. Descriptive bul 
letin C-38 also available upon re 
quest. Allen Mfg. Co. 


For more data circle No. 43 on postcard, p. 117 


Pruning Guides Set 


Three 25¢ Dial-It pruning guides, 


plus literature and merchandising 
hint are available at no cost to 
deale! is ani Ammunition Kit 


packed with the Matched Set gar 
den tool special for Hardware Week 
(,ulides may be sold or given away, 


They 
Frese, editor 


discretion. were 


Paul F 


at dealer's 


pt epared by 


of Popular Gardening, to provide 
expert pruning information on al! 
Ly pes of trees and plant s. Hardwar 
W eek Special (No I8-S) also in 


HARDWARE 





ce free nedge shear which re- 
! for $4.50, for a total of $5.25 

free merchandise ( omplete Kit 

iaié Poul nedye neal - LWo 

parrot-head prune! self-adjusting 
yra neal and pping shears 
sargent & Co 
For more data circle No. 44 on postcard, p. 117 
Garden Tool Display 

in VEellOow and red, a Wire rack 
available for displaying the 
yoo-Klip line of lawn and hedge 
hears and pruners. Unit shows Zl 
yarden tools, including two new ad 
qaition the DK 505 hedge shear 
and the DK 202 super grass shea! 
Rack is 32 in. wide, 41 in. high 
and 14 if) deep Lewtu ingt- 
neering and Mta {0 


For more data circle No. 45 on postcard, p. 117 


Sabre Saw Promotion 


Presented in aired and ilver 
self-display package, the sabre saw 
and portable liv AW’ recently iy 

evtsthiy| 
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3 HP DELUXE 5 HP STANDARD 


ANNOUNCING 
reat new 














PRODUCTS 


11, Ulli 


of Outboard 


(;ale puryg 


Diy on 
Viake I 


, Marine & Mfg (“ 


of LAWN-Boy Power Lawn Mowers 


12 HP DELUXE 12 HP DELUXE 


ELECTRIC-STARTING 


Bee hie It de de. 
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5 HP DELUXE 


|: OR 1YD6. (sale 


of highs 


Bue anec! 











power range t-quality low-co 
Her now you benefit by selling Bue 
C,ROWING MARKET * More and more pe 
etting the boating bue and buying the 
motors. And the man who ready wi 
yreat prospect for a ile Buceat 
tave of th rocket and for 
profit item! 
EASY SELLING © Buecan ire a pl 
Varine & Mfg. ¢ t? eount! 
motol prod cer (,;ale pl I i 
ree ii itt il = I ! cna 
ery Mu il I iil pe 
COMPLETE LINI bh rom rsepowe! 
tne! i (sal ineer tf fulfill « 
thusiast lrean lect! tartiny ay 
Zo-np model ir} be i re 
fuel tem adaptat t np delu i 
NATIONAL ADVERTISING © Gale Ku 
backed | t advertisit 
qoor mavazine (Sport it] trated 
Outdoor Life, Field & am, Sport 
trafflie-bullding § | nt-ol irchna 
terial ipplied Ire I } Mu i 
JOIN Til MONEY-MAKING Al} rhAM 
BUCCANEER JOBBER NOW! 





25 HP DELUXE 





offer 








12 HP STANDARD 


oul 


opl 


it comple te 


t outboard 


CHnhec! 


every 


hue? 7 &) 

’ ' 
«*r il 

i ry 

! hheovt 
I 

ii 
i lat I 
i ‘| 

! | prod 
Viotor 


if hy s < i 


ij i 
Advil 
’ i? 
hy , 
' 
if 
hil 
if 
, 
iia 
ith GALE, 


25 HP DELUXE 


FLECTRIC 


STARTING 








THAT CASH REGISTER 


LOUD 


AND OFTEN! 
STOCK ba 


ARTISTIC . f 


HOUSEWARES 


Here's THE line of kitchen housewares 
with everything: full assortment—smart colors 
superior construction— sales appeal to sparel 
Drainers... sink racks... drain trays... every- 
thing for the modern kitchen at a price shoppers 
like, handsomely finished in heavy Viny! plastic 
that will last for years—never blister, soften or 
become gummy in hot water, soop ond acids. 





HERE'S MORE BIG NEWS! Artistic Vinyimaid 
Housewares are color styled in inviting new 
decorator colors: turquoise, pink and the ever 
popular red, yellow, white and black! 


SEE YOUR HARDWARE or HOUSEWARES 
WHOLESALER! 


No. 50 PLATE STORAGE RACK 







Wicket otyle. Size: 17° « 5° 2 4%" 
| Packed 2 doz, Cin 
W eight 15 ibs. Cin, 


No. 52-8 REFRIGERATOR 
OR DEEP FREEZE BASKET 
For eggs, fruits and vegetables. 
Sine: 139%" « 4%" « 3” 

Packed 27 doz, Cm. 
Weight 17 Ibe. Cin 





Ne. 55.1, 
Ne. 55.2 
STYRO-SHEEN 
TRAY 

Newest modern 
des gn wm Dow 
sfvrene plaste 
Stondard ssze 
19'% S 15% 
Jumbb« se 


] ; 








Assorted red. 

yellow. white . 

Packed Y% dor. Cin, 

Weight 5 and 6 Ibs. Cn. 
fi 

Ne. 55.9 

VINYLQUEEN 

DELUAeE 

DRAINER 


With new offset double stem hairpin gloss dryer rack 
and removable upright plast« silverware caddy and 
kitchen tool caddy. Neavy coating of genuine Vinylite 
Piostic. Rubber feet. Size: 16%" « 15%" «2 5H” 

Packed “ dor. Cin. 


W eight 14 ibs Cim 


Send tedey fer cateleg and 
prices eon more then 

fast selling money meking 
Artistic heveeweres. 







wikt 
EAST HAMPTON, CONNECTICUT 


PRODUCTS CO., INC 
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New Displays and Other 
Dealer Sales Helps 


troduced is being promoted for 
1956 Hardware W eek SHAvpDre SAW. 
called seven saws in one. comes 


complete with how-to-use-it folder, 
an &-ft 
three 


eord., niaace Wreric'’l 
blades for cutting 
Deale 


eountel 


pow | | 


and Vari- 


material help up 


plied include and window 


display signs, newspaper ad mat 
envelope stuffers, and Hardware 
Week posters and banners. Welle? 


Klectric Corp 


Por more data circle No. 46 on posteard, p. 117 


Bath Accessory Display 


Two new self-service mass mer- 


chandise displays—a floor mode! 


and a counter unit—have been de- 


veloped and will be given special 


promotion during the first half of 


1956. The Bath Accessory Shop 
is a one-stop floor model display 
which carries every item in the 
line. The 2500 Line counter dis 
play (Illustrated contains 18 


>» 
= 


WROME ACC LSSORIES 





chrome accessories and OCCUPIES vA 


aq. in. of counter space; a sign in 
vites customer self-service. The 
Autoyre Co 

For more data circle No. 47 on postcard, p. 1! 


Railing Demonstration 


An actual assembly display ol 


the do-it-yourself Versa-Ralling i 
available for 


floor 


dealers. Occupying a 
12x44 in., 


simulates three steps and platform 


space of display 


with a railing assembled from ac- 


HARDWARE 


to showing 
the completed installation, display 


tual parts. In addition 
illustrates how handymen can han- 
die the 


section, 


three basic parts: railing 


newel and universal 


post 
fitting Platform and steps are con- 
tructed of plywood in 


one piece 


and painted yellow with a green and 






- -- 


ee 
ws ee 


————e ee eee | 


RP he Ah he me 








White sign. Blackboard is a match- 


ing green with a red and white dis- 
play card having a pocket for hold 
ing combination sales and planning 


charts for customer information 


and guidance. Display is furnished 
offered 
placing 
orders 


with all parts needed and is 


without charge to deale 
first Versa-Ralling 


Versa Products Co 


tne 


For more data circle No. 48 on postcard, p. 117 


Machine Tool Display 


or use if] windows or on store 


inters, this red, yellow and black 


splay unit combines a pictorial 


presentation of operations and fea- 
ture oT the Powel 


tool itself 


~ nop machine 


vith the and various ac- 


CHV’SSOTIC Display [eat Kaye al {j nas 


an easel type counter card announs 


ing price and additional specifica 


tions of the DASIC rig nine. In COT - 


items, such 


smatier 


bination with 
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Now, from KL0- 
Rugged Rotaries 
with built-in 
"Push" 


Reo 18” and 21° P Irim power pro 
pelied rotaries are t wed and versati 
< to hit the market. | } S i cives 

pushing! 

With superior performat proved by ex- 
haustive field tests, Power- I ri ire enginecred 
and built tor trouble-free operation. They will 
take at mowing wp in strid vive any lawn 

ipped, brushed 

Power-Irim are fteatul 1 in Reos strong 
national advertising and lo ib promotion mate 
I! and trey I Mm your Dig Sseliers in S6 1 hx y 
pack a big profit, too!” 


* Front Wheel Drive with traction tires for 
easier handling with better control. No 
clumsy turning—no digging of soft turf. 


* Safe, foolproof, completely enclosed chain 
drive designed for maximum performance. 


* Simple, handy combination clutch and 
throttle control. 


* 21-inch model has two forward speeds, 
for normal mowing or heavy going. 


C omplets lire of Reo rotarn with ~imMe lawn 


grooming teatures beginning at S&9Y.95. 


Exclusive Reo Triple Duty Door adjusts mower 
for any grass-cutting condition 


WIDE-OPEN | 


‘ ’ bs sre 


TOP OPEN gula 


CLOSED | 








lhe greatest name in 


POWER MOWERS 


Products of Motor Wheel Corporation 
Lansing 3, Michigan 
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TRIMS 
WITHIN 
Ve INC 


OF ThE ES, 


WALLS, 
F f NCE S 


LEVELS 
TALL GRASS 


AND WEEDS 


MULCHES 
LEAVES 
INTO LAWN 


SAVES 
HAND-CLIPPING 
AND 
EDGE TRIMMING 


CUTS SO FINE, 
CUPPINGS 
DISAPPEAR 








TO HELP YOU SELL 











® For more information 
on these products and 
services use free post 
card on page 117. 













































4s nand or portable power tools, 


over-all area needed is less than 6x2 





ft. Price of display, to franchised 
dealers, is $14.95. DeWalt, Ine 


Subsidiary. American Machine and ; ; 
| individual centering device with 


eliminates need for inserting an 


Koundri (0 , . . 
| / each roll. Name, number and size of 
For more data circle No. 49 on posteard, p. 117 
the Lape are printed il iPye. bold 
| type On) front edge of DOX ror ule I 
Today lawn | 


oeration ta 


Vacuum Boftle Display dentification. Behr-Manning, Utvt 


big thing good , 70n Of Norton Co. 
sales spring summer and ta And W ith every pure nase of 1x pint . 
‘ “ For more data circle No. 51 on pestcard, p. 117 
pike Disc is the big name in Home vacuum bottles, this Display-Pak 
lawn Aerators Ask your jobber or ' , 
weite fer full lnfarmation an tha CANO is being offered free to dealers. De- 
T i= le | Oorers liown ‘ ener. > 
| eons — Galvanized Ware Catalog 
wheelbarrows, spreaders 

) This new 12-page catalog has 


LALLA LALLA Lt, by | 


OHIO MACHINE PRODUCTS, INC. | 
COLUMBUS 11, OHIO 


color photographs of tne ‘“omplete 


line of hot-dipped galvanized ware, 





plus information on capacities, di 
Sales Representatives 


John H. Graham & Co. Inc. | 
105 Duane $t., New York 8, N. Y. | 





mensions and shipping weights of 


all galvanized products. Line in 








cludes pails, well buckets, wast 

















askets, utility tubs, garbage pall 
(residential and industrial), spri 





klers, coal hods, fuel containers and 
funnels. Copies available upon writ 
ten request (ontaine r Dir : Jone 


& Lauahlio Steel ¢ Orp 
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signed for impulse sales, this is a 


full-color display that eliminate Gloves Try-On Package 


the need for individual bottle 
’ Designed to avoid counter soil 
ricing with a rominent rice 
) ; . : inv, a hew packaging idea for the 
| bull’s eye A new display comes | cs : | 
' ) ) Green Thumb gardening glove pei 
with each six otties jurcnased, 
Pak ) luded mits customer to feel its softnes 
and two Visplay-Paks are inciudes : 
pis. and try on the right-hand glove fo! 
in a tear-strip snipping containe! | 
. _ fit without removing gloves from 
weighing 15 Ib Aladdin Indu: 


> aackage. Package is made of clear 

i) ) q) K = E A s a a cia a Saaeainaiiian material that displays 
WORLD'S LARGEST SELLING ong ee 

HOME STICK LUBRICANT 


. 
Tape Rolls Packaging 
ba rreTat a’ arte wg te For individually-packaged Tu ya 
Altitiae aL iO] other things 

it a 2 rolls of Behr-cat brand pressure 
chat stich cot squeak in [TW 


nationalls Tehuaeatt as si7cs is 


ind 49c, With free display box mmaller than previous boxes, re 


sensitive tapes, this simplified bo» 





lor steady sales and good profit quires less stock space. Packaged in 

AMERICAN GREASE STICK CO. this new box are strapping, tex 

Muskegon, Mich. tile, standard and high-temperature U, a 

cs gmat sead masking tapes, and freezer, draft f Al. 
mes ing and color tapes. Box has bee! 


Be designed to include an integral roll 


| [ A [ ar lack 
si ef 9 AMERICAN 


” : 
© centering and locking device, which 
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HANG IT ON HINDLEY! 


—— 








_ —+~} 











ae = a 


————— — . ——EE 








Display Assortments for wall or counter 


Here are three profit-building metal dis- with ruler along left side to help you 
plays to speed turnover of these popular and your customers check sizes. Hanging 
Hindley items. Over-all size is 10 x 13% holes are properly spaced for use on peg 
inches, finished in red, white and yellow, board. 





_ 


Assortment No. = 


e 

Hindley Turnbuck! : 

—e slated 

with zinc | air 

turnbuck es ferent sizes Each “ woo 
in VO N An attractive, efiicie 

y to work for y 


stee| 


Fyn ne 
e 
hooks a0 sally packe 


art read 


OV 
ment individ 
nbuckle departmé 
fur 


pine PLATED ‘VW 2 = 


+ 
4 grea? 
wim wT eo - 4 








nt No. 600: 





Hindley U-Bolt Assorime 
EE a 

i. th nuts on 

j-bolts i" 5 sizes = bos er 


tee an 1 
>» in} bright 5 tO se ; 
ort ntage of this eo57 — 

yan 4“ 


Five dozen \ 
Finishes. Ta 


ke ad 






14A: 


ortment No. > 


Hindley Eye Bolt Ass 


ne threaded with 
y E ye Bolts 


lay ynit 


bolts mach : 
| ste hh 
yopular size> His 


Ten dozen ey® 
re and this disp 


< in 10 most } 
‘ fast move 


- ca s* 


ORDER FROM YOUR 
HARDWARE WHOLESALER 


Valley Falls, Rhode Island 
WIRE HARDWARE + COTTER PINS + PLUMBING SPECIALTIES 
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vice electrical counter is a sturdy will launch a Campaign for accor- 


TO HELP YOU SELL 





two-in-one unit that may be wall- dion doors. A full-page Life maga- 

mounted or detached to make two zine advertisement April oo, pius 

New Displays and Other separate racks. Contains cord sets, merchandising, advertising and dis- 
Dealer Sales Helps fuses, wiring devices, and has retail play materials, are highlights of! 
value of about $75. Cable Electru the program. Accordion door retails 

Products, Inc. for $8.95, is a do-it-yourself item 


For more data circle No. 55 on postcard, p. it; and fits standard o2-in doorw ays 
yay colors of glove and has a semi- 


seal and informative selling tag 
Gloves are thus kept clean and Accordion Door Program 


Cati' ackayer Nnasec o- al 
“ tly packaged until purchased Silent Salesmen point-of-purchase For more data circle No. 56 on posteard, p. 117 
Ndmont Mfg. Co. 


displays and a special Spring ad- 


from 76 to 80 in. high; packaged in 
a 7-lb parcel post or customer carry- 


nome nox Clopay ("07 p 


Por more data circle N 53 ont 4, 117 foal : 
eer o vertising-merchandising promotion 


Floor Sanding Booklet 


A step-by-step illustrated booklet 
for do-it-yourself floor sanding 


Fan Brochure 


W ith listings of over 50 fans, the 
1956 kan Brochure is now avail deals with renewing old, worn, 
able. Publication is 8 pages, 84x11! 
in, and fully illustrated, List prices 
are viven for items, which also in- 
clude motors trochure’s No. is 
SA-577. Dayton Electrie Mfq. Co. 


Vor more data circle No. 54 on posteard., p. 117 


scratched and marred floors. Book- 
let checks list of equipment needed, 
vives preliminary steps to prepare 
floor for sanding, how to attach 
paper to drum, some do’s and don'ts 
on running a floor sander, method 
of using drum sander and edger, 


choice and sequence of using abra 


Electrical Counter 


Holding 284 items in a 15-sq in 
counter space, the Snapit self-ser- 


sives, a word about disc sanding, 


and final application of seal and 





wax. Booklet is designed for dealers 


Screen Good Sales Are More Profitable With 


“ik 


> ONEK-SOURCE 
BUYING! | 


Eliminate duplication and complications by depend- 









ing on Schumacher for all your screen good require- 
ments! 


Only Schumacher makes the famous “Reddy-Loc” adjustable 
' ' J 


window sereen with the important safety factor that means so 





much to your customers plus the outstanding metal rail wood end 
extension screen. And Schumacher’s screen doors or combina- 
| 4 tion doors in both wood and aluminum are made with the same 
Og skill and craftsmanship that have made Schumacher and quality 
synonymous during the past sixty-five years. 






Get set for the big screen-good selling season that’s coming up. 
Write or call us today. You'll be sales ahead if you do! 


THE F. E. SCHUMACHER COMPANY, Hartville, Ohio 
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Easy profits for you! 4th big year! 


SIMONIZ GARDEN SPECIA 




















You never'seed such 
profits! Sales bloom 
every spring with 
this Simoniz Offer! 


—— 


Get these easy profits! Last spring sales zoom 














ed to an all-time high. ‘This spring they'll go 
even higher — backed by this hard-hitting pro 
gram of advertising: 


Network TV: 
“THE BIG STORY” 


Local TV: 
TOP LOCAL PROGRAMS 


Spot TV: 
AROUND THE CLOCK COMMERCIALS 


Spot Radio: 
BEAMED AT YOUR CUSTOMERS 


Sunday Magazine Sections: 
BIG 4-COLOR ADS 


At Your Store: 
SALES-TESTED DISPLAY PIECES — 
IN FULL COLOR 


Nothing for you to do but stock, feature and 


















display the colorful self-displaying seed pack 


PACKS VAUGHAN’S SURE corn. 









> Mixturd 4 Bi B of Simoniz Non Scuff Floor W ax and 
4 14 p Ig Pray, 
Pie, f WATCH YOUR PROFITS GROW! 






| NEw 
SIMONIZ:: FLOOR WAX 


Now Fortified with Hard Lustre Simolite 
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® For more information 
on these products and 
services use free post 
card on page 117. 


making their stores a headquat 


ters for do-it-yourself information, 
those considering a floor sande) 
those 


such a department, and for 


rental department, already 
naving 
potential customers’ information 
The American Floor Surfacing Ma 
chine Co 


Vor more data circle No. 57 on posteard, p. 117 


Plastic Fastener Bags 
Individual piastic envelope pack 
ayes are a convenience for profes- 
sional use, and time is saved be 
cause each item is packaged com 


plete with screws. Packaging pre 


vents loss and waste of screws and 
other pieces, plus keeping merchan 


dise clean and unmarred until used 


& 
oe 
Ye 





These unit packages also help in 
taking and maintaining inventory 
Hlall-Weasel Co. 


For more data circle No. 58 on postcard, p. 117 


Modernized Carriage 


By eliminating conventional! 
spring mechanism, replacing it with 
center springs only, the Glide-A- 
Kama model carriage has a future 
look with a sweeping line plus a 
new color pattern. Smoother riding 
is thu 


more easily 


provided, and carriage folds 
than other 
(olor pattern, called modern cobble 


mode] 


straight, clean lines in 


( obbled etl ec ? 


stone, has 


in white and gray on 


SKIN-PACK y 








~~ _ — 


eee 


bebba GY 
PEREES 


flexible. coated fabric Line also 


features triple-tone colors for both 


exterior fabrics and interior Up 
noistery : 
still be 


corporate the 


plaids and solid colors are 
‘ing offered. All carriages i: 
r-glide ride cor 
absorbs 


struction that bumps in 


prings. Among strollers being in 
troduced, the Chi ayvoan model 5615 
mode|l 5610 are 


and Streamline! 


available in charcoal plaid, and three 
color contrasts of two-tone blend 
ing, respectively. O. W. Stebert Co. 


For more data circle No. 59 on postcard, p. 117 


Steel Wedges ares 

Twin 
teel wedges carries the two most 
used sizes, No. 5 and No. 10 


Two wedges are mounted on each 


card packaging for Grad 
widely 


bin-size card, which is punched for 


elf-service display on perforated 


board panels. Standard package 


cludes 25 twin cards (50 wedyve 


plus “a hanging fixture. Cara Vill 


’ ’ 
yy 


ye packaging. Ralston Mfg. 


oOTrney) vs 


supplement, not replace, 


A 
{)}i vy etl 


For more data circle No. 60 on pestcard, p. 117 


(Resume reading on page 14) 








Displays 


Protects 


YOUR PRODUCT IS YOUR MOLD 


@ A functional package with proven retail sales increase up to 200% by actual survey. 
A thin film of tough plastic is formed over your product and seals itself to printed and 


coated cardboard. 


Two girls can package up to 40, 000 small items in eight hours. 
Abbott “skin-pack” process is the cheapest method of display packaging known. 
Process is protected by pending U.S. patents 


No tooling costs — your product is your mold 


Without obligation, send us a few samples of 
We will package them and return 


your product 
themto you promptly 


Theft ratio is less then ever befare when yow 
product is attached to a cardboard back 


<a21eS VU ' re 


Packages 


HARDWARE AGE, 





Lo 


New vie press 


Afler packaging many Meme of & master card 
board, Abbott's Die Press will serve to cul 
them apart using simple steel rule dies 
Pneumatic operated compound toggles insure 
fast operation and «a 14° daylight opening for 
ease of loading 


ABBOTT PLASTIC MACHINE CORP. 


lath Street - Chicago 26, Iilinors 
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HANDLES 


fhe customer serves 





himself, you 
ring up the 
profit!! 


Each Ezy-Fix Handle 

has a packet of wedges attached that enables the 
customer to do his own factory-like job of rehandling 
That saves you the trouble of hunting up wedges 
for him 


sometimes doing the rehandling job 
yourself. 


Ezy-Fix is the first great advancement in the replace- 
ment handie business — the modern, easy way to 


rehandle striking tools. So cut yourself a wedge of 


the profit pie. Stock Ezy-Fix 


Write today for full information 


FLEISCHMANN HANDLE C0. 


Waynesboro, Tennessee 
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as pie... Biggest 





rofit. Makers 
of euery fishing season! 


+ 


OM BA 


4 ae 


MINNOW 
BUCKETS 


The finest and best selling fishing 











tackle accessories on the market. 


FULL FLOTE 1 080G 
7 





® Year alter vear. dealer 990 


profits on Frabill fishing MIN-O-LIFE 
tackle accessories have 7 9 
risen steadily. Hesides Minged cove 
protit and quick turnover, eae . 
dealers are assured ol 
Frabill products match 
less quality, dependable , “A 
performance and ¥ 
complete custome! 
satisiaction. Stock and " ‘ 
display the complet * 
j rabill line \ ou ll make v ™ 
' , New type fastenes 
extra sales—extra protits, tn bs > prevents ope ; 
ail season long i+ oud > thee ith 


HiZ75 


OTHER BEST SELLERS IN THE FRABILL PROFIT LINE 











why D 
ay f f 

h \ ° ‘ ™ 
, Lan ‘ ‘ Pe) 
(ho Dp \ 

” i tka 
’ ’ ; Ay Ly e? te 
,@ a a ’ SP ove ( r 





FRABILL MANUFACTURING COMPANY 





234 Weet Florida Street + Milwaukee 5, Wisconsin 


SiIVE EXPORTERS * jehn H. Grehem & Ce. 107 Owaene $1 , New York City 
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Read it in 
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Dealers Told Future Will Be Profitable; 
Janney Denies Reports Company Will Be Sold 


Tremendous 
for the independent 
dealer, if he the 
challenge of changing time 
according to Larry M. Hat 
field, vice-president in charge 
of sales of 
Hill & 
wholesaler 

Mr. Hatfield 


session of the annual 


opportunitie 
exist 


will accept 


Janney. 


y, Semple, 
("a , 


Minneapolis 


spoke at a 
Retail 
ers’ Conference and Spring 
Market held recently hy 
Janney at the Calhoun Beach 


Hotel, Minneapolis 


Success in the future, M1 
Hatfield said, will he based 
on willingness to accept the 


challenge of change, change 


that will present new profit 
opportunities for alert dea! 
ere 

The future will be highly 
competitive, he said, but thi 
competition can be met by 


intelligent cooperation be 
wholesaler and dealer 


f 


i'weenr 


Rumors ¢ ehangve in 


Goldblatt Tool Elects 
Alex Levy President 
Alex A. 


Levy ha heen 


elected president of the Gold 


Tool Co., 


hlatt Kansas City, 





ALEX A. LEVY 
Mo. He has been with th 
firm 10 years 
Also elected were Philip 


Goldblatt, vice-president; 
Norman F. Goldblatt, 
tary, and Melvin L 


secre 


Gold 


blatt, treasurer 
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B. J. CABE 
ownership of Janney were 
termed “ridiculous” by I 
J ( ase, pre ident oO} the 
company peaking at one 


of the ession Vii {ase 
aid, with considerable em 
phasis, “No outside corpora 
tion or group of individual 


has any stock in this com 
pany The control of the 
company rest ecurely in 


the hands of those who ope 
nate it.” 
The 


Tip? 


annual Janney meet 


included an extensive 
display of merchandise at 
the North Stat 


A pecial 


warehouse 
Head 


t hie 


Promotion 
quartet! Wii et up aft 
Calhoun Beach Hotel! to 
dealer in 
for 
broadside 
aid 

An 


mati, 


aid 
makine 
the use of 


othe 


arrange 
ment Janney 
and prome 
tion 
Zenn Kaut 
author of the 
Bu ithe 
nppea ring if) 
AGE, wa a fea 


addre ny 
artici« 
“Showmanship in 
eurrently 
HARDWAR' 


ture of one of the ession 
Mr. Kaufman described the 
various elements that go into 
making a promotion a T 
ea 

Bill Gove also spoke at one 
of the meeting his address 
heing entitled, “You Make 
the Difference.’ 


RnR. ™ 


vice-president in 


Fleming, Janney 


(Continued on page 150) 





charge of 


St. Louis Association 
Elects 1956 Officers 


The greater St. Louis, Mo 
Retail Hardware As 
elected officers 
it Jan, 17 

Fred F. Stuhlman, with 
Accurate Shade Hard 
ware, Samaco Hardware and 
S ipply, and the Aron Chem) 
cal Co., is the new ident 

iwceeding H. W. Ruenpohl, 
Hardware Co 


Kerver. 


,oc lation 
for LUG56 At 


meeting 


and 


pre 


Tower Grove 


red J 
Berger Hardware Co is tne 


(,ra ihre } 


(,eorve 


vice-president 
? 


toeder,. ui retired dealer, Wa 


elected secretary Fred W 
Marx, Marx Hardware, wa 
elected treasure} 

red Hennings Hen 
ninpge! Hardware trie 


seryeant-at-arm 


Sears’ Hardware Buyer 
Retires After 20 Years 


Thomas M. Dunlap, supe: 


visor of Sears Roebuck, and 
(Co.’3 hardware, cutlery and 
power too! buying depart 
ment for 20 years at Chi 


cago, Ill., retired Jat | 





rHOMAS M 


DUNLAP 


lie joined Seal 1029 as 
a“ istant buyer, 
Hie wa named 
hardware in 1055 
hobert Dyer, 


tools buyer, wceeded M1 

Dunlap 

Firm Name Changed 
The name of the Dayton 

Pump and Mfg. Co., Dayto 

Ohio, ha neen cnanged to 


the Tait Mfg. Co. in honor of 
frank M Tait 


7 | ; . . Sear 
Live pngonwnrd rit) Maced 


ecnairman ol 
Tne 


firm in 100s 


Name 21 Hardware Stores As Finalists For 
March Brand Names Awards At New York 


‘| wenty one hardware dea 


e} have been named fin: 
the 1455 srand 


of-the-Yeat compe 


ist in 


Retailet 


tition The winne Wi 1» 
elected Varch i-Y and 
awards will be made at the 
Brand Names Dinner, Brand 
Names Day, April 18, at th 
Waldorf-Astoria Hot Ni 
York City 

Included among the 1] 
are two previou runner-up 


(‘ertificate ot 1)) rine?! (9 T) 


winnel A winner in both 
1953 and 1954 is the G. M 
William Co. New Lond 
(conn KRickbell’ Hardware 
Worthington, Minn Was a 
winner in 1953 and 1054 
Other finalists include 
Walter Byde Co Fresno 


Calif.: frown & f happe 
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(o., Hollister, Calif (lapp 
& ‘Treat, Hartford, Conn 
Tracy, Robin & W ’ 
Co., Hartford, Conn Cu 
ries, Mason City, la.; Ro 
ert’ Hiardware Co., New 
Bedford, Ma KE. W. Baer 
& Tl New l ry) Vint 
J. A. Moren Hardware st 
Pau Vinn Wright Hard 
ware Store of Union, Union, 
P J Winiewicz Hardware 
(‘o.. Buffalo. N. ¥ W ave! 
nuet Hlardware Ire 
North lor i\wanda. p y 
(‘onsume! Buve Service 
Rocheste! r y VicKeithon 
Hardware Red pring 
N. ( blille Sor Hautz 
dale, Pa Jonn I elf-Serve 
Ha dware S10 I all . 
3. D.: Bert Robinson’s Hard 


f ontinued on page | yt} 
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Veteran Hardwaremen Meet Hibbard Announces Plan To Share Profits 


ct lea = 
a Boe 
ww Saree 


Over § Percent With Its Program Dealers 


A new profit-sharing plan 
for dealet wi put into ef 
fect on keb | by Hibbard, 
Spencer, fartiett & —0., 
wholesale of kvanston, Ill 
The pian wa announced at 
the recent annual dealet! 
meeting held at the com 
pany headgq lartet! in 
Kvanston 





by O. W Ahi, president of 

Hibbard, will be in addition 

to the cost vin rebate 

deale! now receive Lhe oO. W. AHL 


plan provides that all pi 


it earned by the company dicted a further increase for 


ith CXC! Ol » percent on In L ‘dit Riehates to deniel ith 
vested capital wi be divided (‘Continued on page iol! 
equal \ between ce Lie’ l ind 


the « OmMmpany 


. ified d ) Callahan, Wiemer Will 
(yuliail bere (ewait) cf iif o 
under this new plan, receive Retire on March 1 








hi reyular rebate, plus a Paul Wiemer and |). ID 
» hare in half of the com (allanan, both 562 year vet 
More than 150 years of hardware business is represented ow prom an of eran o Paxton and Gal 
in this picture [hats Leo ¢ May on the left president the » percent lawher, hardware whol el 
of May Hardware Co a wholesaler in Washington, D. ¢ Non-operating promt and of Omaha Neb ve retire 
established in 1874. Horace I Brown is on the right. His 1US He ich as Trom tne aie on March | 
father s store was opened in 1583 in Falls Church, Va of capital asset et are ©% Vii Wiemer | tne |} yer 
and Mr Brown succeeded him in 1904 [he scene, May cluded i! Caiculating trie a porting woods and paint 
liardware s offices qduring the company s hirst dealer show profit “ibieet to hariy Hy ’ hatant Wavne Olson, 
held last month 
The primary purpose of Will bhecorne manage? of 
. thie pian, Mi Ah iidd, } | porting yood including 
DEALER BRIEFS: encourage eansantvation of fishing tackle. Fishine tacki 
. ‘ purchase by deale} tno wi e transferred from Mi 
Ohio Dealer Named New County Sheriff; crease in company profits Callahan's office 
° above the present ieve chiie Vr. Callanhat manager of 
Mayor Is Host At Nelson Hardware Opening (6 icrcased concentration of builders’ hardware, farn 
iz fon. O|} Jonn KE. and feature houseware wah, dit " Geatet | a a ng Soe pnt 
E vans. owne} od Evan feed and pet and carder prove very valuable to ds vyeneral hardware, will ¥ 7” 
Hardware for nearly two ins ipplie ae alel er he pointed out paces by his a ‘ ren ohn 
yeal ha heen appointed and « ad drini were erved Qua ified dealer: w hye ws hioshone Vii hoshon | 
heriff of Jackson county on opening da A ciated witt eitne! tre continue these we excep 
The annou eament cam ‘ True Value, the Brown Camp (fe fishing tackle and add 
ontinued on page 156 lend tment to | 
after a recent meet or thre or the \ wiated Hardware the preaaray depat er , 
Jackson county commissiot programs are eligible for the Guth 


ers Vii van tT} tne po t 


left vacant bv Sheriff T1 


~naaysoeredteirvage-nagy E es of Hibbard + Wholesaler Celebrates 
To Wholesale Only “_s n ibbard 


date with rrhei voluntary 160th Anniversary 


Newport PBPeacl Ca Baird Hardware Co., In chain program has demor Irving Hardware ¢ Nev 
Dora Hy mayor! of Newport ( narieston W Va na trated that ti effective Yor} N.Y founded Li 
Beach. cut the ribbon at the ciosed 11 retail department meeting competition, Mr. Al celebrating it 1H0Ln yeu! 
recent opening of Nelson and wil concentrate on it aid Some 1000 dealer are if ontinuous operat 
Hardware at ( osta Vesa wholesale busine The firm now a ociated with Hibbard 4 new cata vy Ti eer 
The “HO . ft rors na na rere? r) ryt rie yf) in thie Val yu meats mi : nits r ’ ‘ 
parking space for 50 cal yea! yram ind ‘Ai A! pre © 4 
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DON'T LET ANY GRASS 
GROW UNDER YOUR FEET! 


Register Now! BE A 


HUFFY 


KEY DEALER FOR ‘56 





Now’s the time to make sure you get all 
1956 Huffy Mower 


Key Dealer Plan. Deadlineis February 


the big benefits of the 
28th 

Here's what the Huffy Plan gives you 
Extra ae total dis 


futures discount 


counts as high as 32° demonstrator: 

FREE listings in 
This Week, Sunset 
and 36 Key City Newspapers powerful 


at Spc ial low prices 


full-page ads in Parad 


advertising support in top national maga- 


zine: mats and other selling helps 


Here's what the Huffy Line gives you: 


Con ple te] \ If ce Siprie d resty led MmOwcTs 


with exe iting new performance and safety 


feature the onl, complete selection of 
electric and gas models—higher horse 
powers with 18 and 21 cut gas reel 


mower: lawn sweeper: 


Get all the facts from your Huffy Wholesaler 


Salesman—or write us right away 





C on, ah 1945 by The Muffiman Manufact 


vrina Company 


THE HUFFMAN MANUFACTURING CO. 


Dayton 1, Ohio 














| 


} 


— News of the Trade 


Clemson Bros. Appoints 
New Vice-President 


J.J. Wallace has been 
pointed vice-president and 


director of sales of (Lien 


“seen 





J. J. WALLACE 


Oni Bro . I ne ; Middletow 
Y 


He has been with the com 


pany since 1922 and is a 


former salesman and ales 


manager 


3 New Appointments 
Are Made by Stanley 
The Stanley Works, New 


Britain, Conn., has appointed 
Clyde S. Gischel director of 
marketing. In the Stanley 
Tools Div., L. Frank Arthu: 
has been named sales promo 
tion manager and Philip E 
Richardson market develop 
ment manayer 

Mr. Gischel formerly was 
reneral manager of consumer 
products of Westinghouse 
Electric Supply Co 

Mr. Arthur has 
the sales department of Stan 


ley Tools ince 1954 Mr 


heen in 


Brand Names Awards 
(Continued from page 148) 
ware & Appliances, Mt. Ver 
non, Wash Yakima Hard 
ware Co., Yakima. Wash 
and Lendved Hardware Co., 
Inc., Clintonville, Wi 
The finalists have been in 
vited to 


submit a detailed 
and illustrated presentation 


of 1955 


other brand promotional ac- 


advertising, and 
tivities, to compete in the 
final selection of winner 

All presentation will be 
reviewed on March 7-9 by a 
judging committee of 24 ex 
ecutives whose stores won 
top honors last year 

Final award 
Inent fig ires of the busine 


hef re pr aa 


and entertainment world. 
and OM) ruc t , will he 


made in the grand ballroom 


of the 
April |* 


Waldorf-Astoria 
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CLYDE 8. GISCHEL 


Lichardson was formerly as- 
sistant to the sales vice-presi 
dent of Landers, Frary & 
Clark 


Janney Denies Reports 
(Continued from page 148) 
sales promotion, described an 
enlarged program of dealer 
promotion aids inc] iding an 
extensive mat service 
A. E. Cox, vice-president 
in charge of buying, told of 
the steps the company takes 
to integrate buying activi 
ties with elling activities 


He told how hi department 


of 28 people travel exten 
sively to trade show and to 
manufacturers’ plant in 


order to keep on top of new 
merchandise development 

He told how new products 
are tried out and field tested 
before being offered to deal 
ers 

Mr. Cox reported that 


Janney was now carrving the 


largest inventory Ww t nis 
tory. On carryit h 
an inventol rie a in a 
whole aler adeq ite eT 
vice deale and minimize 
hack order! cancellations 
etc 

An extensive npresentat 


of paint promotion pla 
the coming veat was 

made at the meeting Harold 
I, Baum of Ce neland Adve I 
tising and Lou J 


Janney deals ’ oY Te ’ 


Oppe i! 


ger. also spoke 

Assisting in making plans 
for the meeting were men 
hers of the Retailers’ Ad 
ory Committee, consisting of 
flies Cleveland of \ ti 
Minn M W K ea! her of 
Denver, Colo.: Harry W 
of Chicago: Gordon Thune 
Mitchell, S. D Don Lee 
Portage, Wis Ww. f K vi 
Idaho Falls, Idaho: Bud Tot 
ten. Forest City, Tov R 
Hegert, Hartineton Net 
and T. H. McCallum, Wite! 
ita, Kan 


1956 


rie 


55-E 


' Wallhider 
brushes priced 
to sell NOW 

il dos. 4 
Wall brushe 
ma ri 
display | x 














ait rt BRUSHES 
me Pi ltisburgh 
LONG-LASTING : 


GOOD BRUSHES WILL MAKI 
A LLL LAL LLL 
THAT PAINT JO8 SO MUCH 
BETTER... AND MORE FURNT 







. , 
>¢ 5 Brand-new self- 
e, full color display! 


Contains only brushes with 


erry 


OA LOL AOE OO PI — 


proven onsumer de 






: mand Heavy wire of 


| ARE YOUR BEST ayy) 


we. 


struction—stands anywhere 
in store. Size, possible jots, es 
brush care, printed on all 
brush jackets. Available in 
pure-bristle or Pittsburgh 


Synthetic, 


Each SELLING display 
contains 45 brushes! * 4 


6--—4 wall, ceiling, floor 


brushes 7 g door, base 


board brushes. &—1',”" sash eS 
brushes. &—2'," furniture ° oS 
brushes 4 Z moulding, : 


, 


ee aa 


a. eRe ER 


radiator brushes. &—I1',4 


armmail area brushes 


} ~  ————7 
eel 


— 
- - ome 


FREE DISPLAYS TO HELP YOU 
| SELL PITTSBURGH BRUSHES 


ee ete A ETC A a ot 





. These colorful modern displays will stop customers and attract more 
. sales! Order the assortments that sell best for you, the display ne free asa 
| sales booster! With Pittsburgh you Anow you're selling the best line 
Every type and style: pure hogs’ bristle; 100°» texturized synthetic bristh 
Tynex”™ nylon; or scientifically blended mixtures of hogs’ bristle and 
nthetic. All made in the world’s leading brushmaking plant, by experienced, 


expert brushmakers! Continue to sell Pittsburgh Brushes, they're the best 


| PA csi l r ip ‘ e 


PITTSBURGH 


last . a Tt 74 iu cs. - y 
BRUSHES 
: 
' 


G eeuswes ° Paints ° Giats . CHEMICALS . PiLastTics . rieee Giasts 

















Hand Wire PITTSBURGH PLATE GLASS COMPANY 


Ss. rat h Z 


dozen sturd 





wire orusnies 


with ahoe¢ 


PITTSBURGH PLATE 


handle grip 


i { 

55-E 56-D N 

| GLASS COMPANY . N ) 
Brush Div, Dept A-? 

| 3221 Predevich Avenve 56-A [| 56-F 

| Baltimore 79, Maryland | 

| Gentlemen: Please ruch 568 56-S$S-3 | 

it FREE brush dis- 56.6 56-55-4 | 

; | nay ‘ xed ‘ ’ 7 , fate 
| 
j ; 


— -_— ———a i A oe 
eee os eee 
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SUPER PROFITS 






‘= Choe’ 


KIT WITH TOOL AND TERMINALS 










STRIPS 
INSULATION 
FROM WIRE 


= ee 







SHEARS 












RETAILS 
for #3.95 






REPAIRS 
BROKEN WIRES 
SAFELY & EASILY 





SUPER CHAMP tool and bag 
The A 


insulation from wi 


iape pita mate 
fepaw 


mingdis and cor 


ook 
and tool cuts w re 

40! Ger a 
Nbudis 


can cyt 5 






attractive box 













es¥Yo Tust 4 leng™ t damage to the 
built-in a of ewspaper ods 
rtising —a@itractive counter) dig, 


Magazine 
mated PP Nomis 
You ll make C85 

“ 


— these will «fi easel 


inals and c sily from the 
pe i Display ‘ey! job 


Oy . 
an tupply you 
\\'s>_ 

















,¢ Neate —_— — —- — —= =| =. 

~ alt-Marine Products, Inc 
Hardware Division 

2100 Paxton Street Harrisburg, Penne 

| ca 
SEND ME INFORMATION 

Name - 

Addre a6 ome 

| 

j ¢ ity — = . = —7 

Terminal Assortment { Your Jobber — 
C ounter Display | Address: « 
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News of the Trade 


Supplee-Biddle-Steltz 15th Merchandise Fair 
| To Offer Dealers Rentals, Time Payment Plan 


Supplee siddle-Steltz, Phil and rental catalog and a 
adelphia hardware whoie- direct mal promotion pian 
saier, will combine its 15th entailiny eight sale cata 
annua mercnandise fair Retween 500 and 600 « 
with a Golden Jubilee tribute hibito: covering hardware, 
in honor of the 50th veay houseware tovs. port , 
tne housewares and hard good and automobile acces 
vVare indu try of it pre orie will fill the more than 
dent, Wm. Geo. Steltz XO OO0 q ft devoted to the 

Many thou and of Dbuvel nowing The warehou e 
dealet and yuest are ¢ be transformed into now 
pected to attend the fair at rooms by elaborate display 
the Third Street and Hur Philadelphia tring | nd 
ing Park Avenue warehouse will perform 
on Feb. 13 through Feb. 1 The theme of the fa 

Special feature of tl “Something Old. methine 
fair, one of the country New.”’ pecial train nad 
large distributor-sponsored buses wi bring registrant 
merchandise event include from New York. New En 
Hi ection on easily financed gland, the South. na + 
store fixtures planned and getate Pennsylvania. Buver 
executed by the firm; a time- from about 12 states are « 
payment plan that hely pected to attend 
small dealers vet their share 
of big-ticket credit sales; a 
tool rental package which in- Hibbard Profit Plan 
cludes display, accounting 

(Continued from page 149) 

Philadelphia Wholesaler 1955 were about 25 percent 

Incorporates, Renovates above the preceding year, he 
reported 

Warren M Koon Phila The annual! three-day meet 
deiphia, Pa. wholesale Ince ing included a omprehensive 
IS 7Z. ha incorporated i 


display of merchandise by 





Warre! Vi (pcp? ne . 
. K ag some 250 manufacture! AT 
Warren M. Koons has beer ' 
' , 1 4 tendance at the meeting in 
electer rresiqen ane rea ? ah 
cluded members of the Tru 
urer, and Howard Buhma: > , 
° . ; : Val .e,. TOW { ATrip, \ ‘) 
former manufacture! ale 
ciated Hardware and Au 
representative, is the secre 
) burn group 
tary and yrenerailt Mmanayel , /‘ :, 
~ Principal speaker at the 
New equipment and re - 
, Tuesday session was William 
VaLIon 1 pianhned if Expat ; , 
: A Phait edito! of HARD 
bon) of hardware, nou ¢ , 
WARE AGI Mi Phair e) 
Wares, floor covering “a | ; : 
lumbe: produ t line plored the problem of deal 
ers today and iwyvested a 
° | 
Burt McKaig Is Now closer examination of the 
Quick Sales Manager = Wd. “independent” Th 
touched on variou meat 
spurt “iC OV | 
ht i! Vii Kals Ti ii where hy the influen ’ “At d 
r@a * 4 f. :; ; 
manager of Qu Mf i distributing abilities of ind 
~ ? ; : ’ - 
Springfield, Ohio pendent dealers could be fo 
cused on Imoporoviny the if 
competitive position 
\{ panel discussion of the 
experience of VAaTIOU ci 
eT A t} ‘ris ry i¢? \ ii if Dl 
yram wi a teature ) 
othe f 1a) len eT rysil 
ticipatinyg in this dj Cu boot 
were Wa Tf A be! of ( eve 
land Tenn Joh Va ince 
of Wayne. Micl ind Floyd 
Sim f Colun Ind 
‘ ’ ore i ri¢ a i? 
t he meet rit pr ry 
Lie? | if} Tor the Vil j 
BURT McKAIG 
deal rou] ind ft brits 
lle Wiis assistant sak it ad ice trie new Ty ‘ \ i f 
mAanayve!l for two ven! paint ne 
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You sell for. . . $15.76 

Your cost .... $9.84 

Your mark-up 65.92 60'7% 
thie 


For a limited time 


Individual ‘blister’ cards 
for self-selling display on your 


perforated board or counter trays. 


a. ADE 
QuIcKLY 
cP aceABlt 





SPECIAL FEATURE OF CARD 


nm hil 


Assortment of 34 each HANDY® ('4 inch 
blade) in 6, 8 and 10 feet... and 2 MIGHTY 
HANDY (°, inch blade) 10 feet. These are 
the regular high-quality K&E Tapes. In com- 
pact carton weighing 4 lbs. 2 ozs. 








) a 
KEUFFEL & ESSER CO. A FEW WAYS THE CARDS CAN BE DISPLAYED 
HOBOKEN, N. J. a —— 
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The NEW easy action 


SCREEN -- STORM 
DOOR 









Potent Pending 


5005 - BRASS LATCH & TRIM 
05005 - BRASS LATCH - STEEL PLATED TRIM 


e Simple installation 
° Easy action closing with door closer 
e Positive locking 
e No die castings 
@ Full polished finish 
e Excellent closet latch 


e Only 2—5¥4" holes required. 
Bore 2a" deep 





SAFE PADLOCK 


eo Se 3S ee 


vo HARDWAR 


News of the Trade 


New appointments, new territories, etc. 


| MANUFACTURERS’ SALESMEN 


Clemson Bros. 





William § Sprague nas 
been appointed Clemson 
sro Inc., sales representa 
tive for Arizona, Colorado. 





WILLIAM 8. SPRAGLUI 


Idaho, Montana. Ni 
| New Mexico, Utah, 
and Texa 


vada, 
VW Yyoming 


His headquarters will be at 
| 944 Ogden St.. Denver. (olo 


Chicago Die Casting 


Chicago Die Casting Mfg 


| Co. has appointed two new 
| Aies representative 

Emmett W. Wright and 
Robert J. McCormack will 





EMMETT W. WRIGHT 








ROBERT J. MeCORMACK 





HARDWAKE 


Won°rrk out of Ceorvgia, COVeGT 


North Carolina, South 


(,eorgia, 


itl}? 
Florida, 
Alabama 


J. R. Clark Co. 


The J RK. ¢ ark o., Spring 
Park, Minn... na named Phil 


Samson assistant sale 


( argiila, 


Tennessee and 


man 
ayer 

district 
replaces 
re 
ident 


A former ea 


tern 
manayver., ne 
felanver, who was 


cent ly elected 


Vice pre 
in charge of sale 
Detroit Harvester 


Clyde L. Proctor 
Moto Mower! 
Harvester Co. in Cal 


now 
ert 


re 


Detroit 





CLYDE L. PROCTOR 
ifornia. Nevada. Arizona, 
New Mexico and lL tah 

He formerly was in power! 


lawn mowe!l ales 


of 


ervice and 
promotio! Wit Keo Div 


Motor W hee Lorp 


Minnesota Mining 


rank bt y inke! Jt r 


as 
been promoted to Cl veland, 
Ohio, branch sale manayer, 
retail trades div Vinnesota 
Mining & Mfe. Co St. Paul, 
Vinn lie wa aies Super 
visor at Cleveland and Pitts 
burgh 

Autoyre Co. 

J. R. O'Donnell will repre 
sent Autoyre Co., subsidiary 
of Kkeo Product: (0., Uak- 
ville, ( onn., in the state 
of Washington, Oregon, and 
parts of Idaho. He was with 


bversharp, Inc. 


Aluminum Goods Mfg. 
(Goods Mfg. Co 
Bill Kraemer 
in Kar 


Hpeen 


A,lumin Atti 
has appointed 
il Mirro Hit 


and Ok 


man 
He 


three 


AS 
ianoma nas 


ViItn the firm years 
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r Type: 
ouble Shalts- 


1) 
gnd se” 


. 
ache? 
- »* » 


DAYTON ELECTRIC 


OFFICE 


Moanutacturers of Da ytor 
ed Woter 


110. SOUTH OAKLEY 


Motors, 


lew! Pump: Gg Svtter s @ Soeed: 


BOULEVARD « 
le ‘4 40 ed al 


MFG. CO. 


CHICAGO 
Fans and Blowers 


A ee) 


ww 
wy 











This is the one 
itpays you to 


SELL 


=) —— 






















































8B sizes, 
—_ " 
—} Ve" to 6 
— 
— 
= pipe —for 
a , home and 
factory. 





VUPURRARAANAAALA 





the easy-to-use Bench Pipe Vise 





Look at the more you give them for 
their money . . . built-in pipe rest aids 
accurate threading, handy pipe bender 

.LonGrip tool-steel jaws hold pipe or 


conduit firmly without chewing it up 






... yoke and base of special last-a-life- 
time malleable...a bargain 
in quality that SELLS! 








Display it and they buy 
it... order from your 
Wholesaler today. 


RiGantiD 
Chain Bench 
Pipe Vise—5 sizes 





oe ah 


The Ridge Tool Company, Elyria, Ohio, U.S.A. 





Toy Manufacturers Add 
23 Members Since June 


lwenty-three new mem 


bers have been elected to the 
loy Manufacture) f the 
U.S.A., Inec., since June, 1055 

They are Alexande: 
Miner Mfg. Corp., American 


Doll (0., i 
Horsman Dol! 
Novelty Co., Ine.., 
Manufacturing 


— 


‘ naracter 
hun Ine., 
Inc., Juro 
the Brother 


(o., Air Flite Toy Lugvayv: 
(Consolidated Toy Mfe. Co 
|. M. Eddy Mfg. Co.. In 
l’ibre-Bilt Toys, Hungerford 
Plastics Corp », Qubic Game 


the Eeckloid Co 
f es ine., 


the Wal 


Toymaste 


ke 
Prod 


ucts Co.. Ine., Tyler Var i 
facturing Co., Inc., Withing 
ton, Barry Products Co 


Product Ine 
tempel Manufacturing, In 
Scottdell, Inec., William 
(hal Factory, Ire 

(harles Gregor Creation 


Lindberg 


burg 


and 


Enterprise Promotes 
5, L. C. Dibble Retires 


# { Dibble, a 
vice-pre ident 


itive 
ecretary 
Mig. Co 


retired and 


and 
of the Enterprise 
Akron, Ohio, has 


five men have been promoted 


DEALER BRIEFS: 


(Continued from page 





149) 


Dou nieville. (al lmpe 


rial Hardware recently re 
opened its enlarged and re 
decorated Uptown Yuma 
store Special emphas! 
yiven houseware porting 
yoods, and appliance ‘The 
firm also operate tore “at 


Somerton and Yuma, Ariz 


Church Point. La Prize 
including a console tel 
sion, climaxed the recent 


week qt Try 
Hardware & 
Va te! 


the event wa 


grand-opening 
(Church Point 
Appliance § Co. 
ceremonies for 
Chester Herbert, SCIKNAD 


Hardware Co. representa 
tive, More than 2500 at 
tended. 

St. Paul, Minn Rayme! 
Hardware Co. will complet: 
construction of it third 


store by next fall. It 
part of the 
at Hudson Rd 


shopping centey 


and Kast Ave 


The other stores are at 525 
Wabasha St... and 2051 Ford 
Parkway. 

Hi imboldt. lowa Mi and 


Mre 
purchased 


Lee 


Dakota { ity 


Romain 
the 


re< ent iy 


News of the Trade — 


HARDWARE 


Promoted were S. A 


Butt, 
to secretary and treasurer; 
John - 
tant secretary and treasurer; 
kn (; (,rifith, as 
president 
dd) inv’? Mmanayver’, 
S. Pflueger, J} 


Lafferty i | 


Pflueger, Jr., assis 
Stant to 
merchan 
and William 
and John F 


tant 


and 
sales 


Stanley Organizes Own 
Canadian Sales Firm 


W orl Canadian 


Viontreal. 


Staniey 


Sale l.td (an 


ada, has heen formed to han 

die sales of products of the 

Stanley Works in Canada 
The new firm icceeds A 


M ac fariane & ©o., Ltd , Mon 


treal, which represented 
Stanley in Canada the past 
DO yeal The Macfarlane 
firm was dishanded Jan. 31 


Loma Plastics Expands 
Warehouse, Office Area 


Loma Plasti Ine has 
added 25,000 sq ft of ware 
house area and 2.000 sq ft 
f ofhes pace in another 


phase of its $750,000 expan 


ovram Othe: enlarge 


planned 


liardware from Ralph Ferry. 


Vr. Lee has worked in hard- 
ware store in Webster City 
and Chart (ity 


bvederi Olla J 1) 


( ral rie! manaver®r of 
( ameron liardware., nas 


bought the teele Hardware 
busine lie has renamed it 
Craig Hardware Vir. Craig 
‘x-year hardware vet 
eral 

VWamaroneci \ } 
Spi ik Hardware, a self-ser- 
vice op itiotl recently had 
its grand opening day with a 
program of! pes ial event 
Featured department are 
power-too renval wallpa 
per, garden ippile and 
hou ewa4nre 

Lod we @ Michael and 


open a thei 


Perrelli recently 


hardware store, 


the iargest in the county, 


with a pre-grand opening 


celebration , formal open 
ing is Dp anned early thi yea! 
}? ii ; fie af if sf Pau! (jay, 


owner of Gay Hardware, has 
added a gift wrapping de 
partment, and Monday and 
Friday evening openings to 
his list of service 


AGE, FEBRUARY 2, 1956 









MECHANIy 
‘LLUSTRATED 








advertising pre-selis , Ate 
your customers (Ro ie hits... 
for quick plier pret 


’; 














Over 3'o million readet 






ne 
seit THE ana BADER 
Ol national consumer and with the F 





trade publicat (oT) are re 
ing told the Channellock 
pile) efory j ‘ j pionri 


Anothe Pood reasoti Vri' 
you |] find if prot fable to 
put Channellock phers up 


iront To our custome! 











and buy 


. ter 
he nandies* ere 
’ 
le 
your gustonme 


ug FASTEST oe 


| ree MANOIGSY 
‘en even 
Pe 6'iGnEen 








[or quick 
sat Tem Line | 


with thee / 
rPRor sy t ean0er 


HE COMPLETE CHANNELLOCK LINE 


CHAMPION DEARMENT TOOL COMPANY 


MEADVILLE, PENNSYLVANIA 
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News of the Trade 


Golden Anniversary of Texas Wholesaler NEWS OF 


To be Marked by 3-Day “‘Sell-A-Bration”’ MANUFACTURERS AGENTS 


Corpu (hristi Hardware added an automotive division 
of Corpus Christi, Tex., will in 1917. a plumbing division 


mark its golden anniversary in 1936 and an electrical di- Lahr-Loe & Co. mon Co., Kansas, Missouri, 


4 ‘ 4," . ; + 
with a “Sell-A-Hration” in VISIO? Qa , Ne@DraskKa, lowa Product 
j MOTi ifi if i Thor {) |.oe and W biiiein Mi a } , ly | : ;, 
‘ OTrpu Christi Feb lf iv (ne hundred fifty exhib! P Vercnandaise :, n iInois, 
Lahr nave formed Lan! Loe VW . , : ; tree } ery Vi } 
and 1 tor aiready are ined up fant — “ — 
‘ & ( ” , al That sa aes ane ; DAC cre | Vis rig «>? ‘ ori ind 
Phe hrm tarted ar A fo! the affair Amone prize ‘ ‘ So — = - — 
agency, with headquarters a South Dakota Gasstrom- 
asmalli retail hardware com to be given away are a nail ») 1th f Mine I W hits i | | ni 
} iVAVOI!I ‘ ‘ 
y* ; ; . ; ; ‘ 4 . é , r) hy) } 
pany ifi 1906 it pecame a ton Dick ip truck and aA mirik . W nit ‘ in ’ ‘ 
f , Minn Ne@yV England Late ana 
wholesales ai 1910 and Lole ree refreshment 1 ‘ 24 . , 
’ Phe irm Wiil travel Out J iTyié ~ Afte! VA © Tern 
droppe d the retail depart ypoat cruise and a women " 7 . . ; . 
, , men ifi Minne ota, wortn and Pe; ViVania 
ment in 1926 when it turned program are planned to help i 


South Dakota, N ort ner i 


W isconsin and the l ppel Starts Agency 


tt whole PLiTTiVy @ AS “sively it iit rense trafti 


Peninsula of Michigan The Bernard Ackerman. Levit 
company Will handie hard tow) Y.. na establisned 
O B I = U A R I E S ware, automotive and indu rn) ow} nanufacturers’ rep 
trial lines and warehous« resentative agency Hie re 
for it account signed a iif mMmanayvel of 
Carl W. Tillmanns Lon Williams Mr. Loe was previously a Quickee Products, Inc., Yor 
Carl W Tillmanns, 78. Lon William 0. founder sociated with the Reo Lawn kers, N. 3 ) 
head of {) }: Stengelin («0 of brie Lon VM phir Hard Mower DIN ‘ . — ~ - — a a : — 
died at hij home in West ware Co. of Boaz, Ala., and manager and a aiesmana _ Wu a _ icts, In 
Hartford, Conn., on Dee. 23 Williams Supply Co., Gad Ber, and with Moto-Mowe pacman ) re ~ a , 
lie had Deer i iperinten de) Ala., died Lex iv in a Co Mr Lah we poweowe , awe a ‘ J =" x4 = eds 
dent of the Camillus Cutlery Pensacola, Fla., hospital af associated with Lahr Co York, N. ¥., area 
{o.. (‘amillus. NJ y and ter a brief illme automotive dj triputol 


helped start the Cutlery Dis B & L Machine 
of remington Arm (oO , Eagle Rule N ' Ko) riand representa 


i 
. ‘ " ‘ y mar , 4 hy . ™ 
tridgeport, { oryTri - - o Kagle RR iit’ Vifg { «yy r) v« AVI : * Ly Mas nine 
William E. Tomlinson | ' a om ened Te Co., Plainville, 
Ni A York. ‘ y . na nt : 
Albert Vv. Wilson ry” : © « , . ‘ or rif (yA trom W nite A 
VW bibiam 2 lromlinson, Sa pointed live A2ics represe i : - : 
ah v Uo., v york, ! Y 
Albert \ Wilson, a fr retired owner of Tomlinson’s Live ney are Winfield J ( “e , 
, i | ry White a ‘ ren 
tired sal envyineet! of (lem liardware store in West Wenge! 1! eastern Penn Vi ; ' ‘ 
, . ‘ res nr in Yew 
OT) bros.. In , Middletown, ,ewton, Mas - died Dec 2G Vania, outnery New ley ey. , N 
‘ - : , } rié ’ rrTreé rr) I OVUM 
N. ¥., died Jan. 3 at hi lic operated the store 50 Maryland, Delaware, Wash ) ' 
: : JeTsey 
home if} Winche ter, Mase yeu! ~ hnefore ni} retirement}? ington 1) ( Henry Hi Lem . 


Forms Agency 
. Don Hall, sales manage: 
Black & Decker Executives Meet At Towson, Md. Pe pending Mey won 
(an Sealer Co., Barrington, 


Il} na re igned Lo form Don 


Ha “ \ milate in C} 
cago, | 


and Milwaukee, Wj area 


Becomes Partner 
Van he 1) ipres nas De 


come a partner of Geo. A 
SOA! A Associate Little 
Rock, Ark Hy na een WILN 
the firm two veal 

The nirm name na heen 
changed to S1i0a & Dupree 
(0 


Keil Lock 

Keil Lock Co., Inc., Charl 
town, N. H. has named Tug 
gie & Buckman, Jacksonville 


rla., its representative in 





riorida, Georgia and Ala 


WaT 


Black & De« ker executives at recent meeting in lowson, Md.., are tront row (left to 
right) regional sales managers A. L. Proctor, G. H. Treslar and J. P Spain; A. L Joins Agency 


Fehsenfeld, sales manager, hardware div.; J. F. Spaulding,, vice president and genera! 


sales manager; Alonzo G. Decker, president and board chairman; R. G. Horner, vice Harold L. Herbert J: oo 
president, sales planning; A. | Boehm, sales manager, industrial-automotive div.; and now associated with Eliot R 
regional sales managers | S. Romero, Latin America: D. S. McKeracher, Canada, Selinger & Associates the 
and LE. J. Bernau, central U. §S Washington, D. ¢ area 
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HA Photo Angles A report in pictures of events in the trade 








Hay Von Barge mn { right), > 


\ arison bHlardware, { incin 
mati (Ohio won $1000 tor 
providing the entry blank for 
Skil ¢ orp 8 vrand prize con 
test winner, Mrs. E. ¢ Bied 
inger, a Cincinnat: housewite 
blere ahe accepts the keys tor 
A 1956 Ford Victoria from 


VW K Downey Skil sales 





lhomas Ward (ex 
treme left) ( a WW 





‘ 
biardware Denve 
( ol., receiving a 
$100 bond for pre 
viding the winnit 
| } " } lore ve brewer! . bias iwar;re Pasadena ( alit ballot ir’ the recent 
sm (the winner of the .. PUUYU iret prize for dealers in Proctor klectri Lo 
thie t ird annual | asy Mons y | I aesy Mi. thod! lim conteat Ie Hi Habe 
eric contest sponsored ny Jmoniz Lo Hlere the biass: ) live , Len 
winner and his wife are given the check by William Ver vot a $50 bond 
( helew (jett) smMoOniZz regional manayve!l and lames Aas distributor sales 
Edelman (right) moniz Los Angeles. Calit. division manto G A& W kK 
manave! j Dahm {extreme 
right) Proctor cis 
A ; . trict manager at 
4 Ree ih Denver made the 


awards 





nd 





( o1 vratulating ¢ | lr oratall pre sident ot Kein 
logan ‘ o Pittsburg! Va at the 1OOth anni 

ary employee dinner are | hf \ppleyard 
it sident of ury less, Dunn & \pple yard, mid 
\tler tye und New I nuwland sales orvanization 
(center) und |. | burpless, president of Sut 
pless Dunn & Co mid-west sales representa 


tives f(rioht) 












[} re lar se! imnmual sales —_ . 
vention t Pecora Paint Co 

was recently held at Philadelphia 

Pa Shown are {bottom ré 

lames ries ( harles MeGinnis 

Horace (,arton, vice president ind 

treasure! William Bullos ¥ chair 

man of board: Walter Strobl: rh. W 

blibbert executive vice-president 

hioward Dilkes secretary lames 


be traeon lohn Piurmy rm ‘ lop 
row ) Donald { onway rf W (,ar 


ton bFarl bill He Stephenson: 
b rederich \de | Iwood Moore: 
(aril Oster Albert Guthrie lohn 
Ansengrube,: lohn Be afr Wil- 


i | , j 
lam rap if lames ,iemanni and 


| red Katz 
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~=xS 
= 


Renn ne 


hae i. 
7. | |] 
Si asecmreen 


fakot i , | 400 


ow Se mga BUSINE! 


Contractors Predict 
$60 Billion Market 


foentinued trom 


pare j } / 
in 
new 


the 
construction 


LUDD, contractors report, 


542.2 


billion 


came to 


another $15 


% 


billion, while 
for maintenance 

Qutlays for 
approximated 
Gross Nationa! 


went and repail 


construction in 195 
15 percent O7% Ly 
Product, while the 
industry employed 9.8 million pe) 


1D thie 


force, according t 


sons, Or about percent of 


nations work 
the report. 


The contractors expect the big 
1956 to take pia e in 


publie construction with an 11 pes 


yeast gain in 


cent increase to $15.4 billion from 
last year’s $12.1 billion 
Consumers Paying Off 
instalments Faster 

A aurvey by the Federal hie serve 


System shows that American con 
sumers are using more of their 
income than eve: before to pity off 
inatalment debt. The study said 
that in the third quarter of 1955 
exactly 11.8 cent out of every 
“take-home” dollar went to pay off 
instalment debt 

This covers consumer good 
such as appliances and passenge1 
cars, in addition to personal in- 
stalment loans and home repair 
loans. However, it does not include 


mortgage debt 


In late 1952 only a fraction mor 


than 10 cents of each take-home 
dollar went to pay off this debt 
The trend payment percentage 
has climbed steadily since then 


Better Business Bureau 
Warns Against Imitators 
The A; 


ness 


Better KBusi- 


hardware 


SoOciATION of 


Bureaus warn 


dealers to guard against organiza- 


tions With a similar name 
The association says organiza 
160 


r, 
¥. 
A 


a 


- 7s 







4 f 
. ‘ ° 
ff 


_~ a 





with 


Bu ities 


Lions Bette) 


te 


name Sitrliiai 
bureau 
around the country. It sas 
try to make the 


ited 


are cropping up 
tne, 
thie 


bette 


public heli Ve 
wit h the 


— 
— 
- 
- 
- 
_ 


Mile 
bureau 

The as 
notify 


deale} Td) 
Bu 


sociation of 


ociation ask 


their nearest Bette 


the as 


attempting to 


Siti 
ind) 
the 


Mureau of 


1d ial Mmiisuse 


1} iP@CAu Tia 


"55 Electric Housewares 
Sales Pass $1 Billion 
The 


, 
ry 


worth 


electric housewares indu 
old 
of goods in 
to the Electric Housewares ai 
of the National Electrical 
Manufacturers A 

‘| he 


ame 


more than $1 billion 


1Yb, nC ¢ ordinyg 
Lion 


> te. mtion 


industry plans to use the 
techniques = in 
Klectric 
all 


‘tre 


promotion 
I9o6 It used 
iewares as 
will 


in material 


last year 
for 

to be 

to 


hou occa 
ed 
spa 
televi 


pitt 
ion continue 


released new 


pel magazines, radio and 


peo) 
Industry 
inOous ti 


bat 


poke 
their 
They expect even greate! 
the 


segment 


men Are UnhAt 


optimistic outlook 
1956 
continued actis 
of the trade 
the Electric 


ampaign. 


from 
all 
‘ oordination 


iit’ ce’ 
i] in 
with 


Gift C 


ire? 


Sears’ 1956 Catalog 
Shows 2 Percent Price Rise 


sears Roebuck & Co. report sit 
1956 spring and summer catalog 
hows an average price boost of 2 


percent 1955. 


lor the 


over 


first time in history, the 


sear catalog offers live Mexican 
burros for children. 

Among other unusual items, the 
mail order house offers four var! 
eties of monkey s. with collar and 
chain included for easier han 
dling 


Department Store Sales 
Show 11 Pct Gain 


Department store sales in the 
Lnited State ror the last week In 
Yoo ral i percent nead tf the 
Comyp e 1954 le ( tne rede) 
Keserve System announces 

rol , IHD { j dep 
’ nt rs ey} i percent higt I 
[nan during the pre Ou en) 

Phe rede} rte rve repo! 
| nat on one of the 12 ad 
trict | ied te LOD yvear-earliel 

f iti tre Lili | CU} of 1950 | he 
linneap district had a 4 per 
cent dip r) ‘ 

A detailed breakdown of store 

7 lO it) 

20, 
hi ' 
\ 

Ls 

' 


SBA Aids Small Dealers 
With Improved Loan Plan 
The Small Bu ine 


HHUnMOUnCe «i new 


Administra 
loan 
the 


and ser 


Lion pro 


yram designed to meet credit 


needs of small merchants 
ice bu Bitiet. 


| nde} 


teriee i} to 


the vernment 


pian, go 


S15,000 are perm! 


provided a private bank 
:t 25 percent of the 
auggregat Its chief differ 


ence from the regular SBA lending 


take at lea 


oan 


plan is that it permits the private 
bank to pertorm most of the credit 
analy Thi speed up approval 
of the loan 

Leans will carry a maximum 
nterest rate of 6 percent 


Jobless Pay Claims 
Decline $686 Million 


Joble pa benefits howed a 
harp drop during 1955, reflecting 
the high rate of employment in the 
ear, the Labor Department says 
Payments by various states for 
obles pa totaled $1.340 billion, 
AVAL tre previous year S$? O26 
billion. The greater part of the 
1955 payments, $859 million, came 
in the first half of the year 
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HAKDWARE 











Sell the Paint Remover 








in greatest demand 


WONDER-PASTE 


Wonder-Paste is America’s largest selling paint re- 
mover lc is the most widely advertised remover! 
lt offers you a good margin of profit and far taster 
turn-over than less popular removers 

In addition to our national advertising in leading 
magazines and our exhibits at Do-lt-Yourself Shows, 
we offer you newspaper mats, colorful folders, and a 
striking window display which shows actual articles 
trom which the finish has been removed with Wonder- 
Paste 

You Can recommend W onder-Paste with contidence, 
for it 1s backed by nearly half a century of experience 


and superior manufacturing skill. 
Write for further information 


WILSON-IMPERIAL COMPANY, 122 Chestnut St., Newark 5, WN. J. 
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Over 5 million cans sold 


— it must be good 



















itl 








Be Ready When 
Your Customers | 


Home ond professional gor 
deners choice * Nationally 
advertised in Sunset, Flower 
Grower, Better Homes ond 
Gardens, House & Garden * 
Quality built + Factory guar 
anteed * Three models, many 
edging ond trimming uses * 
Retail prices: Standard $3.95; 
Universal $5.95; Deluxe 
$4.95; slightly lower west of 
Rockies * See your Roto-Edger 
Distributor or write factory 
for name and address. 


Preaduct ef 


OREGON SAW CHAIN CORP. 
ROTO-EOGER DIVISION 
f Melevehlin Bivd Portiand 77. Ore 
Cepyright 1956 


Bait Buckets 


The “Big Buy” 
at a Low Price 


Porous molded fiber allowe air to enter but 
helie water in. Wane rim and theottom 
add strength. Light fitting molded fiber ha 
unproves insulating qualities 
G6. 10. 14 and 2U-q. capacities with sturdy 
steel wire carrying [rae 
4. o. la and ld gt Ccigrtie ifies thi Aig ; 
plated wire handle 
Also: Replace ment Liner for 9% i 
round minnow buckets; 1 }4-pt. Worm Hucket 


Order from your wholesaler 


ANIMAL TRAP COMPANY OF AMERICA 
Lititz, Pa. « Pascagoula, Miss. « Niagara Falis, Can 
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Landers Frary & Clark 
Cuts 6 Housewares Prices 

Landers Frary & Clark, New 
tritain, Conn., has reduced retail! 
prices on six Universal electric 
housewares while maintaining reg- 
ular dealer and distributor mar- 
gins. 

“We are fighting the battle of 
established profits for our Cu 
tomers and are convinced we wi 
be strongly supported for our 
efforts,” said H. S. Perkins, dis 
sional sales manayer 

fetails were reduced on No 
1229 Iron, $9.95 to $8.95; No. 123] 
Iron, $9.95 to $8.95: No 1675 
Travel Iron, $1 1.95 to $12.95: No. 
1802 Steam 'N Dry Iron, $17.95 to 
$14.95: No. 2855 Toaster, $21.95 to 
$17.95: and NO. 2856 Toaster, 
$24.95 to $21.95 

At the same time, Mr. Perkins 
announced a “baker's dozen” offer 
on the Universal frying pan. Dis 
tributors purchasing 12 receive 
one free. The offer expires on 
March 3] 


Toastmaster Drops 
Price on Model 1B14 


Toastmaster has reduced the re 
tail price of its largest selling 
toaster, Model I814, to $17.95. 
Minimum price 
$19.95 

W. E. O’Brien, vice-president of 
Product Div.. 
MeGraw Electric Co.., aid, “Our 


move gives ‘Toastmaster 


formerly, was 


the ‘Toastmaster 


whole- 
salers and retailers a high volume 
promotional model to meet compe- 
tition without sacrificing profits on 
the entire line.” 

The company is making a full 
price adjustment on stock ordered 
since Dee. 1, 1955 


Mossberg Raises Dealer 
Margin to 33); Percent 

Dealer profit margins on the en- 
tire line of Mossberg & Sons, Inc., 
New Haven, Conn., have been in- 
creased to a full one-third from 
the regular 25 percent 

Reversing the traditional trend 
to short margins on firearms, W. L. 
Pierson, executive vice-president, 
says, “The costs of doing business 
in almost any line is increasing, 
and we're giad to be able to do our 


Dit to help dealers.” 
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HICAGo ScLAS 
SILENT nts. 


oller Skates 


THE RUBBER TIRE WHEELS 


OUTLAST STEEL! 


Actual tests prove these 
noise-ltree rubber tire 
wheel outiast teel, 
bhev roll ooth and 


fast ind ib orb hock 


Foam rubber ankle [ id (sc lating 


trucks have built itl rubber eu hions 


eller hat 4 


4456 West Lake St., Chicago 24, Illinois 


W ume & Adtwooo 
Kerosene 


for Lamps 
Incubators 


Brooders 
Water Heaters 


















ee 

‘ume & A\twooo 
MANUFACTURING COMPANY 
THOMASTON CONNECTICUT 











































\ 





Y 


into multicolored displays which hold 
and sell Evans White-Tapes. 

THE LARGEST NATIONAL 
CONSUMER ADVERTISING 
CAMPAIGN IN STEEL 

TAPE HISTORY 

over 100,000,000 ads 


i 


wi 


POCKET TAPES 





WHITE 








The only complete quality line 


of white steel tapes 


6, 8, 10 and 12-F1 , ME with ALL these sales features 


et oe ae 
ie ae 2 a 
ul) ee eee 
of the pocket tape field 


KING-SIZE 
10-Ft. and 12-Ft. 


Trin otk 

wide blade permits 
WD a a ie 
ments EXTRA: The 
Evans KING-SIZE is 
equipped with ao remov- 


able BELT-CLIP 


LONG TAPES 
25, 50, 75, 100-Ft. 


Viny! leatherette cov- 
ered, special hook-ring 
rRAL £4.11. LL Le 
plated winding reel and 
double roller mouth- 
piece Stainless stee! 
edge band 


ano au tHese ELX7KAC 


DISPLAYS — ail! Evans packaging unfolds 


on Evans Tapes 
EVERY YEAR! 
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wl 
®& Piastic Utility Cases ’ 


@ Double Markings r 





Work in feet and inches? . 
Read here | | | | , 
2 WO ve Ht fis 
2 9 2 2\4 
Work in inches? 
Read here 


. ; 
Pa Sliding Hook For Accurate y ol 
Inside-OQutside Measuring 








Pe] Chrome Plated ( a5es & (j;uaranteed 
Unconditionally 
#3 Repla eable Blades @ Snow-White Blades 
In All Sizes Jet Black Markings 
NEW! 


1) ai 
U2 rr. ‘KING-SIZE 


Pocket White-Tape 
with Exclusive Belt Clip Free 


RETAIL *2°9 . 4 


STANDS UP STRAIGHT 
FOR EXTREMELY HIGH 4 
UPRIGHT MEASUREMENT 


A tape with «a 4 wide blade instead of the 
usual » mn EXCLUSIVE: Belt clip 
back fou handy 





arryiteg 


i634 








KEEP AN EYE ON 


HYDE 


FOR NEW 
IDEAS TO 


HELP YOUR 
SALES z PROFITS 


paces CO., SOUTHBRIOGE, MALS, Uo A 


HOME REPAIR TOOLS SINCE 1875 











Changes 


New products and 
new trade names are 
constantly being 
added to the listings 
for the next Directory 
Number of HARD- 
WARE AGE. 


Therefore, if you do 
not find in the current 
issue of the Directory 
Number the product 
you are interested in, 
write to the “Who 
Makes It’ Editor. He'll 


be glad to serve you. 


HARDWARE AGE 


Chestnut and 56th Sts.. Phila. 39. Pa. 














Westinghouse Reduces 
Prices on 2 Irons 


Westingho ix 
reduction in the 


Electric Corp. an- 


sug- 


one of its 


NOUNCeS a 
ye ted 
steam irons 

The 
reduced from $17.95 to $14.95 
dry iron, model ID-513, is 
from $12.50 to $11.95 

‘We 


triputors 


retail prices of 


and one of its dry irons 
‘team iron, model IS-521, is 
The 
reduced 
believe in keeping our dis- 
dealers in a 
Jonn a. 
manager of Westinghouse portab 
states. “But 
that oul 


and compe- 


titive position,” Anderson, 


appliance we also be- 


lieve strongly distributors 
entitied to a reason- 
By this 


indicates 


and dealers are 
action 
that 


yet Tq) 


able profit Mmiaryini. 
Westinghouse again 
it will remain competitive 
distributors and retailers to 


the 


able it 
realize a reasonable profit on 


le of its portable appliances.” 
Dealers Offered Vacations 
In Owens-Corning Contest 
Twenty 
offered 
ibergias 
test of 


free vacation trips are 
prizes in the 
cloth con- 
Oowens-Corning 
, Toledo, Ohio. 

The contest 


dealers as 
screen sales 
lk iberglas 
oO} ) 
is based on in-store 
around 


or window displays built 


Fiberglas screening. Prizes are in 


four sales volume categories: an- 
nual volume under $60,000;  be- 
tween $60,000 and $99,000 : he 


tween $100,000 and $199,000; and 
over S200, 000, 


ive trips for two for one week 


will be awarded to each group 
(‘hoice of resorts includes ser 
muda, Nassau, Montreal, or Mex 
ico City, plus $50 in cash 
Toy Business Expected 
To Grow for 5 Years 

The Toy Manufacturers of the 
U. S. A., Ine., predict the toy bus: 


ness should continue to grow for at 
least five years 

The 
trend to larger families. Indications 
are the trend will continue through 
1960 

The 
that 


AuTOS 


prediction is based on the 


association also predicted 
million non-riding 
and trucks will be bought this 
They 


S84 


nearivy 30 


. i} 4 "7 | areal 
venti Wiil have A revtall Valle 


of million 


; he 


nhott 


The bulk of 


Dove in the 


males will he for 


2to6 age bracket 
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¢ 


a) 
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Devendable Hooks For 
Electrical Wiring 


NOWHERE are 


rial. 





dependable mat 


design, and manufacture more 


important than in home 


things for 


owners and electricians’ wiring 


needs Recognition of this in Brox ks 
Hlooks has 


position in thie 


viven them an enviable 


hardware stores of 


the country 
We can bring your stock right up 


to date if your mventory shows 


“bare” spots 


M. §. Brooks & Sons, Inc., Chester, Conn. 
Since 1848 


BROOKS t HOOKS | 





displays turn 
store traffic into 
Fe profitable sales! 


Ask your wholesaler 
for facts on 
PURTTAN’S national 
advertising and 


sales aids! 









PRODUCTS, INC 


eve ; 


a PUNT = 


> 





oy Sue 


4 


Be 
Y 
; 
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® No. D33'/2 with replaceable steel jaw faces 


With the introduction of the new D33'2 and D63'2 
Vises, Columbian offers a complete selection of the most 
modern line of homeshop and ‘‘workshop” vises ever pro- 
duced by any manufacturer. Completely redesigned to meet 
today’s needs, these vises abound in exclusive features. 














Only Columbian 
gives YOU these features! 


1. Extra heavy steel beam. 


2. Columbian “balanced” castings for super 
strength. 
3. Extra large back jaw anvil and anvil horn. 
4. Cold-rolled steel screw. 
5. Slip-proof screw collar. 
| 6. Handle balls forged from handle stock. 
7. Famous “3-point’ Tri-Grip permanent pipe 
jaws. 
8. Positive locking swivel base, with slip-handle 


lock nut. 
9. Polished jaws and anvil. 
10. Bright Columbian Red finish 
. and packed individually in attractive 
cartons! 





P 7 
specifications rat challenge comparison! 


COIMMBIAN Homeshop Vises 








Vise No. 033 063 
Jaw Width, inches 3°% 3°/2 
Jaws Open, Inches a Aa 
Pipe Capacity, Inches s-% 2 -1% 
Approx. Weight, Lbs 13 i3 
Vises Per Case 6 6 
Shipping Weight, Lbs 84 84 
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® No. D63'/2 with smooth jaw faces 


No. D33'2 and No. D63'> are easier to use . . . more 
positive and precise in operation . . . outperform other vises 
of similar sizes and prices. Before you buy, look first at 
these 2 fine new Columbian models. They are worthy 
additions to the world’s most famous vise family. 


display them both . - : 










placeable steel jaw faces 


033 VY, re 


: 
they'll sell themselves : 





The Columbian Vise & Mfg. Co. 


CcLEVELANOD 4, OHIO 


Also manufacturers of Columbian Levels 





























with this TRANSPARENT 


AMANO | 


© EYE-APPEALING 
© BUY-APPEALING 
© PREPRICED 2 FOR 15 





Step up unit sales with the self-serv- 
ice “Can't-Miss" 2 PAC. This con- 
venient, transparent package is a 
proven, “sure-fire” traffic stopper. 


McGILL METAL PRODUCTS CO 


MAREN G OC 





Bean, ene’ 





perfect target for 
PROFITS .. 
SANDVIK 
BOW SAWS 


World’s 
Larges? 
Seller! 











| ae 


Sandvik Stee! ine 





Division of 


1702 Nevins Road. Faw Lawn, N. J 





Western Tool Film 
Shows Complete Line 

Western Tool & 
Des Moines, lowa, 


und mov 


Stamping Lo., 
has produced a 
COLOT = ie for its salesmen 
1956 


deal- 


t> use in demon 
line 7 
ey} 


“Homko 


atrates the 


‘trating the 
rigwe’rs ae nardware 


Mowers for 56’ demon 


company s full line of 
the selling 

The 
the film to be 
seful 
when 


and stresses 
fe; ire Ot ¢ 
pany « 
Lie | I} ij 
th eu) 


mowers 
ach mode! com~- 
K pects par- 
during times of 


actual demonstra- 


tions would be impractical 


Westinghouse Giving 
5-Year Fan Warranty 
We 


Yeni 


tinghouse announces a five- 


warranty plan backing all its 
fans The new 


: hipped after 


modeis of electric 


plan covers all fans 
A iv # 1955 
CU. EB 


fan 


of the 
stinghouse 

“We be- 
warranty plan 
buying in- 
and one that 


Anderson, manager 


department for We 
Portable Appliances, 
the five 


will be 


lieve vear 


an additional 
centive to consumers 


will he 


fan distributors and dealers.” 


welcomed by Westinghouse 


Bostwick Laboratories 
Sets New Sales Record 


Increased consumer’ preference 
lor aerosols aided Bostwick Labor- 
atories, Inc., of Bridgeport, Conn., 


and production 


the 


to set new sales 


records in 1955, company re- 


port 
now 7 


Purves percent of 


families used aerosols of some type 


in 1955. an increase of 


951, 


Metaloid Offers Dealers 
Full Freight Allowance 


Ho percent 


over 


may now realize sav 


ings on the new full freight allow 


Metaloid Co., 


poli \ et by 
 Onio 


ance 
(Cleveland 
The new 
nounced in conjunction with a new 
stools and carts introduced 


National Hou 


allow HnCeSs were an 


line of 


at the sewares Show 


Business Failures Down 


business failures dropped 4 per 
cent in December, reports Dun & 
hradstreet, Inc. The number was 


than a vear ago 

















HARRIS 


METAL FLOATS 











Made of copper, piain steel, copper 
plated steel, stainiess steel, KA-25MO., 
aluminum, brass, monel, pure nickel, 
Admiralty and Everdur or any suitable 
metal for open tank and all pressures 


AW 


i" Seamless copper ball floats carried 

in stock in diameters of 2'/,"° to 12° 
inclusive for open tank and pressures of 
25, 50, 100 and 150 Ib. Fioats in special 
sizes and pressures to your specifica- 
tions 





* MADE TO ORDER. Stainless stee! 
ball floats larger than 12°’ diameter 
con be mode up specially. Write for 
METAL FLOAT catalog. 


DEPT. HA. 











ARTHUR HARRIS & company 


212 NORTH ABERDEEN ST. CHICAGO? ILLINOIS 


STAINLESS STEEL 


FASTENINGS OF ALL TYPES 
RIGHT OFF THE SHELF 


@ Sheet Metal Serews © Machine Serews 

© Set Serews © Wood Serews @ Nuts. 

® Class 5 AN Drilled Fillister weade 
Prompt delwert« large antits 

Write for ‘comatete Generative eatales 


A STAR STAINLESS SCREW CO. 
Little Falls 4-2300 


G=s 649 Union Bivd 
i —_— 
se 





‘walle ~ ay 


* om #rri 





Telephone 
Paterson 27. Nj] 


New Yerk ‘phone: Wisconsin 7-904! 








EDUCATIONAL TOYS 
and HOBBY KITS 


for boys and girls from 1 to 16 and ap 
Woedburning Sets, Too! Chests, Boat Bulider 
Sets, Toy oonmounn, Metal and Wooden High 
Chairs, tep-Up Chairs, troning Boords, Pull 
Toys, bush oon Pre-School! Toys, Sand Decorat- 
ing Sets, Work Benches, Toy Cast-iron Coot- 
stoves and accessories 


SEND FOR FREE CATALOG 
AMERICAN TOY & FURNITURE CO., INC. 


6130 MNerth Clert $¢., Chicege 24, Ill. 





EE 





FLEXIBLE 
SUPPLY 
PIPES 


for 





Lavatory, Sink and Closet 
WORKS, Inc. 


Pittsburgh {!2, Pa 
StH 


PITTSBURGH NIPPLE 


1455 Spring Garden Ave 
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OFFERS THE 
Complete Line 
of Fishing Floats 


STANDARD E-Z-WRAP CAP “SNAP 
ON—SNAP OFF” MODELS: 


Red and White Plastic-9 popular sizes, 


to 2'2 dia. 


fas £3 SPINNING FLOATS: 


sular Models-in Cle 
rs ; 


nd White Plasti 
NIGHT FISHING FLOATS: 
tant SHAPE FLOATS: 
24 nplete Range, 5 Sizes: 5” to 11”, 





if and Red 





Full Range, 7 Sizes: 2” to 6” length. 


BARREL SHAPE FLOATS: 
7 Popular Sizes: 3° to 8” length, 








Luminous-6 Sizes: | to 2 2 dia. 
OVAL SHAPE FLOATS: 

PENCIL TYPE FLOAT: 

Fisherr 


length. 


an’s$ Favorite - 6' >" 













— ee - re EE 
















HEAVILY =—3— NIFORM 
GALVANIZED] y —. Wan 


> : . , ¢ ’ 


STRONG 


and 


STRAIGHT 












WRIGHTWELD Hardware Cloth 


Selvages tightly welded to 


each filler wire _ Even and 
accurate width ... Precision 
woven fabric. . . This major 


advance gives added strength 


rigidity — Uniformity 


of meshes. 






Leek E Uire C 


MASS ACWwWHUS ETT S$ 
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SELL THE BEST—SELL DAYTON! | 


Built for riding 
from the ground up! 


¥ 





Mow -( ycie 274 


$289.50 
£ local tenes 


MOW-CYCLE. 


lawn care without 
walking 





Mow -¢ ycle 
‘ odet 


$209.50 
plus freight 
& 
No ! r ntraption t] 
leeril I i I I yn) | ! | nu 
ti tor int I ried t i mad aot 
| nm tas Thats the MOW-CYCLJ 
Lit f read rsatile ti midi r) 
pre Both Clintor hp « tl 
re t I rad-t ryitt j ist 
bor li eat. Botl 4 t! ‘ na 
mot 1 mol! lO al ! 
7 n MO CYCLI 


MOW.-CYCLE 24 


bie . A ; 
i . nal i sia rte it cut Tuli ; 
changeable place ith ‘ ‘ itive | 
‘ ; ’ (ie qT : ' 


Musgrave Incorporated, Dept. A, Springfield, Ohio 


le une wena ! sce | j . MOUW -4 ye i} 


LAist 


COMPLETE LAWN CARE WITHOUT WALKING 


i -& .& .& Oh 








The U. 8. Chamber of Commerce 
predicts that 1956 will be a year 
Of prosperity and “may well be 
our best Year in history . 

imerson P. Schmidt, economic 
research director of the chamber, 
notes that “we are starting off 
with a very strong thrust from 


19D. 








L£lectro-Hoe 


Converts any %” power 


drill into an electric 


tiller, weeder, cultivator 


You'll be amazed to see how this amazing 
lithe power tool churns soil! Makes earth 
loose, friable, ideal for planting. Electro 
Hoe propels itself. Weeds, cultivates, fur 
rows average garden or flower bed 
fraction of time and effort. Easily attached 
to any popular 4" electric drill, Packed 


one to an attractive dis 





play box. 


New retail price, now way 16” 


Nationally Advertised 


Better tiomes & Gardens / 


Popular Mechanics 7, 


Popular Science / fh 
i, 


Af 
A ; 


Mouse Beautiful 
Popular Gardening 


Fiower Grower 


ORDER NOW! 








2665 WN 
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Government, Credit Men, Manufacturers Look 
For 1956 Business to Equal or Exceed 1955 


said he would be surprised if 


climb as much as 


watching in 1956. 



























ish your wholesales 


W.R. BROWN CORPORATION 


NORMANDY AVE 


for Ower 44 Years Makers 





and economists,” the C. of C. off} 
Clal says, “is that 1956 will be a 
good year, possibly a little better 
than 1955, the best year for total 
economic activity 

A top credit authority reports 
that the nation’s business leaders 
look forward to a good Year In 
1956. Henry H. Heinmann, execu 
tive vice-president of the National 
Association of Credit Men, SAVS 
that two out of three executives 
in 30 different businesses expect 
sales by their companies in 1956 
to top the 1955 levels 

The poll also shows that four 
out of five executives predict de 
mands by labor for higher wages 
and increased fringe benefits du) 
iny the new yeal 

talph J. Cordiner, president OT 
General Electric Co., forecasts 
general business gains of between 
4 and 6 percent in 1956 

expressing optimism over pros 
pects for the electrical industry 


Mr. { ordine} ‘a\Vs that (k's sale 


in 1956 should run 10 to 15 per 
cent ahead of the 1955 volume 
“As indicated by 9-month fig 
ures, 1955 will be one of our most 
successful vears,' he say “Sales 
for the first 9 months were 4 pe) 
cent ahead of sales in the ame 
period of 1954. To equal the re 
ord volume of 1953, an increase 
over 1954 of 5 to 6 percent would 
be required Present indications 
are that 1955 iles volume will ; D 


proach that | vel,” 


Price Ol ele trical goods iS 
far ct (,} j COoTice rned. will He 
determined mainly by the status of 


steel, copper and aluminun the 


VV VW Sebald president of 
Armco Steel Corp., predicts that 
“the steel industry is almost sure 
to turn out more steel in 1956 than 
it did in 1955." 

“While there mav be less ut} 
yent demand for certain consumer 
durable goods made of steel,” he 
adds, “there are many indications 
that steel demand in the capital 
goods field will increase. 

“Indications point to the pros 
pect of steel production at sub- 
stantially full capacity through 


the first half of 1956." 
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yeCmolne MERCHANDISER 








P ump * op {ul _ oo Merc} landise is a p ‘tumb i sais 
aepart tf in itsell a. : t lisplay, it be stOreS SE 
ail the rome-p! Hex up httings and \v . 
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wate! KUT ink, wash ba and { 
| tne ver bing het 1 j 
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Write Plumb Shop, 1341 Temple, 


Packon ofl) for 


Last (pry, 


Lanion Gales 





super-TUFF 


50 fr. of 
rope in attractive ce llo- 


coil manila 
phane bag. No wrap- 
ping or measuring 
“it's packaged right to 
sell on sight’. 








Vv 





sf 


Detroit 1, 







of 
quality 
manila 
rope 


25 Ibs packed in self- 
dispensing carton, 
Measure-marked every 


1O feet. 


Practical rope packages for- 
Home + Farm «+ Industry + Recreation 


MANUFACTURER , a 


HARDWARE AGE. 


THE THOMAS JACKSON & SON CO. Reading, Pennsylvanio 


FEBRUARY 2. 


’ e y % 


1956 


Mich. 








How to get a bigger share of 
history's biggest 
\ roller skate 


» sales 
















Stock the line that meets | 
every need—model-wise, 
price-wise. When you 





~ 
— 





tock 
and sell Globe Skat ou ll 
never lose a customer because 
they had omething else in 
mind. Globe offers a complete 
line with models ranging trom 
afe, plain bearing skates for be 
vinners to speedy, ball bearing 


mode! lor ad 


I. aters 


Displays build traffic, do 
a job of pre-selling for you 


Brilliant new Globe roller 


sfice ad 














Kate packaging catch every 

( rive ou ideal material 
lor sal hoosting window and 
floor display 


To cash in on your big share of skyrocketing roller skate sales 





Giose-Union Inc. 


MILWAUKEE 1, WISCONSIN 


Shipping Points 


Milwaukee, Wis. © Denville, N. J 


© tos Angeles, Calif, 





io” 











Promotions 





Manufacturers’ New Merchandising Plans 


Cooperative Advertising 
Plan Offered by Cosco 


A new cooperative advertising 
program is being offered retailers 
of Cosco products sold through the 
Household Div. of Hamilton Man- 
ufacturing Co., Columbus, Ind. 

The program is designed to pay 
one-half the cost of newspaper 
space up to a quarter page per 
month 


Alcoa Has Promotion 
On Outdoor Goods 


Aluminum Co. of America an- 


nounces a sporting goods and lei- 


sure time promotion for June. 
“Play Day USA” will be fea- 
tured in advertising in the June 4 


issue of Sporta Illustrated and the 
July issue of Holiday mavyazine, 
backed up by a 43-piece point-of- 


sale merchandising kit for dealers. 








HERE ARE THE 


FACTS 





* 


HELLER 











24 Alcoa television programs. 
An expense-paid vacation in Las 


Magla Products Seeking 
The “Ideal Homemaker" 


Magla Ironing Institute 
Magla Products Co., 4 
as launched a con 


test to find the “Ideal Homemaker.” 


letters listing the 


The winning letter-writer will get 





BIGGEST FIXTURE 
VALUE AT LOWER COST 


WRITE FOR FOLDER NO. IJA 


theater party and gifts for the 


home 
Entries will be judged by Kay 
Daniels, fashion writer; Mollie 


Smith, a director of home econom- 
ics, and Willella de Campi, news- 
paper home furnishings and dec- 
orating editor 


L-O-F Sponsoring Tour 
Of Decoration Course 

Libbey-Owens-Ford Glass Co. 1s 
sponsoring a nationwide tour of an 
illustrated lecture on interior dec- 
oration 

The production, called ‘“Decor- 
ama,” is a 90-minute photographic 
story that teaches the average 
homemaker the basic principles of 
decoration. The story is illustrated 
in full color on an &x20-ft. screen 

The show will be presented in 
tore auditoriums. The tour will 
begin on the Atlantic seaboard in 
February 

June Cabot, L-O-F’s interior dec- 
orator and home arts consultant, 
will narrate the story in each city 
during the tour 


Mirror manuta turers who use 





DELUXE EQUIPMENT 


Complete with display brackets 
and peg panel backs FOR ONLY 


$7 3800 


FOREMOST IN STYLE—BEST QUALITY AND CONSTRUCTION 
EXCEPTIONALLY BEAUTIFUL—EMBODYING THE BEST FEATURES 
DESIGNED TO DISPLAY MORE MERCHANDISE 

FIELD TESTED, APPROVED BY MERCHANDISING EXPERTS 

AS A NUMBER ONE SALES PRODUCER 


W. C. HELLER & CO... MONTPELIER. OHIO 


GIVES You MORE FoR rourr MONE Y 


HARDWARE AGE, FEBRUARY 2, 


1956 








Sto ck FasterSeling 


Economical 



























Proven in 


Use 


High Flash 
Point 





Slow Drying— 
Long Leveling 


Pleasant 


Odor 





- 
a 





TWRPENTINE & ROSIN FACTORS, INC 


SB. sere Me | 


FULLY GUARANTEED 
AS TO QUALITY, FIT AND FINISH 





Goals ; Cts , Pts . Hf .Pts 















e 


3 





- ae 
ee 2 


ERVICE SHA 





CARPtMTeesyviLLe. TLL. 
v.3.a 


Patterns are available for practically all 
plows, listers, middlebreakers in No. | soft 
center or No. 2 crucible steel of the highest 

uality obtainable. Also, we are now intro- 
pa ma a new line of Star Blade-Type Plow 
Shares—in regular and short patterns— 
made from solid steel, rolled to our own 
strict specifications, and automatically heat 
treated for maximum strength and wearing 
qualities. You'll want complete details now. 


STAR MANUFACTURING COMPANY 


DIVISION OF ILLINOIS [RON 
CARPENTERSVILLE ILLINOIS 


BOLT CQ 


U 5 A est 
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Le), at \7 mele 


—Falbeohosials meter -ta— 









Order both 
Aluminum and Steel 


rural mail boxes from 


FAW SCO 


Pay only one freight charge 
on your assorted shipment 









hare A ers pl f ed i ; fy 


No.1 MAILBOXES 
SIZE: Length. 18.15/16"; 

' ALUMINUM: 20 govge 
STEEL: 20 gavge 


No. 2 MAILBOXES 


Width: 6-1/4°; Height: 8.13/16" 
s} pping weight each 3 libs 9 oF 


shipping weight each 4 lis or 


SIZE: Length. 23-1/2”; Width: 11”; Height; 14” 
ALUMINUM: 20 gauge, shipping weight each 6 Ibs 
STEEL: 20 gauge, shipping weight each 70 Ibs 








| FPAWSCO MFG. DIVISION tee : 
' Cuyahoga Falls, Ohio 
| Please send me prices on if s1al mailboxes } 
! 

NAME } 

i 

ADORPRESS ; 

| city STATE ! 
| LT ET A SINS, J 


~j 
-_ 












the firm’s new plate glass, Parallel- 
()-Plate, cooperated in the project 
by supplying decorative mirrors of 


newest designs 


Nott Mfg. Schedules 
Artox Ad Campaign 


Nott Manufacturing Co., Inc., 
Mount Vernon, N. Y., has sched- 
uled its largest spring consumer 


advertising 
Special and 
More 


Catipaign for Artox 


Artox Standard 


than 


500 ads in the prin 

cipal markets are scheduled 
The firm advises dealers that 
Artox Special can now be mar 
keted from March through Sep 


with a 


each 8170 


tembe 10 percent profit on 


GE Schedules Record 
Budget to Advertise TV 


General klectric will spend more 


money than ever to advertise it 


television sets this vear 
Plans include more use of factors 
paid newspaper advertisement 


more use of full-color ads in 


maya 


+. DSS eee 
i. 3 
es 
Poe 
@. 
oe 






ELECTRIC 
POWER SAWS 


—~ POWERFUL ROTARY TYPE MOTOR 
NOT 







TYPE 


rs 


MODEL 


a 
| 505 


/ $29.95 List 


@ FOR HOME OR PROFESSIONAL USE 
@ SAFE TO USE — EASY TO HANDIE 
@ DOES WORK OF 7 SAWS 


Cuts wood, plywood, plastics, metals, leather 


etc 7.650 strokes per minute. Does work of 
iia, tip, croseceut, bend, hack, coping, scroll! 
or tevhole saw Air stream blows sawdust off 
of auide tines Lioht fonty S/o tbe well 


cool operating, mir 


balanced euiy orig 
with 3 bledes 


vibration Comes 


Selling Line We've Seen’ 


So soy dealers pushing this outstanding line of handy low-cost electric power tools. UL and CSA approved, 
they appeal to everyone, professional or amateur, and are in demand the year round. All are available for 110-120 V. A.C 
Saw, however, operated by powerful rotary type motor, is AC/DC 


VIBRATOR 


imwurn 


"Mig. w\ WEN /PRODUC 


tm —— 


zines, a greater Sunday supplement 


schedule and continued sponsorship 
of two network television 
“The 20th Century 
“Warner 
Also all 


point of 


shows, 
tox Hour’ and 


trothers Presents.’ 


promotional materials 


’ 


purchase displays, dealer 


ad mats, et will be tied in with 

the major campaigns 

One-Cent Sale Slated 

For Universal Polisher 
Landers, Frary & Clark an- 

nounces a one-cent sale on its Uni- 


versal Floor Polisher as part of its 
The 


only a 


pring saies promotion 
Will He old for 


to customers purchasing the 


polisher 
penny 
irbo-Jet 99 


Universal ‘J (leaner 


with all attachments at the regu- 
lar price 
Frank Nester, assistant sales 


manager of the Vacuum Cleaner 


Div., said discounts on the polisher 
are being made to dealers to make 
them competitive 


‘| he 


ed wit hy i 


promotion 1s being Adve} 


| full-color 


page in Life 







MODEL 


202 


$13.95 LIST 


ELECTRIC 
SANDERS 


mn Model No. 702 
aor elie qg and 


Straight octic 
fine tinmish 


is designed for 


Comes in 


polishing 


attractive Display t orton with 6 assorted 
abrasives 2 polishing pads 
No. 303 — $16.95 LIST 
General utility straight action 


sturdy metal 
Kit Bow with 12 abrasives and 


sander polisher. tn 





a polishing cloths 
% No. 404 — $19.95 LIST 
; 4 Meavy duty model lorger 
sar aing area in metai Kit Box 


‘a’ > 
2 15 abrasive 


2 polishing pads 





half- 
page follow-up ads through March 


mavazine in February, and 


and April. A two-thirds page color 
ad is cneduled in Good H ou: . keep- 
ing magazine in April. Other sales 
aids will concentrate on the point 


p , 
i Aic 


Clopay Promotion To 
Back Accordion Door 


Clopay Corp., Cincinnati, 1s 


launching a spring 


aavertising 


and merchandising campaign to 
promote les of If accordion 
doo! 

A ful pape advertisement iS 
scheduled for the April 25 issue 


ot Lite Tihs 


all retail 


list of 


tvying-in on 


igazine WItln a 


store the 


adjoining page. Point-of-purchase 


displa demon trating the door 
in action and highlighting its fea- 
tures will be provided. A coopera- 
tive newspaper advertising cam 


paign also is planned, featuring 


ized mats that have 


different sal 


many 


Various 


appeal 


60 cycle. 


Fully guaranteed 


S uich- Hot” ELECTRIC 
GUNS 


—“_ 


SOLDERING 


WORKING HOT 
IN3 TOS 
SECONDS 





MODEL 


199 


$7.95 LIST 


. $9.95) * 


(COMPLETE KIT 

Small, light (1 Ibs Exceeds 100 Watt 
rating Lona Note ? ng | te ate Automatically 
sp thaht i. work Beautif y balanced 
Available also in Kit with spe | purpose tips 
No. 288 — $9.95 LIST 

Handies all soldering re 

quirements to 700 Warts 

Speci i tips cut piastics, eve 

No. 250 — $12.95 LIST 

Porn 


, heavy duty Qui > 
Hot 750 Watts Durable. de 


pe tattle j aisploy cart 





TS, INC. 5808 Northwest Highway, Chicago 31, Ill., U.S.A. 


EXPORT SALES, Schee! International, Inc. 
4237 WN. Lincoln Ave., Chicago, Illinois, U.S.A. 
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ie FREE “Bf Amazed at the PRICE? 


mesa. MERCHANDISER (You should be!) 
2 eg 


_ 152.49 











SELLING! 














7 |. vET- AERA Tor | 
IMIPUIESIE 5>| PAKS: 


The IMPULSE-PAK has a MEL-O-FLO JET AERATOR encased 

























in transparent plastic and mounted on a colorful self-selling 
4’ x» 6” card illustrat ng the use ana installation of each 
model 6 models available 


The IMPULSE MERCHANDISER is a sturdy, attractive three 
color enameled display rack holds two dozen assorted 


MEL-O-FLO JET-AERATOR IMPULSE-PAKS a 










MELARD Menvfectring 432 AUSTIN PL.N.Y: 55. N.Y 


e é a 
624 ————— en CI bt ey p 


SHAMES US PAT 
ms PATENTED 


















\ Ne Yet more 
CLOSET Saas amazing is the 
RODS 


AVAILABLE IN 4 SIZES 





QUALITY « 
BEST-BORE 


















TO FIT ANY SIZE CLOSET RUST-PROOF 
No. | jae’ Friends ° ¢ jy" LL. 
No atend: y 
No. 10.48 : as 4F to 78" DE oF HEAVY -DUT L 
No. 10-72'"— Extends 72” to 108 cop RO * eight piece set : 
® boring range 4" to 1” | 
at INDIVIDUALLY 
outs?! eter CORRUGATED contenant © ruff ‘n tuff tempered blades 
yr Or Ss ¢ blades and shanks replaceable 
Quality designed and beau- * bore end grain 
NICKEL tifully finished for lasting * chrome lustre shank 
TED ervice in modern everyday ¢ impulse packed display 
PLA living such as you find package 





FIN is in all Rockwood products. 









P) 
Jd 
‘7 Soig one w 
4, thing sill come between wus 

vs set Rodi* 

S Rockwood Cio / 





™ 
a 


to the other. . 





Leading jobbers find 
“Best - Bore” Bits hard to 
stock — they sell so fast. 


SNELL DIVISION, 
PARKER 
MANUFACTURING CO. 


WORCESTER 1, MASS. * U.S.A. 


4 
9¢ 
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ideal Toy Announces from $17.95; steam iron, stainless 20 Percent Increase In 
stee| solepiate. $16.95 » £19 GF ° 
Year-Around Sales Plan Nepiate, 916.99 Trom $19.99, — Dell Prices Predicted 
= and cofleepot, 224 95 from $29 Do. 
Ideal Toy Corp. announces a new —_ Doll prices will certainly go up 
' ihe company also announced new 
pian to spur toy sales the vyear- f ’ - ‘aa mucn as ZO percent " gecord- 
‘ , CO ints P _ { 2! F on . P + ’ ‘ ’ 
around instead of just at Christma : i Up tO 0d. percent for ‘ Davi h mnstein ‘S\- 
dealers and 15 percent f lietril ing ww david sosenstein, presi 
’ al si , . () 1s) 2 
It’s called “Operation Earlybird | »P - .* ante f ti Nat | tio! 
P tors dent Qi Lne NALIONAI ASSO laALION 
Hiere’s now the plan works ay of Doll Man ifact ite! . of tne | ~ 
tributors who place most of tne Mi Rosenstein aid manulac- 
( , rs w oan ws if | 
nhristmas orders now can wait until Home Mortgage Credit+ turers have been absorbing in 
October to pat Ideal guarantee 
oy ‘ ‘ ‘ : CTeCanect Costs OVel rne de I thre © 
+ gel “inner Loosened by Government , wo 
J0u0 pri son oraers piace etore 1 vears, Dut can do 80 no longer Ke 
‘ , ne yover } ; ? As tgo . 

Mare rh | 5” nme i n . oosened cent increases in raw material 
ry’) ; ’ Ome re strc Lio “ ) > L- } 
Phe firm DiIANS a full-scale adve On on home mort and the minimum wage require the 

rut ; ' vga : sa? : : 

tising and public ity campaign in gage credit, whereby an estimated coming price increase 

magazine and television ‘ he cam Si billion in new mortyage ( redit He aleo re ported productior of 

| nav he > mr . - 
paiyn Will place new empnasis On) we made available. dolis in the | ‘. reached a new 
birthday gifts, sick-in-bed toys, pe Announced by the Federal Home peak in 1955 when 23 million dolls 

‘ ial atore events and holiday tie-ins Loan bank Board j a new poll ‘ were produced 
The new plan was announced of “standby credit” for the 4317 

after three weeks of testing Federal savings and loan institu- Mother's Day Promotion 

tions which finance a big art of 

? | Is Scheduled by Look 
oover Reduces Retail housing mortgages | 

Prices on 3 Appliances This new policy allows th Look magazine is again sponso! 

iis - ) cy Z OWS . :, ; , 
pp po — adios ing a Mother’s Day appliance 
7. 7s stitut) . orro' ‘eder: on 
lhe Hoover Co., of North Canton, tutions to borrow from Federal promotion. The promotion will 

() ii), Hnhnnoun i“ retail pric ¢ re llome Loan KManks uf) additional! start April 17 ae vive dealey 4 a 

duction on three lines of electrical amount equal to 5 percent of their four-week sale period before 

appliances. The reduction is retro savings deposits, with the provi Mother’s Day on May 13 
" " ‘ *? 

active to Jan, 3 sion that their total Home Loan A 53-piece point-of-sale kit is 
The new retail prices are: steam bank borrowings do not exceed 10 available to dealers for $1 Dead 


iron, aluminum soleplate, $14.95 percent of their savings deposits line for kit orders is March 10 


NEW BY AKAY... 
plastic ADD-A-FENCE with joiners & corner locks 


Akay's new white plastic sectional picket fence packs tremendous sales 
power. It's a self-service, impulse item for fencing lawns, gardens and 
shrubs — making corner markers. Add-A-Fence is break-resistant 

weather- resistant — color fast. Won't rot or rust. Packed three dozen 
to a new “talking” combination shipping-display carton. Order now 


for spring delivery 





Capture the expanding trellis market 
with AKAY’S PLASTIC TRELLIS 


Add to your sales and profits by featuring Akay’s beautiful, durable 
white plastic trellis for flowers, vines or vegetables Designed to sell 
on-sight, the Akay Plastic Trellis comes in two 3’ high by 15” wide 
sections that assemble quickly and easily into one 6° trellis where 
desired. Packed six to an attractive combination shipping-display 


carton. Place your order now 





For further information write 


Dept. HA-2 FREE! Two Add-A-Fence 
sections in each Add-A- 


CORPORATION Fence display box pur- 


Division of Howser Products, inc. chased. This means more 
4034 North Kolmar Ave. profit to you. 


Chicago 41, Illinois 
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THE DEMAND 1IS6GR£LA7FOR 






water cans and 
water coolers 


Keeps water pure and cool for long pe- 
riods of time. Extra large top openings 
make Sta-Kools easy to fill and ice. Rug- 
gedly built on the exclusive Gott principle 
of double-wall, thermo-type construction 


Sta-Kool Water Coolers of galvanized steel with 


with recessed, flush out heat conductors 
' ‘ ‘ if , 

mouse as owe Available with or with 
able in 1'%-, 2-, 3-., 5 

ond 10-gallon sizes out recessed, flush 

mounted faucet. |'-, 2-, 

E. off / and ‘-gallon sizes are 

é . equipped with easy- 


carrying bails; 5- and 10- 
gallon sizes have large, 
convenient side handles. 


Specify Sta-Kools 
from your 





Koo! 


hardware jobber 
Sto Water 
Cans are available 
' 2 | S 


H. P. GOTT MFG. CO. 


Als LaLa . KANSAS ed 10 ga! sizes 


KEEP PURE DRINKING WATER ALWAYS HANDY 


ane ee 


BRAIDED 


PICTURE 
CORD WIRE 


IN SIZES O09 TO 6 INCLUSIVE 


ON SPOOLS, IND. BOXED 


Wr. Retaller: 


Why not buy the products 
which are beautiful to look at as 
well as being of the highest 
quality. This, Mr. Retailer, 
means satished customers who 
will come back for more. We 
will be happy to forward our 
descriptive circular on our en- 
ure line of Spool and Coil As- 
sortments, Aerial Wire, etc., 
upon request. 


SOLD THRU JOBBERS 
ONLY! 





15’ & 25° CONUS 
LOOSE 





15’ & 25° COWS 
IND. BOXED 





WIRE CORPORATION 
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WANT LARGER SHARE OF DO-IT-YOURSELF TRADE? 


SANDERS 
EDGERS 





Here's equipment that quickly pays for itself, 
while increasing store traffic and sales of paint, 
shellac, varnish, wax, sandpaper, steel wool, etc 










New HOLT Rental Sander. 
Stronger vacuum, improved pick 
up reduce dust. Short coupled, 
well balanced; easy to handle and 
transport. Does truly ee 
job. Has same durability, same 
quickly demountable drum cush 
ion (patented) as HOLT protes 
sional sander 


New HOLT JW12 Pol- 
isher waxes, polishes, 
scrubs, steel basy 
for women to use. Motor 
grease-sealed for life 
Stowaway handle requires 
less display space. 


wools 





HOLT Edger never has 
been surpassed for sand 
ing floor edges, corners, 
closets. boats, etc, 





Safe, simple to use, built for rental abuse. See 


how this HOLT profit-making trio builds do-it 
fill in coupon NOW, 


MANUFACTURING 


yourself business 


HOLT 


COMPANY 





Better floor machines for more than 25 years 


4469 20th Si Oatkiand 17. Calif or 2777 Badger Ave Nework A. WN 
| HOLT MFG. CO. 
Room 2, 669 - 20th $1, Oakland 17, Calif, or 272 Badger Ave 
) Newark 6.N J 
Please send me folders describing HOLT rental machines 
| NAME POSITION 
| Fiem 
ADDRESS 
| 
L 


emcee 


Cee te ee 


~- 




















Classified Opportunities Section 








CLASSIFIED ADVERTISING RATES 


Help Wanted, Accounts Wanted 
Business Opportunities 
Representatives Wanted, etc 


‘ 


et solid, maximum BW words $5 00 

toch additione! word 19 
Positions Wanted 

(Spec a} Rate) se? solid marinmum 
60 words $2 00 
Each additiona! word 05 
Allow Seven Words for Keyed Address 

or four Address 


BOXED DISPLAY AD RATES 
$8.00 per column inch 


5°/, discount allowed for 4 or more con 
secutive insertions of Boxed Display Ads. 
Cuts or special borders not accepted. 
Address your correspondence and replies to 


HARDWARE AGE 


Classified Opportunities Dept. 
Chestnut & Séth Sts., Philadelphia 39, Pa 


NOTE: Samples of merchandise, literature 
catalogs, et: ~ not be forwarded to box 
number advertisers $s occomponied Dy 
sufficient postage for rema q 


unless 


No agency ymmission allowed 


MAROWARE AGE 4 Pud nea every ome 
Thursday Ciassified form: ose 15 days 
prior to © ae oro aate 

Rer tor f ? QO pa y Ger n ‘ ry 
ot he 7 ry ney jer o? Jj e ' Or 











Representatives Wanted 





Representatives Wanted 





Representatives Wanted 











REPRESENTATIVES 


Make Immediate Profits 
From Waltco's Fabulous 
New Direct-to-Dealer 
Program 


direct to the 
or if you're getting ready 
to make the profitable switch as others 
are doing Waltco Products com 
plete line of Fishing Equipment and 
Picnic Goods is the line for you 


lf you're now 


dealer 


selling 


Buying direct is becoming the goa! of 
all dealers! Heavily advertised, Waltco 
is styled right for sales appea! 
priced to meet and beat any 
petition . It's a ‘gold line” for live 
wire producers 


WRITE TODAY giving complete de 
tails of where you travel, the lines you 
now carry, and as much information 
as possible to help us make a choice 


WALTCO PRODUCTS 
2300 West 49th St. 
Chicago 9, Illinois 


com 








QUALITY CHROME BATHROOM ACCESSORIES 


Manutecturer selling nationally te the distributors 
of thardware, slumbing supply. tile, floor and wall 
covering, bullders hardware and tumber yards. has the 
eastern half of New York State available for assignment 
umder en exelusive arrangement to an agearessive sales 
organization sow suceesstully selling companion tines 


Address thew i275. eare of 
Ohestaut & 56th Ste 


HARDWARE AGE 
Phitadetphia *S. Pa 








REPRESENTATIVES 
WANTED TO HANDLE 


“ECLIPSE” 


hacksaw blades, hand and precision tools, 


permanent tools 


magnets and magnetic 
manufactured in Sheffield England and 
stocked in New York. Territory available 
Florida, Mississippi, Louisiana, 
Missouri, Kansas, lowa, 
Minnesota and the Dakotas 
Write full details of 


lines handling and 


giving experience 


trade 


now 


type of 


called on 


James Weill & Co. (U.S.A.) Ltd. 


37-39 Pearl Street New York 4, N.Y 








AGENTS WANTED 


One of the nation's targest manufacturers of twist 
Gritie seeking commission agents to sell a new tine of 
twiet drills especially desiqned for the hardware and 
automotive whoeltesaters. (0, commission. Choice terri 
tories open in New England, Atiantic States, Seuth 
Mid-West, Far West, and Pacific States. Non-con 
fliceting side-tine is acceptable 


Address Geox (708. eare af 
Chestnut & S6hth Sts 


HARDWARE AGE 
Phitadeiphia 19. Pa 








REPRESENTATIVES 


Address Box A-24 
Chestnut & S6th Sts 


HARDWARE AGE 
Philtadetohia 39. Pa 


care of 











MANUFACTURERS KPri'ki PNIATIVE 
WANTED Salesamen now ca the ' hardware 
lores and garden supp house We have a new 
yarden tool that has prover very and 
ella very readily $/ 49 retail (juml§ Profit 
Money back guarante: Also A new imd rey j 
lhionary Rotary Rake that atta f t A power 

j mower and that w comtrol the growtl at 

grass Write t part ‘ bare M-Ciut 
Need Fork, Broad & bkim St W cxcalatow N. J 





ALES AGENT WANTED CALLING ON 
bbers. wholesale: } iware nel «6Ualliied§= 6 fheld 
raciusive one and o eit ci arial re 
srench and other harcware tts | ' teal te 
t% al basis Indicate ‘ nharcie i 4 ered 
Address Foremn l rack Liew . 2 rpora 
rinpire State Hus tip New Yor s. ¥ 






PAC TORY KEVRESENTATIV! POR 
FAMOUS POWER teol line , , ect ¢ 
established dealers Florida te tat }’ 

nal work and Woodworking knowl 
tant bhis i¢ @ maior line and justify " tat 
tia smiount wf tite W rite leta ’ ' cw 

fiaA® +. \ t be 


Address Heox 4 ire oT 
Phas it) 


ts., 








i | i] }’ ' t et] 
4 

’ i 

} 1m) 
\ i rH 
bias : f t 
| | 
Me. | i | VA | & wD cov 
| 
| bias as (} 4 
| | 


. | if An 
\ ' 4 } la 
\t | wh} rN ra) TIA fyi ft 
; ere ‘ | 
r ; ’ , 
i 4 ‘ biA® ABE 


HARDWARE AGE. 


REPRESENTATIVES 


Quick Earnings 

with famous tackle brand's 
new Direct-to-Dealer 
Selling Program 


Harry Gephart, one o! the oldest, best 
known fishing rod manutacturers is now 
elling on a direct-to-dealer basis. I! 
y Ire now selling tactory to retalier 


quate retailer contact there 


1 great opportunity with Harry Gey 
hort T} i re we accepted by 
ine deals ma mer, nas ex Sive 

rative te tori ope I me w 
ire nara Worrell ana want make 


big earnings. Write today 


tor, covered, lines presentiy carried 
ma KOTO ind fi ‘ liner 1 ICcKkie crT } 
; r? J go as eiiin gq iow ’ W ‘} 


Tacki¢ l¢ 


HARRY GEPHART, INC. 


176 W. Adams St., Chicago 3, Ill. 


Lers 














PAINT BRUSH SALESMEN 


‘ ‘ | 


HARDWARE AGE 
ladeiphia 39. Pa 


Address Geox 6! care of 
Chestnut & »6tTh Sts Pi 











} f , 
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Classified Opportunities Section 









Representatives Wanted 


Accounts Wanted 








Accounts Wanted 








PAINT SALESMEN WANTED 
BUDGET PRICED PROMOTIONAL LINE 
TOP COMMISSIONS—PROTECTED TERRITORY 


a 


JOSEPH A. MARKELL. President 
PROCTOR PAINT MFG. CO.. Yonkers. N.Y 














MANUFACTURER'S REPRESENTATIVES 


wor ted ' Per ‘yi ¥ 





} ta 
areas Ca o eta imbe feale 
Dine? manutacturers *¢ « ; rity 
mpetitive IDine?t hardware state es a 
nandied ona jive } he part rs 
‘ etter 
Address Geax B.' tare HARDWARE AGE 
_hestaut & yt St rhitadetol : 4 ra 
j j 
i 
: 
e. ’ 
"Ff 
Va 
I MA 


HARDWARE AGE, 





ATTENTION MANUFACTURERS 


AM A MANUFACTURERS REPRESENTATIVE 


who if ambitious and hungry f ry ey } } 
mm” targe lumber yards. hardware oobers 3 
build 37 supply trades ; ; ¥ sme bui +3 
n Michiga and On rr erested 
represter ? | e tor tr? o e4 ex 
Jtive Dass ¥ Dy ma no rac? ” wh 
‘ nterested come y m4 es : ere 
Hard Working, Ambitious. Hungry for money 
nad te ' slesma wilt yeq ’ experie 
eta wholesale , hordwore t jers ho 
ware ma piumet Gg if ‘ These ° ny 
jualificat you eply please 
plete nf mMartior type ’ 
manufactured " e f * bbe 
panied with ao t nure 


Address Box 8.18 care f HARDWARE ACE 
_hestaut 4 hrh Ste Phitadeltphia 19 ra 
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Hardware & Housewares Lines Wanted 


but } 

teed by an estat hed we nn Ow 
JaNni\z1a? with 4 

warehouse 

’ eed 


Please contact PP. O. Box 6398 
Sta. B. Miami 36. Florida 














WE ARE LOOKING TOWARDS 1956 
ARE YOU? 


Here your opportunity to “HITCH YOUR 
WAGON” to a selling organization that has 


been successful for yea w cna 
f md acepariment store 
Ae en for two line a ynen?t show 
Tne hear e Markel al 1 
reer Avi mii N ’ 


SAM WEISMAN Sales Organization 


LU th Avenue New York 10. NY 


LINES WANTED 


Addr: How A are f HARDWARE Ait 
{Chestnut A ‘tt ' i ladeciphia ’ re 





~ REPRESENTATIVES 





177 
se 












Classified Opportunities Section 









Business Opportunities 


Business Opportunities 








FOR SALE 


A-Z HARDWARE CO. 
EXCELLENT 


SCKEEN WIRE 


GALVANIZED STEEL 1¢ per sq. ft. 


Sid. Gauge, 18 x 14 mesh, mill ends of usable lengths in Kraft wrapped 

rolls. All std. sizes from 16” to 48”. Minimum order 10 rolls. 

27 North 2nd St., Philadelphia 6, Pa. 
ITEM FOR EXPORT! 


LP TO 3000 ROLLS 


ALUMINUM 3¢ per sq. ft. 














SUNNY SOUTH BECKONS 








Now you can have your cote and ect it! Live 
in Mis vacation wonderiand year-round and 
enjoy @ good livelihood, as well We hove a 
fine hardware store moderately pric ed for 
sale. For details contact Jules Bivesten, care 
of Peter Bivesten & Co. 520 Biscayne Bivd 
Miarm: Florida 
HAKUYV mM) Cont i LAI hii 
Y,RAK be wi eal at 
Veniteot “wt api ? Fe 
.1 44) " ca now i { le 
and m ' til j : } ' 
‘ ’ ‘ anista ita hie ; 
ims thie ia ‘ riate i + ‘ 
ive i ; ° if tiae ' f 
t & f;t t i} he nia } 
rOr SHOVELING SNOW. J 
’ ' cp ! ' ; ‘a " ’ { ‘ | 
tore j litig +) AL af » 
mere | ¢ ‘ sted? Y rf 
prod ‘ pprox " i in t } 
rie ‘ : ti ' ‘ ; | na ! j 
mere eta write 1) ' t &é f 
f } { wry \ acy et { 
WANTED OLD Pon & (OF ORSOLETI 
AMMI rEiCin loose or boxed ‘ 
ean thie lider the better ey femiuizecd list 
4 lian eT . if j 4? 


ml price ‘wanited 
' ’ 


————____- 


A BRAKE OPPORTUNITY TO BUY a well 
esta ed mone making Hardware tore lo 
Cate Ma treet in @ Dusy south treorg! 
tow! I olume § 1O0-§ ,! goo 
hxture > Cage with low rent, Ciear CK 
>i / ? io Nandi Had health Adare 
I ire f Happware Ace, Chestnut & 

Ht} I iieiphia 39, Pa 

} i Mi Hardware t est 

‘ ; ré tiunit The ‘ 
t? | r i ’ ’ ’ 
’ 4 , ] eet t 
} tv ? ‘ uit t ‘ 
anid $4% f‘Owne et " 
Wi I i ¢ treet t the 
(>?) ' 

iH ' misV j ' ‘ “5 Lyi MBING bike 
rif j reid West Philadel i Pa 
{ of ? t na [dea] ter l’artne 
if (,0ldy &, 1()] Pine treet 
) i i - Pa 

PRCIPANI ] | WHOLESALI AND 

REITATII i ttle——central tilinoiwm ay 
' if lelre Hox H-! ive « 
bi A® er Ace, Che t & 6th Sts.. Philade 
phia l’a 
BLACKSMITH OR FORGE WANTED TO 
upp! ; f and # iv sjuare awning hooks 
a ind hole holdtast Address Ro» 
hi Hiampware Ace. Chestnut & tt} 
ts 1} welt i 9 Pa 
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Help Wanted 
CATALOG MAN 
Medium size mid-western wholesaler desires catalog 


man te take over comptete operation of department 
Work involves copy writing, tay-out, and supervision 
of Multilith equipment Hardware experience and 
ability te write more important and knowledge of 
printing. State age. experience, and salary desired 


Address Box 8.20. care of HARDWARE AGE 
Chestnut & Sth Sts Philadetphia 30, Pa 
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YOU SEE THEM 
Sucryeuhere! 
QUALITY BoC for Quatite LOWER COST 


OLUMBIAN 


Cutlery Company * READING. PA. 






saries, etc. 


ties you feel 
the 


worry 


read 
Don't 





Phila. 39, Pa 





who 


about style 
briefly; we'll do the rest. 
the Editor, HARDWARE AGE, 56th & Chestnut Sts., 


You Make News 


What vou do is news to thousands of other hard- 


read HARDWARE AGE. They're 


interested in knowing of your plans to remodel, 
of new partners, stores sold or bought, anniver- 


Write us a short note about any of your activi- 
would be of interest 
News 


who 
Trade regularly HA. 
Just give us the facts 


to others 


of the in 


Address your note to 
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Auger Bit Set. 


Sell GREENLEE 22 Solid Center 





sales. Durable green plastic rolls 


contain sets of 6. 6. 9, or 13 bits 





LE - 
GREENLEE 


Write for free GREENLEE 
| Hend Tool Coetelog No. 35-H 


GREENLEE TOOL CO., 1813 HERBERT AVE., ROCKFORD, ILL. 











Auger Bits in sets and make extra large 
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FOR THE JOBBING TRADE 


“STANHO” Keys, Pins and other 
products are precision made to close 
tolerances from selected stock . . . the 
finest obtainable. All types and sizes. 


=m | 


WOODRUFF KEYS - TAPER PINS 
MACHINE KEYS ~- COTTER PINS 
STRAIGHT PINS - SPECIAL PARTS 


and other Stanho products 
Bulk or Packaged 


HORSE SHOE NAILS 


WRITE for DESCRIPTION 
end PRICES 











HIORSE NA/L CORP 


HARDWARE AGE 


. FEBRLARY 2, 1956 














every year Sell... 


MANDRELS 








SAWING ° GRINDING 


LEADING DEALERS know ther 


yeer 






last 
this year end every yoer 
Chicege Mendrels mean mere profit 
The sole of ene mandrel meens addi 
tiene! sales of pulleys, belts & bearings 


(SOLO THROUGH LEADING jJOB8SERS) 


MFG'D BY 
DIE CASTING MFG. CO. 


2510-14 WEST MONROE STREET 
CHICAGO 12 ILLINO'TS 


iN | Self-Selling 


DRILL 





Really Sells 
High Speed Drills 


Complete range 1/16 to '/2 by 64ths 


From your jobber or 


Henry L. Hanson Company 


27 Union St. 


Worcester, Mass. 





















THE CHANGE IS IN 


THE NAME! 
THE PRODUCTS ARE THE SAME... 





SA 





FILTERS 


Self-Closing Faucets 


Marquart Manufacturing Company 


... manufacturers for many years, 


Microstone’ Element 











MODEL F108 

List Price $2.80 each 

INLET %” IPT— or 

on special order at no 

extra cost. OUTLET %” 

tube or 4” IPT /) Soo 
/ 





of Microstone Element Filters and Self-Closing Faucets... 
has changed their name to SETTE PRODUCTS COMPANY, 


because of its better product-company identification. 


Company management...company policy... high quality 


products...prices... ALL REMAIN THE SAME! 
if your jobber can’t supply, ORDER DIRECT from: 


SETTE PRODUCTS COMPANY 


PERMA E. eee Saas 2 ae Se eee See eek Bee 


EAPORT DIVISION 


OCEANIC EXPORT COMPANY 





400 MONTGOMERY STREET + SAN FRANCISCO 4. CALIFORNIA 


Peg Board Displays 
Sell Kenberry 


Gadgets 


Use next to no counter 
space, yet seli 10 te 20 
Gadgets on a 16” x 24” 
heard, or up te 40 Gadgets 
on a 24” «x 34” board 
Kenberry Gadgets and Peg 
Board Disolays are a nat 
ural profit) making com 
bination. We supply boards 
complete with dispensing 
arms and mounting fittings 
with assortments of Ken 
berry Gadgets 


Write for intormeation 








PEG BOARD 
DEAL 
6” x 24" : 
BOARD 
with 
6” PRODUCT 
HOOKS 


JOHN CLARK BROWN xc. 


or Ath Your Jobber ONE MONTGOMERY ST 


OCLLE VILLE 


ONY | 








180 





and GLIDES 






on Pages 283, 264, 285, 286 


of july 21 issue 


HAROWARE AGE DIRECTORY 
and Order From Your Jobber Today 
FAULTLESS CASTER CORPORATION, Evansville. ind. 
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More profit on 


wae HOUSEWARES 


with these 


Ba high-quality 
5 ~—=sCfast-sellling 


BRUSHES 
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Put this good-looking dis. 
play of quality household 
brushes in a good traflic 
dA 
lofle Padiach & ttendeees | spot and watch your brush 
Y S: t ' , . . 
Macklanburg-Dunca pa ay A sales climb. Profits, too 
_ Tee iss 
Marshalit T e ‘ ‘ , 
‘ “ . . pavage Arms ¢ Low Mowe w— not just 33! a’ os but 
Mart tamping & Stove Div | 
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Master Lock C humacher Co. F. { a4 a full 3744%—for you. 
Mo Metal Prody b4 nwartz Mfg 4 
McKinney Mig. ( i] atte Products ¢ colorful merchandise 


appealingly displayed 


Michiga Peat 24 Sheffield B te Paint f 
Millers Falls Co 2 Sherman Mfg. | MH. 68 
Miller & Co. | Robert | 82 Simoniz Co 
Mot Wheel Corr 2OutThern Screw 

Reo Div ' 4 ‘ 


Musgrave Mfg. | 67 | dy | : | famous name .. . famous brand 
Star Mig ( Al the Show 
Ster Stalaless Screw | YT Booths KELLOGG BRUSH MFG. co. 


i ae eee ‘ 364-366 Westfield, Mass. 


Mu. 2 CRAK- SEAL apes ugly crack 


between wall and 
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4 table Elect , iy paisa... 
’ : j ’ Ss! a 
ols (Pilomb . : wT ' ri : ‘ rivy d play carton PA ' An 
, et take tle PIPE.SEAI 
SOLD THROUGH QUALIFIED WHOLESALERS 
. | THE LEONARD COMPANY 
Quoker Stretcher | 82 Zud Distributers 9: DEPT. 8. 506 THIRD STREET « DES MOINES. IOWA 
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Marked every 5 feet for quick exact measurement 

Color -Coded for instant identification of chain grade 

Perpetual inventory labels show stock on hand 

Standard package contains standard footage by 
chain size and grade 


Available only from CAMPBELL CHAIN Company Main Office, York, Pa. 


WEST BURLINGTON, |OWA—PORTLAND, OREGON.SACRAMENTO, CALIF 








MARSHALLTOWN TROWEL COMPANY MARSHALLTOWN, IOWS 


ZUD forwres RUST & STAINS POWERFUL aa cit 


TTL Be | 6LINCK Big Six 
ILE FLOORS - AUTO BUMPERS . wil.) STAINS | DEAL! for '56 


NATIONALLY ADVERTISED o" , ) : ! 
in leading consumer publications with 95,500,000 1) DI-MET Crab Grass killer in powder or liquid. Selectively kills 


CIRCULATION covering 45,000 cities, towns end villeges crab grass, lemon grass, sedge, Dallas grass without damage to 


onee otal. GE. 00tt oanee mameguceomes 0 Lee turf. 2) DI-MET W. A. Wetting agent. 3) TAT Weedette. Weed 


oTMis WEEE *AMERICAM WEEKLY. «SETTER FARMING © BETTER HOMESE GRONS killer 4) TAT Ant Trap and Ant Bait 5) TAT Insect re sng 
CFAMILY CIRCLE + PARENTS MAGATINE FARM JOURNAL © FAMILY WEEKLY 6) MO-GO. Destroys moles, gophers, field mice 
» PARADE + McCALL'S MAGAZINE © AMERICAN HOME © PROGRESSIVE FARMER 

+ BETTER LIVING © EVERYWOMAN § + WOMAN'S HOME (OmP See your wholesaler or write mfr 
*HOUSEHOLD  * SUCCESSFUL FARMING © LADIES WOME Jt © WESTERN FAMILY for full information on 
*Gail TOWN JOURNAL * WEEKLY STAR FARMER * CAPPER S FARMER 

© SUNSET © CHRISTIAN SC. MON. © TRUE STORY © CAPPER'S WEEKLY this profit- packed deal 


say 17 veueseiss + OVER 500 DAILY ond WEEKLY NEWSPAPERS 0.E.LINCK CO., Inc. 
SEND FOR FREE SAMPLE STEADY YEAR ‘ROUND REORDER ITEM Clifton, New Jersey 


- 


1UD DISTRIBUTORS INC., P.O. BOX 533, FAIR LAWN, W. J. Sales representatives: John H. Grahom & Co., 


| “me - 
PLASTIC BASKET M itee! 


DURAC ae | NEY I from Stem 


to Stern! 


( The Cart of {O01 uses was formerly knows at 


*'Shok-Fence"’ . now com- 
— Remevable Bache? — pletely redesigned and re Model 106 
» built for even greoter ef- »- 
tel hei ficiency and dependability -” 
a ee — ~ than ever before CHOPPER CONTROLLER 
~~ s YELLOW ' i thry Writ Precision-bullt perfection 


bsolutely fool ¢ 
Handy for Baby's Bath—Wash Tub INTERNATIONAL 1 GA GUSClUTely TOSIprese 


Super-Shocker with 


ORDER from Se Cee Oy ree ELECTRIC FENCE co. the Chopper thet really 
your JOBBER QUAKER STRETCHER co. 601 Commercial $+. CUTS weeds . retails 


or WRITE to: Kenosha, Wisconsin Stat hon Stien ot $27.75. 
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DOMES of SILENCE For ALi Woop AND METAL FURNITURE 


\" OOM EE OF S1LeNeR REGULAR GLIDES 
REE CUMMION O18 
—S ° — One set in oa 
£ onl ‘ bon 
as 2 boxes in 
Furmture Rest — Pintle Type , aaa @ carton 
r j i! , 
RUBBER CUSHIONED GLIDES 7 
} - i 4 Rube tapander 
lubula te 











One set on @ }-color 
card 
12 cards in G se 


1 ". 








Sines 


Ad ustabie ® Ubber 
bushion Gi:de Bakelite Furniture Rest 








ES Ask your jobber. if he is net supplied, write 


Bebelite Caster Cup ROBERT E. MILLER & co.. INC. Rubbe Adjustable Tubular 








Crutch Tp Spring Type 














35 PEARL ST.. NEW YORK 4, WN. Y. 
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STANDARDIZE ON “NATIONAL’’ 
..».. forthe most complete line 


Hecause Natsu 


nal makes che mast complete lime of tasteners 


produced inv single manutacturet! you can benefit by 


one-source nu ne of thie highest qualit fasteners With thie 
entire line pat } aved if) sturdy, HDoxes with color coded lab is 
for tast 1dentihcation ou tl Keep your stock handling casts 


fo a minimum mother reason why ttf pays tq) standardize 


on N ional 


THE NATIONAL SCREW & MFG. COMPANY 
Cleveland 4, Ohio 


Pacific Coast: National Screw & Mfg. Co. of Cal. 
3423 South Garfield Ave. « Los Angeles 22, Cal. 


Nationa D ow 
Vationad Fasteners J / Hodeli Chains 


iy 


4s Chester Hoists 
ty/ 
i 


4/4 
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please them 
with 


~. 


qe, 


aig ~s, 


KEROSENE RANGES 
AND STOVES 


if prot ¢? 


spre ify 


BOSS than any other Kerosene lange 


or Stove. And no wonder for 
BOSS me sparkling 


mdern 


eating 
pronts 


lvertised 


sales-makers. 


’ 


‘iaridet 


THE HUENEFELD CO. 
CINCINNATI 25, OHIO 





